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1| Foreword

Dear Reader,
Dear Shareholder,

Russia’s war of aggression against Ukraine on the
heels of two years of the COVID-19 pandemic
brought new and equally pressing challenges for
us all. Supply chain difficulties, rocketing energy
and raw material prices, a considerable uptick in in-
flation, and a darkening global economic outlook
were the most tangible impacts on the macroeco-
nomic environment. They served to highlight the
importance of a robust, flexible, and crisis-resistant
strategy for doing business. Thanks to our OOH+
strategy and the focus on Germany, we have risen
to the challenges posed by the new normal.

Our position as the No. 1 in digital out-of-home
advertising (DOOH), the No. 1 in local out-of-
home advertising, and the No. 1 in the out-of-
home advertising market as a whole is a solid basis
for our enduring success. Our robust and resilient
positioning enabled us to limit the negative effects
on our core OOH business of the overall down-
turn in the advertising market over the course of
the year, with OOH business outperforming other
types of advertising. We also drew on our poten-
tial to expand areas of growth, such as our digital
OOH advertising business, and forged ahead with
building AsamBeauty and Statista.

Expanding our digital communication infrastruc-
ture dovetails perfectly with our sustainability
strategy. Compared with traditional out-of-home
advertising, our digital media has virtually elim-
inated the consumption of materials (paper and
adhesive), the travel involved in changing the
posters, and the disposal of the waste. It also cuts
greenhouse gas emissions thanks to the use of
100% green electricity in Germany. Additional-
ly, it can be used to inform the population about
dangerous situations as they happen thanks to the
integration with municipal warning systems.

Sustainability is a very complex topic and, for us, it
is not just about reducing CO2 emissions: We also
focus on social aspects of sustainability. For exam-
ple, we offer pro bono advertising to charities and
non-profit organizations to enable them to raise
awareness for their cultural or aid projects in high-
reach locations using our digital and conventional
advertising media. Stréer has supported hundreds
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of projects and initiatives in this way in recent years,
with a media volume of more than EUR 20 m per
year. In terms of products, our subsidiary blowUP
media has converted its giant poster business to
Green Line poster material, which, depending on
the product type, is not only PVC-free, but also
made from up to 100% recycled materials.

These examples underscore how hard we are
working to consolidate out-of-home advertising’s
leading position as the most sustainable medium
on the market — both in digital and analog for-
mats. The higher weighting we give to the mass
medium of OOH, and especially digital OOH,
means that we are already shrinking the carbon
footprint of each advertiser’s individual campaign.
According to calculations by Green GRP, a German
media industry initiative, (D)OOH is by far the most
energy-efficient and resource-efficient medium
per contact generated and has the lowest carbon
footprint of the entire media mix. We now want to
utilize the medium’s structural advantage to help
deliver on our aspirations. These aspirations are
documented in the 2030 climate strategy that we
defined in 2022 and that sets out our greenhouse
gas reduction targets in numbers in the period to
2030. The net-zero standard of the Science Based
Targets initiative (SBTi) was a crucial guide for us as
a Group in this regard.

Stréer’s sustainability activities were wide ranging
in 2022. In July 2022, we published the Stréer
Social Charter, which documents the values and
social principles that we as an international group
undertake to observe when doing business. We
also documented our product stewardship in our
principles of ethical advertising and our journalistic
principles in 2022. And we successfully conclud-
ed a project preparing ourselves for the govern-
ment's Supply Chain Due Diligence Act (LkSG),
which came into force on January 1, 2023. In
this context, Stréer implemented a routine pro-
cess to monitor and prevent human rights risks in
the Group companies.

All told, a multitude of individual measures helped
to further enhance the sustainability perfor-
mance of the Stréer Group in 2022, including in




Sustainability at Stroer

the area of governance, where we improved the
robustness of our systems across the board. Fur-
thermore, Stroer established processes for system-
atically managing medium- and long-term ESG
risks and opportunities in the reporting year, in-
cluding climate risks.

Our aim is clear: Stroer wants to set a good exam-
ple and become the leader in sustainability within

the German advertising industry. We firmly believe
that this is the right thing to do in order to ensure
the long-term success of the Company whilst do-
ing justice to our responsibility as a business. And
we would like you to be a real part of this endeavor.

On behalf of the general partner
Udo Muller | Christian Schmalzl | Henning Gieseke
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2 | FOREWORD BY THE SUPERVISORY BOARD ESG OFFICER OF

STROER SE & CO. KGAA

Dear Reader,

In recent years, policymakers at the level of the
European Union and within its individual member
states have clearly stated their sustainability am-
bitions. They have outlined in ever greater detail
what sustainable business should look like and
have also created ever more specific legislation
on how to report on sustainable and non-sustain-
able business practices.

In 2022, the EU taxonomy and the associated
disclosure requirements were a particular area of
focus that will play a major role as they are im-
plemented and expanded over the next few years.
The reporting year also saw the Company prepare
for the January 1, 2023, enactment of LkSG, which
implements the United Nations Guiding Principles
on Business and Human Rights in Germany. With
the European Parliament adopting the Corporate
Sustainability Reporting Directive (CSRD) in No-
vember 2022, the groundwork was also laid for
non-financial reporting obligations to be radically
expanded in the EU from 2024.

The past twelve months have demonstrated how
sustainability is racing up the agenda at interna-
tional and national level with repercussions for busi-
nesses, consumers, investors, and business part-
ners. Stroer was an early adopter of sustainability
and has continually improved its products, process-
es, and the associated reporting over the past three
years as part of its 2030 sustainability strategy.

Stroer is therefore well prepared for the enhanced
reporting framework. Many of the statutory re-
quirements and provisions are actually a reflection
of general trends that can be observed in the mar-
ket and in customer behavior. For example, the
fact that Stréer still intends to be climate-neutral
by 2025, in spite of the depressed economic condi-
tions and very volatile energy prices, was very well
received by the market. The 2030 climate strategy
that we adopted at the end of 2022 underscores
Stroer's clear philosophy and also sets additional
specific greenhouse gas reduction targets for the
Group in the period until 2030.

But Stréer has not only made enormous progress
in energy use and the climate in recent years; 2022
also saw it make significant progress in social mat-
ters and corporate governance. | would like to
make special mention of our new ESG target fo-
cused on CO2e emissions that will help us to assess
progress toward reducing greenhouse gas (GHG)
emissions on an annual basis. In the long term, this
target will be incorporated into Stroer's system of
performance-related Board of Management remu-
neration as a short-term incentive (STI) multiplier.
| also consider the ongoing development of ESG
risk management to be important for recognizing
non-financial risks at an early stage and taking
countermeasures. Stréer made so much progress
in the area of sustainability in 2022 and this is re-
flected in its much-improved sustainability ratings
from independent agencies.

As the Supervisory Board ESG officer of Stroer SE
& Co. KGaA, | consider this trend to be encourag-
ing and also necessary. It is encouraging because it
strengthens Stréer’s future competitive position as
a pioneering industry leader. And it is necessary be-
cause climate change and regulatory changes re-
quire a concerted effort in order to take action on
the climate and to comply with all statutory require-
ments while also building a competitive advantage.

The measures taken and initiated in 2022 will turn
Stroer into an even more sustainable company and
put it on an even better footing, not just from an
environmental perspective. | am honored to con-
tinue to support Stréer on this auspicious journey.

Martin Diederichs
Supervisory Board ESG Officer
Stroer SE & Co. KGaA
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Stréer in facts and figures

A
Publicly listed i)

and included in the German MDAX

[=d™N
|-: |;|| Around 300,000
advertising media

*
More than 97 %
of employees
based in the EU
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1 N | | Headquartered in @ h ¢
1l cologne, German ree segments:
T 9 y Around 100 locations OOH Media (incl. public video)

Digital & Dialog Media
DaaS & E-Commerce

f%j ==

Revenue of
EUR1.77 b

in 2022, of which
almost 90% generated
in Germany

EBITDA (adjusted) of
EUR 541 m

10,576 employees
éégi] from around 110 countries
in 2022

161 trainees and

degree apprentices in 2022

LYo

42.5%

reduction in the Group’s greenhouse gas
71.7% P9 J

green electricity used in 2022

Business model
A4

Stroer SE & Co. KGaA, a listed German compa-
ny with its headquarters in Cologne, is a leading
provider of out-of-home and online advertising
in Germany as well as all forms of dialogue mar-
keting. It also operates ‘data as a service’ services
(DaaS) under the Statista brand and an online cos-
metics store under the AsamBeauty brand.

emissions in 2022 compared with 2019
(adjusted)

Stréer’s core business is out-of-home advertising.
The Out-of-Home Media (OOH) segment com-
prises all forms of out-of-home advertising in-
cluding digital out-of-home (DOOH) advertising.
In the out-of-home business, Stréer uses around
300,000 advertising media in Europe, predomi-
nantly in Germany. The service offering includes
traditional formats, such as posters or screens and
projectors, and digital formats featuring LED/LCD




screens. Since 2021, Stréer has used the gener-
ic term ‘public video’ to describe all advertising
spaces that are at least 2 m? in size and digital.
The product portfolio includes bus and tram shel-
ters that, while being part of local public trans-
port infrastructure, simultaneously function as
advertising media. The out-of-home advertising
business has a diversified portfolio of contracts
with private and public-sector owners of land and
buildings that give Stréer advertising concessions
for high-traffic sites.

In the Digital & Dialog Media segment, Stréer pro-
vides solutions for the marketing of online adver-
tising in the context of proprietary and third-party
content. The scalable products marketed on this
basis range from branding and storytelling to per-
formance, native advertising, and social media.
The websites include t-online.de and watson.de
as well as special interest portals such as giga.de,
familie.de, desired.de, and kino.de. Stréer Digital
Media GmbH is ranked the No. 1 digital marketer
in Germany by the German Association of Online

Key figures for the Stréer Group*

Revenue

EBITDA (adjusted)
Exceptional items
EBITDA

Amortization, depreciation, and impairment

thereof attributable to purchase price allocations

and impairment losses
EBIT
Net finance income/costs
EBT
Taxes

Consolidated profit or loss for the period

Adjusted consolidated profit or loss for the period

Free cash flow (before M&A transactions)

Net debt (Dec. 31)
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Research (AGOF), making it one of the most im-
portant display and mobile marketers in the Ger-
man advertising market.

The Digital & Dialog Media segment also encom-
passes the companies Stréer X and the Ranger
Group. Stroer X is responsible for dialogue mar-
keting within the Group and is one of the largest
providers of call-center capacity in Germany. The
Ranger Group is a field sales specialist, providing
direct sales services. Finally, the Statista and Asam-
Beauty brands operate in the DaaS and E-Com-
merce sectors respectively.

As at the end of 2022, the Group employed
10,576 people at approximately 100 locations
around the world. Stréer generated revenue of
EUR 1.77 bin 2022. Just under 90% of its revenue
was earned in Germany; other sales markets were

the US, France, and Poland. The @ 2022 annual

report of Stréer SE & Co. KGaA contains detailed
information on Stroer’s business model and addi-
tional financial metrics.

2020 2021
1,442.2 1,627.3
452.8 513.3
-22.5 -5.9
430.2 507.3
—-335.3 -310.1
-59.3 -459
94.9 197.3
-34.0 -28.6
60.9 168.7
-12.7 -38.5
48.2 130.3
126.0 170.2
284.6 325.1
602.2 612.3

2022

1,771.9

541.4
0.8
542.2
-303.5

—27.3

238.7
-27.9
210.8
-59.0
151.8
171.5
248.3
718.0



Value added statement
v

In all three of its segments, Stréer’s products and
solutions create value for its stakeholders across
the entire value chain. In addition to payments to
lessors, a large share of the revenue generated by
Stroer flows to the Group’s employees as salaries
and benefits. As an employer, Stréer creates jobs
and purchasing power. By paying taxes and duties

Value added statement for the Stréer Group

Susta

and working with local authorities, the Group con-
tributes to the public coffers. Stroer’s digital adver-
tising media and street furniture make a consider-
able contribution to public communications and
transport infrastructure. The Group's shareholders
also benefit from dividend payments and our lend-
ers enjoy steady streams of interest income.

2021
@ Profit for the period Value added 896 100%
@ Personnel expenses o
® Taxexpense® thereof: dividends for 13 13%
Interest cost** shareholders
@ Rent for lessors*** . : :
thereof: salaries and benefits 471 539
for employees
1,000 ) thereof: tax contribution to
L . 39 4%
public finances
800 — s
h fri
]tc e:eod mtsrest 1" 1%
600 — B or lenders
thereof: payments to minority 8 19
400 — B interests ¢
P B thereof: rent for lessors™” 244 27%
h f: i ithi
thereof: retained within 9 1%

2021

2022

the Company

inability at Stroer

2022
996 100%
128 13%
513 51%
60 6%
15 2%
9 1%
256 26%
16 2%
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EFFICIENCY,
INNOVATION,
RESPONSIBILITY




4.1 COMMITMENT TO SUSTAINABLE PRACTICES

Transitioning to sustainable ways of living and do-
ing business poses a key challenge for humanity. It
requires concerted and decisive action from policy-
makers, businesses, and society at local, national,
and international level in order to secure a sus-
tainable future for people and the environment.
Climate action and the achievement of the goals
under the 2015 Paris Agreement (COP 21) are of
vital importance in this regard.

Stréer has a long tradition of acting sustainably,
based on the belief that sustainability and busi-
ness success go hand in hand. Stréer is resolute-
ly committed to the 17 Sustainable Development
Goals (SDGs) of the United Nations. The Group
plays its part in helping to achieve the goals of
the 2030 global sustainability agenda and the re-
lated national sustainability strategy of the federal
government. Stroer is also committed to the ten
principles of the UN Global Compact.

Stroer focuses on the areas where the Group can
make a particular contribution, such as climate
action, initiatives for making cities and municipal-
ities sustainable, and promoting diversity among
our employees. The Group offers solutions to
support the process of transitioning to a sustain-
able future. Stréer also aims to avoid potential ad-
verse impacts on people and the planet or, where
avoidance is not immediately possible, to con-
tinuously reduce them.

As a company based in Germany, Stréer supports
the multilateral frameworks in the area of sus-
tainability that have been ratified by the federal
government — such as the United Nations Guid-
ing Principles on Business and Human Rights, the
OECD Guidelines for Multinational Enterprises,
and the fundamental conventions of the Interna-
tional Labour Organization (ILO).

These are reflected in Stroer's core policies, in-
cluding the Code of Conduct, the Stréer Social
Charter, and the Code of Conduct for Suppliers
and Business Partners. Stréer reports annually
on its sustainability efforts in line with the inter-
nationally recognized Global Reporting Initia-
tive (GRI) standards.

Sustainability at Stroer @

The Group continually builds on these foundations
to enhance its sustainability strategies and initia-
tives. Stroer's portfolio of products helps custom-
ers to choose the most environmentally friendly
method of advertising. Social and environmental
impact is specifically measured in order to improve
the Group’s sustainability performance. Stroer as-
sumes responsibility for its supply chain and has
established processes in its product stewardship
for reviewing, correcting, or blocking advertising
content in order to uphold legal and moral stan-
dards. The Company continually evolves its corpo-
rate governance systems in order to incorporate
the latest technological, regulatory, and civil re-
guirements. This helps Stréer to boost its future
competitiveness and fulfill the ambitions set out in
its sustainability strategy.

Sustainable Development Goals of the United Nations

NO ZERD
POVERTY HUNGER

GOOD HEALTH
AND WELL-BEING

QUALITY
EDUCATION

GENDER
EQUALITY

CLEAN WATER
AND SANITATION

8 DECENT WORK AND BINDIJSTKV.INNI]VATION 10 REDUCED
ECONOMIC GROWTH AND INFRASTRUCTURE INEQUALITIES

11 SUSTAINABLE CITIES 12 RESPONSIBLE 1

CLIMATE 1

ANDCOMMUNITIES CONSUMPTION ACTION

ANDPRODUCTION

16 PEACE, JUSTICE PARTNERSHIPS
AND STRONG

FORTHE GOALS
INSTITUTIONS

z@

1 ON LAND

10

LIFE BELOW
WATER
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How Stroer contributes to the UN Sustainable Development Goals

v

The UN Sustainable Development Goals outline
the global understanding of what constitutes
sustainable development, fleshed out in 17 spe-
cific goals. They are the cornerstone of political
agendas for national strategies and initiatives
everywhere Stroer operates. The SDGs provide a
key framework that companies can use to align

their sustainability efforts and take them forward.
Stréer contributes in a number of ways to achiev-
ing the 17 SDGs, particularly the 13 SDGs that di-
rectly relate to the key themes of this report and
that are the focus of our activities in relation to the
SDGs. In 2022, the Group’s activities centered on
the following overarching activities:

SDG Influence* Highlights in 2022 Chapter
1 e o0 Responsible tax strategy maintained 8.7
T Pro bono advertising provided for organizations fighting poverty 7.4

aniri Accidents at work slashed to 47 6.6
_/\,\/\. ® Flexible working models established during the COVID-19 pandemic 6.3, 6.6
for employees’ health and wellbeing
oy Ongoing continuing professional development provided with an 6.4
A average of 22 training hours per employee
m| Proportion of trainees in the workforce maintained at 1.5% year on 6.4
year
v Percentage of women in leadership positions increased to 36% in 6.3
iy the Stréer Group
000 o . .
Broadly even gender distribution maintained with 52% women and 6.3
48% men in the workforce as a whole
Share of renewable energies in the electricity used by Stréer in- 5.2
® creased to 71.7%
DECENT WORK AND . X
L Revenue growth trend continued in 2022 (up by 9%) 3
pv 0000 . —
‘I' All duties and responsibilities as an employer met 6.1-6.7
ILSTILIUT, Digital advertising media and street furniture equipped with new 7.1
& 0000 functions
Information security and data protection systems enhanced 8.3, 84
10 B Clear commitment to anti-discrimination and equal opportunities 6.5
p E R 000 enshrined in the Stréer Social Charter
N Training measures made available for all employees 6.4

1 N
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SDG Influence* Highlights in 2022 Chapter
Infrastructure: number of digital advertising media integrated in 7.1
municipal warning systems increased to almost 6,500
0000 - ) . .
Responsibility for advertising content documented in our Principles 7.5
of Ethical Advertising and our Journalistic Principles
19 mosaic Introduction of digital supplier platform EcoVadis IQ commenced 7.6
¢ 0000 and Supply Chain Due Diligence Act preparations concluded
m Responsible materials management implemented 5.7
13 i PPN New Stréer 2030 climate strategy defined 5.2
ESG target set that focuses on CO2 emissions 5.2
p—— Whistleblowing system and training on anti-corruption and bribery 8.5
‘ “d eoe expanded
. Requirements of the German Corporate Governance Code met to 8.1

the extent possible

17 Pemesirs Strategic partnership with UNICEF continued 7.4
@ 783 used IT and mobile devices passed on to the charitable organi- 7.7
zation AfB for remarketing

In September 2022, Stroer launched the ‘Ziele brauchen Taten’ (goals need actions) cam-
paign at more than 100 train stations around the country in collaboration with RENN.west, a
regional hub for sustainability strategies. Four adverts with well-known sportspeople focused
on the 17 SDGs and provided thought-provoking inspiration on the issues of peace, hunger,
drinking water, and marine pollution. Stréer not only promoted that campaign but also made
it an integral part of its Green Voice channel in a new section where it explained all 17 SDGs
in short ads that were shown on all public video network media.

Awareness of the SDGs was also raised through internal sessions at Stréer, during which
the SDGs and their implementation in Germany and its municipalities were discussed with
an external expert in an online format. These sessions were recorded to enable interested
employees to be able to catch up with the discussion afterwards.

12 N
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4.2 SUSTAINABILITY STRATEGY

Introduction
v

Stréer’s sustainability strategy is a roadmap that
sets out how the Company intends to improve its
sustainability performance in relation to the en-
vironment, social matters, and corporate gover-
nance over the coming years. Focal points, targets,
and action plans have been defined in accordance
with the four strategic pillars — environment, em-
ployees, business partners and society, and gov-
ernance. An overarching understanding of sus-
tainability and the strategic approach to achieving
sustainability at Stroer are also set out in the sus-
tainability strategy.

The sustainability strategy and the related focal
points, targets, and action plans are regularly re-
viewed in light of external requirements, inter-
nal sustainability indicators, and organizational
changes. External requirements can include new
legal provisions, changes in customer require-
ments, or feedback from investors and ESG rating
agencies. Organizational changes can include the
disposal of entities or new business priorities. If
a need to make changes arises, these are agreed
upon and the sustainability strategy is then revised
accordingly and reissued.

Stréer’s 2030 sustainability strategy

( Strategic focuses >

b

Environment

WORKING TOWARD
NET ZERO

Target:

Net zero by 2050

/l\

&

Employees

FOCUS ON
PEOPLE

Target:

Ensure the quality of
our HR work

/]\

GO

Business partners & society

SUSTAINABLE
SOLUTIONS

Target:

Expand
sustainable solutions

/]\

S

Governance

ACTING IN A WAY
THAT BUILDS TRUST

Target:

Enhance our
governance systems

/l\

Areas for action

)

Consumption of
advertising media

Fleet & business travel
Sustainable office
Commuting employees

Materials management

HR management

Knowledge &
involvement

Diversity
Development
Fair working conditions

Occupational
health & safety

Advertising media
& street furniture

Posters that benefit
the environment

Reach for sustainability
content

Pro bono advertising
Product stewardship

Supply chain &
human rights

Corporate governance
Information security
Data protection
Compliance

Internal audit

Internal control system

Risk management




Our sustainability perspective

Sustainability as a key to business success:
Stroer is a modern family business in the best sense.
We combine enterprise and the drive to grow our
processes and products sustainably through inno-
vation and continuous improvement. At Stroer, we
prefer to think in decades, not quarters. The global
transition toward a sustainable economy is a driving
force that the Group can use to secure its business
success in tomorrow's world.

Responsibility for the impact on people and the
environment: Stréer is at the heart of society. Our
products are an integral part of daily life and shape
the urban landscape. They also give us a wide audi-
ence for relevant topics and content. We currently

Sustainability at Stroer @

employ more than 10,000 people. Responsibility for
the impact our business activity has on people and
the environment is therefore central to our corpo-
rate philosophy. The interests of our shareholders
and stakeholders are an important yardstick that we
take very seriously.

Joining forces to get things done: Stroer has many
faces. We bring together all the different perspectives
of our departments and business units, subsidiaries,
and the people who work for us. Diversity, person-
al responsibility, and a can-do mentality are part of
our shared DNA and make Stroer as a whole strong.
We use our strength to push ahead with sustainable
changes in the Company wherever they are needed.

Our strategic approach

Sustainability as an integral addition to our
business strategy: Our sustainability strategy takes
the content and priorities of the business strategy
and systematically supplements them with sus-
tainability aspects.

Efficiency, innovation, and responsibility as
guiding principles for our actions: When devel-
oping targets and action plans in the area of sustain-
ability, we are always guided by the principles of ef-
ficiency, innovation, and responsibility. This ensures
that our sustainability activities are consistent with
our business strategy.

Group targets in four sustainability areas: We
have set strategic goals and priorities at Group lev-

el in the areas of environment, employees, business
partners and society, and corporate governance. We
are also optimizing our sustainability performance in
all four areas. We regularly report to our sharehold-
ers on our progress and potential hurdles.

Sustainability is embedded at Board of Manage-
ment level and involves all relevant business
areas: Sustainability is embedded at Board of Man-
agement level at Stroer. The Sustainability Council is
an overarching steering committee that comprises
decision-makers from all relevant departments and
business units, who are responsible for the imple-
mentation and the specific design of sustainability
activities in their areas.

Changes in the reporting year
v

areas of innovation, reduction, and offsetting. As
far as possible, the new reduction targets were de-
vised in line with the criteria of the net-zero stan-
dard of the Science Based Targets initiative (SBTi).
This saw ‘Net zero by 2050" introduced as a new

In 2022, the Board of Management of the gen-
eral partner decided to enhance the sustainability
strategy by making a change in the ‘Environment’
pillar. The system of targets was realigned and the
climate strategy was expanded significantly in the




overarching target. See chapter 5.2 for more infor-
mation on Stroer’s new climate strategy. The "Em-
ployees’ pillar now also contains additional sub-
goals. These sub-goals are the result of a strategy
process in HR that was concluded in 2022. HR at
Stréer is described in more detail in chapter 6.

Sustainability targets
Environment: net zero by 2050

100% climate-neutral by 2025 (incl. offsetting)

Sustainability at Stroer @

The redefined system of sustainability targets is
presented below. Previous sub-goals and targets
have been retained and rolled forward as part of
Stréer’s sustainability program. How the targets
and related measures and KPIs have changed is
described in the chapters below on the individu-
al strategic pillars.

65% absolute reduction in groupwide CO2e emissions in scope 1 and 2 by 2030 (com-

pared with 2019 levels)

35% absolute reduction in groupwide CO2e emissions in scope 3 by 2030 (compared with 2019 levels)

Grow revenue while at a minimum keeping groupwide COze emissions in scope 1 and 2

constant year on year

Increase the proportion of sustainable materials used in advertising media

Employees: ensure the quality of our HR work

Increase the proportion of women in leadership positions

Improve Stréer’'s Kununu score*

Ensure continuing professional development (CPD) for employees

Maintain an adequate number of trainees in the workforce

Ensure consistent results from the Healthy Workplace employee survey

Keep the number of accidents at work low

Business partners and society: add to sustainable solutions

Expand our digital communication infrastructure and bus and tram shelters for Smart Cities

Shore up the climate resilience of out-of-home advertising

Build up the portfolio of environmentally friendly posters

Maintain the high volume of pro bono advertising

Ensure adequate product stewardship

Ensure sustainability standards are observed in the supply chain

Governance: enhance our corporate governance systems

Observe the latest recommendations in the German Corporate Governance Code

Continuously improve Governance, Risk, & Compliance management systems
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4.3 SUSTAINABILITY
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MANAGEMENT SYSTEM

Sustainability organization
v

Until July 31, 2022, Dr. Christian Baier was respon-
sible for all sustainability matters. Since August 1,
2022, that responsibility has resided with the Chief
Financial Officer (CFO), Henning Gieseke, member
and ESG Officer of the Board of Management of
the general partner. His remit includes making
strategic decisions on environmental and climate
issues coupled with responsibility for monitoring
climate-related risks and opportunities. He is also
responsible for human rights and the Group’s duty
of care, and all central governance topics. The
Board of Management of the general partner as
a whole bears overall responsibility for compliance
with the Stréer Social Charter and Stréer’s Policy
Statement on the Respect of Human Rights.

The Head of Investor Relations & Sustainability,
who reports directly to the Board of Management
ESG officer, is responsible for overseeing the im-
plementation of sustainability topics across the
Group. In this role, he or she bears particular re-
sponsibility for Stréer’s sustainability management

Stréer’s sustainability organization

system and works tirelessly on keeping it up to
date and relevant. He or she is supported in this by
the Sustainability Management Group function,
which is based in the Investor Relations & Sus-
tainability corporate unit. The corporate units and
central support functions are responsible for the
implementation of specific sustainability topics.

The Sustainability Council of Stroer is the Group's
central steering committee, which is chaired by
the Board of Management ESG officer and meets
every quarter. The committee comprises deci-
sion-makers from all relevant departments and
business units of Stréer and serves to ensure a
joined-up response to key sustainability topics.
Dedicated sustainability-related roles have also
been created in the two major subsidiaries Asam-
Beauty and Statista. The sustainability manage-
ment team works directly with the relevant divi-
sions and subsidiaries to coordinate measures to
achieve the sustainability targets that apply to all
units and subsidiaries across the Group.

( Supervisory Board ESG Officer of Stréer SE & Co. KGaA

reports to

monitors

T

Chief Financial Officer (Board of Management ESG Officer)

Investor Relations & Sustainability corporate unit

Sustainability Management Group function

makes decisions and gives feedback to /]\ \L liaises with

Sustainability Council

Corporate units and business units

\J/ effects implementation




The ESG officer on the Stréer SE & Co. KGaA
Supervisory Board is responsible for the over-
all monitoring of Stréer’s sustainability perfor-
mance. As a member of the Supervisory Board
and of the Audit Committee, the ESG officer
ensures that regulatory requirements and
strategically relevant sustainability matters
are implemented appropriately by the gener-
al partner. This supervisory function therefore
covers topics ranging from the environment,
occupational health and safety and general
health through to welfare matters. The ESG
officer puts sustainability matters forward at
the meetings of the Audit Committee and Su-
pervisory Board of Stréer SE & Co. KGaA, and
makes sure that the sustainability targets and
related measures are continuously monitored.
This structure ensures that the sustainability
targets and their achievement, the materiality
analysis, and the reporting on sustainability are
regularly and extensively discussed by the Su-
pervisory Board of Stroer SE & Co. KGaA at the
Audit Committee meetings and, where neces-
sary, at other Supervisory Board meetings.
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Management of risks and opportunities in sustainability
v

Stréer systematically identifies and analyzes risks and opportunities
for the Group stemming from environmental, social, and corporate
governance factors as well as the impact of its business activities on
people and the planet. The analysis, particularly long-term analysis,
of climate-related risks and opportunities is a major element of this
work. The results are incorporated in strategic planning and in on-
going enhancements to the sustainability strategy (including the cli-
mate strategy). They also influence sustainability management and
reporting, which comprises the following three main elements that
are carried out at least once a year:

Groupwide opportunity and risk management: Iden-
tification and analysis of short-term ESG risks (max. twelve
months), additional risk assessment halfway through the year,
and risk updates at the end of each quarter (see also chapter
8.6 of this sustainability report and the opportunities and risks
section of the current annual report of Stroer SE & Co. KGaA)

Structured medium-term sustainability risk register (SSR)

Scenario impact analysis of long-term sustainability risks
(SIAS)

Management of sustainability risks and opportunities at Stroer

Degree to T™
which can be
quantified

Evaluation method

Risk and opportunity
management
for the Group

Not adequately quantifiable

Structured medium-term
sustainability risk
register (SSR)

Scenario impact analysis
of long-term
sustainability risks (SIAS)

Unsuitable for strategic use

Time frame for evaluation Years
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Medium-term ESG risks are systematically analyzed in the SSR pro-
cess with the help of representatives from all relevant business
units (most recently in Q4/2022). The aim is to identify risks, an-
alyze them, and initiate countermeasures where appropriate. The
risk analysis is based on the ESG risk register that Stréer compiles,
which allows the risks to be analyzed in a structured manner. These
medium-term ESG risks also include physical risks and transition cli-
mate risks. Potential ESG opportunities are also integrated into the
risk-recording process where it makes sense to do so. In light of
current ESG rating requirements and based on the results of Stroer’s
materiality analysis, the register is particularly important to Stréer.
The register comprises 99 defined ESG risks and opportunities. First
of all, the business units assess the individual risks on the risk regis-
ter to see whether any of the risks are relevant to them. Then, the
business units perform a qualitative assessment of the individual
risks on the risk register using a time horizon of 1 to 5 years.

Of the medium-term ESG risks, 64% belonged to the Social cat-
egory and 18% to the Governance and Environmental categories
respectively. The average assessment of the risks in terms of their
probability of occurrence (low = 0-20%, medium = 21-50%) and
their loss value (severity = impact on the Company’s objectives) is
presented in the chart below.

Results of the 2022 SSR

Medium-term Probability of

ESG risks Percentage  occurrence  Severity
Environmental risk 18% medium medium
Social risk 64% low medium
Governance risk 18% low low
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The risks in the Environmental risk catego-
ry were those that related to physical and
transition effects of climate change and risks
from the rising cost of managing the Stroer
Group’s greenhouse gas emissions. Relevant
risks assigned to the Social risk category in-
cluded risks with a data protection aspect/po-
tential infringements and risks related to the
ongoing skills shortage. And, last of all, the
Governance risk category mainly comprised
risks that could culminate in reputational risk
for the Stréer Group.

The survey of medium-term ESG risks did
not give rise to any need for action beyond
the measures already in place in day-to-
day operations. In the annual risk survey, all
medium-term ESG risks are recorded, clas-
sified, and analyzed as to whether there is
any need for action.

In addition to the SSR, Stroer executives car-
ry out a scenario impact analysis of long-
term sustainability risks (SIAS) for the Group
(most recently in December 2022). The aim of
the SIAS is to forge ideas for enhancing the
Group's business and sustainability strategy
and to identify any long-term ESG risk at an
early stage (time horizon: 2030 and beyond).

In preparation for the SIAS, exploratory mar-
ket and social scenarios are projected for
2030 and beyond. Climate scenarios from
the latest reports by the Intergovernmental
Panel on Climate Change (IPCC), the shared
socioeconomic pathways (SSPs) of the IPCC,
and the recommendations of the Task Force
on Climate-Related Financial Disclosures
(TCFD), among others, are used as a basis
for scenario analysis.

A
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The scenarios are based on the following assumptions for underlying climate pathways:

GLOBAL ALLIANCE
(1.5 °C global warming)

Increased occurrence of extreme
weather events such as heat-
waves, strong winds, and storms

Sea level rise of up to half a
meter by 2100

Some coastal areas or low-lying
island nations need to be evacu-
ated or reinforced

Impact on human health espe-
cially for the vulnerable

Biodiversity under threat, poten-
tial risk of non-endemic species
becoming established

Loss of biodiversity, some
tipping points reached

In a workshop, the scenarios set out above are
analyzed in terms of the political and regulatory
landscape, the labor market, and the economy, or
mobility, housing, infrastructure, and energy, for
example, and potential outcomes in each of these
individual areas are discussed for each scenario.

The workshop participants then identify the long-
term ESG risks for Stroer based on developments in
the areas that feed into the individual scenarios, and
the risk for the Stroer Group is then assessed. The
main risk drivers that are identified vary depending
on which scenario at either end of the spectrum
(Global Alliance and Overshoot) is being analyzed.

Global Alliance (1.5 °C global warming):
This scenario is based on the assumption

of widespread international cooperation

on achieving the goals of the Paris climate
agreement, COP21. This leads to an incisive
transformation of the economy to make it
climate-neutral. Achievement of the COP21
goals is characterized by the interaction of
governments, consumers, and the capital
markets. The main risk drivers for the Stréer
Group’s core business are increasing regula-
tion and potential restrictions resulting from it
(e.g. increases in carbon prices and the cost of
trading in carbon certificates, tightened rules

BUSINESS AS USUAL
(2-3 °C global warming)

Significantly increased oc-
currence of extreme weather
events such as heatwaves,
strong winds, and storms

Sea level rise of more than half
a meter by 2100

Coastal areas or low-lying
(island) nations are affected,
including major cities such as
Hamburg or New York

High impact on human health
for the entire population, food
and water security at risk

OVERSHOOT
(4+ °C global warming)

Unprecedented extreme weather
events

Flooded coastal cities and
countries

Massive climate migration to
more protected areas

Increased food and water
insecurity

Many climate-related deaths, par-
ticularly among vulnerable groups
and in poorer countries

Irreversible loss of biodiversity

Tipping points: permafrost and
ice sheets melting, rainforest dy-
ing, changing ocean currents, etc.

on light emissions or energy consumption for
certain sectors).

Overshoot (4 °C+ global warming): In the
Overshoot scenario, the COP21 goals are re-
nounced and there is an uncontrolled increase
in global emissions. Countries focus on their
own national economic and social policies and
reject international cooperation. In light of this,
there is an increase in the occurrence of ex-
treme weather events around the world. In this
scenario, such weather events were also iden-
tified as key risk drivers for the Stroer Group’s
core business as advertising media and street
furniture operated by Stréer could be affected
by more frequent extreme weather events.
There are also transition climate risks, due, for
example, to changed patterns of consumption
and spending on the part of the population or
disruption to national and international supply
chains. The Group believes that the transition
climate risks are not industry-specific, but affect
underlying macroeconomic processes. Com-
pared with ‘traditional’ industrial companies
with high energy consumption or complex
intermediate products in their supply chains,
Stréer considers its exposure to be low at
present.
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All'in all, no material risks were identified that re-
quire action beyond the measures already put in
place by Stréer. Going forward, the outcomes of

Sustainability policies and management process

v

Stréer’s sustainability framework is summarized
in its sustainability policy. The policy is based
on, and complements, Stréer’s business and sus-
tainability strategies. It comprises four strate-
gic pillars and the related areas of action, and is
supplemented by other policies, guidelines, and
standards that stem in turn from other specific
strategies. These include the Code of Conduct,
the Environmental Policy and the Stroéer Social
Charter. The main sustainability-related policies
are set out in this sustainability report. Together,
they form the management framework for im-
plementing the Stroer Group’s 2030 sustainability
strategy. Where necessary, more detailed informa-
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the SSR and SIAS will be presented to the GRC
committee (see chapter 8.2) once a year and the
need for action discussed.

tion is provided in guidelines, procedural instruc-
tions, or other resources.

Stréer’s sustainability management process fol-
lows the well-known iterative phases in the plan—
do—check-act (PDCA) cycle and is implemented
continuously. One component is the sustainabil-
ity program that specifies the targets, goals, and
measures under the 2030 sustainability strategy
and serves to manage sustainability in the frame-
work of the management system. The Investor
Relations & Sustainability corporate unit is respon-
sible for the sustainability program, which it up-
dates at regular intervals.

Sustainability management process at Stréer

PLAN
Strategic planning

Strategic management

o)
IOI

CHECK

Reporting & review

I>|
N
4]

Continuous improvement

Monitoring & stakeholder dialogue
Management of ESG opportunities and risks
Materiality analysis

Sustainability strategy

Sustainability program

Tracking of targets & measures

Review and consultation with CFO, Sustainability Council, and
Supervisory Board ESG officer

Capture of ESG data

Group non-financial report
Sustainability report

ESG ratings

Unit-specific reporting

Identification of need for changes to sustainability strategy & management
Definition of action to be taken by corporate units and business units
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4.4 MATERIALITY ANALYSIS AND

REPORTING TOPICS

In 2022, Stroer's sustainability management team
regularly documented current sustainability fac-
tors and their related opportunities and risks
(impacts) as part of the sustainability manage-
ment process using internal risk analysis, media
research, ESG ratings, reporting standards, and
information from internal and external stake-
holders. This process serves to identify any need
to adjust the current focus of sustainability work.
If there is a need, the definition of topics or the
selection of topics of relevance for Stréer and the
Company’s situation are amended. No such ad-
justments were made in 2022.

The updated list of sustainability topics was then
incorporated into the materiality analysis, which
is used to prepare the Group non-financial re-
port and the sustainability report of Stréer SE &
Co. KGaA. Based on the updated list, all relevant
business units within Stréer were asked to assess

the effect of the topics on their net assets, finan-
cial position, and financial performance, and the
impact of the business on stakeholders and the
environment (‘double materiality’). The results of
this survey were presented to and evaluated by
the Sustainability Council, Stréer’s central steer-
ing committee for sustainability. The evaluation
was then compared with relevant current and
forthcoming regulations, the sustainability rat-
ings, and stakeholder topics in order to reflect the
perspective of external stakeholders. The results
and methodology for the 2022 materiality assess-
ment were reviewed by the Supervisory Board of
Stroer SE & Co. KGaA.

Topics were selected for the sustainability report
of Stroer SE & Co. KGaA on the basis of the Glob-
al Reporting Initiative (GRI) standards. Topics from
the survey were grouped together for reporting
purposes where it made sense to do so. Overall,

2022 Stroer materiality matrix

Attribution to ESG dimensions

B Environment ® Socials m  Governance

m Materials & waste

Impact on stakeholders

m Biodiversity
B Water

[ mediom 1 high very high

B Sustainable products
m Corporate citizenship

m Voluntary employee benefits

Diversity & equality
Product stewardship
Information security
Data protection
Corporate governance

Climate action

Sustainable supply chain
& human rights

Compliance

Fair working conditions

Business relevance to Stroer

Occupational health & safety
Training & staff development



the eleven main topics contained in the 2021 sus-
tainability report were confirmed again for 2022.
These are shown in the highlighted fields of the
Stréer materiality matrix.

Four more material topics were identified in
addition to those included in the Group non-
financial report of Stréer SE & Co. KGaA for the
2022 financial year:

The topics of climate action and of sustain-
able supply chain and human rights are also
included in the report due to their high regu-
latory and social importance and the require-
ments of ESG ratings.

The internal survey carried out in 2022 iden-
tified the topics of product stewardship and
corporate governance as material. However,
they were not included in the Group non-

Topic

Environment Climate action

Materials and waste

Employees Fair working conditions
Diversity and equality
Occupational health and safety
Training and development

Business Sustainable products

partners and

society Product stewardship
Sustainable supply chain and human rights
Corporate citizenship

Corporate Information security

governance

Data protection

Compliance (incl. corruption & bribery)

Corporate governance
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financial report because the CSR Directive
Implementation Act (sections 289b-e and
section 315b-c of the German Commercial
Code (HGB)) does not require information on
these matters.

In addition to the eleven material topics iden-
tified, the report also deals with materials and
waste, sustainable products, and corporate
citizenship in order to present an overall stra-
tegic picture of the Company’s sustainability
activities.

Details on the key financial indicators and business
performance of Stroer are published in the annual
report. This sustainability report also contains ref-
erences to other Stréer documents that provide
further information on sustainability matters and
the related activities of the Group.

Relevant SDGs
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i
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4.5 STAKEHOLDER DIALOGUE

The collaborative partnership between Stréer and
its stakeholders is critical to the Company’s suc-
cess. Stakeholders provide important indications
of the expectations the Group faces in terms of
sustainability, and of areas where it can potentially
improve. This enables Stroer to identify risks for
its business and its green credentials at an early
stage, and provides a mechanism for recognizing
opportunities, for example through innovation
processes. Dialogue can also reveal any conflicts
of interest or conflicting objectives between stake-
holder groups and offers an opportunity to discuss
ways to resolve issues. Stroer therefore main-
tains regular dialogue with various stakeholder
groups in order to find out what their concerns
are and also to set out its own position. Dialogue
is open and constructive and held in the spirit of
Stroer's Code of Conduct.

For Stroer, stakeholders are individuals or groups
of people within the Company or outside it, who
are directly or indirectly affected by the Company’s
business and who therefore have expectations of
the Group. The selection of stakeholders of rele-
vance to Stroer is based on standard definitions
of internal and external stakeholder groups. These
groups are prioritized in a stakeholder manage-
ment process to determine the focal point of di-
alogue and make the most efficient use of limit-

Summary of stakeholder dialogue
Stakeholder group Topics and interests

Customers
support

Customized solutions

Green products and sustainable

content

Analysts and
investors

Transparency

Quality in service provision and

Positive business performance

Low volatility and reduction of
avoidable ESG risks

ed resources. This approach does not make any
judgment as to the validity of any stakeholder ex-
pectations. The stakeholder groups are prioritized
based on their significance for Stroer’s business
and the influence that Stréer has on their needs
and expectations. Sustainability Management
verifies this approach annually and documents
the Group’s stakeholder topics and dialogue
formats for the year.

Stroer’s stakeholder dialogue focuses on custom-
ers, analysts and investors, employees, lessors,
suppliers, and business partners. The Group also
holds constructive discussions with media rep-
resentatives, non-governmental organizations
(NGOs), interest groups, residents, and policymak-
ers. Stroer engages in dialogue with other busi-
nesses too through its membership of and work
for trade associations, including Fachverband
Aussenwerbung e.V., City- und Stadtmarketing
Deutschland e.V., Institute for Digital Out of Home
Media (IDOOH), and the German Association for
the Digital Economy (Bundesverband Digitale
Wirtschaft e.V.). Participation in dialogue and the
format of any particular dialogue is decided on a
case-by-case basis depending on the stakeholder
or topic. The focus of the formats used can be par-
ticipation, dialogue, or information.

Dialogue formats (selection)

relationship managers
Trade fairs

Customer and user surveys

Readers advisory council and user labs

(t-online)

Direct dialogue
Investor conferences
Shareholder meeting
Quarterly reporting
Rating dialogue
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Stakeholder group Topics and interests

Employees

Individual working models and

diversity

Fair working conditions

Sustainability-oriented employer

Lessors

Installation of the advertising spaces

Development opportunities

Contract compliance

Sustainability at Stroer @

Dialogue formats (selection)

Recruitment events

events
Employee survey

Sustainability workshop

Direct dialogue

Municipal events

without disruption to the surrounding

area

Sustainability-oriented partner

Suppliers and
business partners

conditions

Low ESG risks

Trust-based cooperation

Fair and compliant tendering

Direct dialogue

Trade fairs

Sustainable supply chains

4.6 EU TAXONOMY: 2022 REPORT

Background
v

The Taxonomy Regulation (EU) 2020/852 is a reg-
ulatory initiative that is aimed at promoting the
transition to a sustainable economy and imple-
menting the EU’s Green Deal. To this end, the EU
taxonomy classifies business activities that fall un-
der the scope of the regulation. These activities are
described in detail and assigned a NACE code*,
which is the statistical code used by the EU to
classify business activities. The EU taxonomy also
establishes criteria for determining under what
circumstances the business activities can be con-
sidered environmentally sustainable. We intend to
classify as many business activities as possible using
this classification system over the next few years.
The regulation requires companies to report an-
nually on these activities. For companies to which
the Taxonomy Regulation (EU) 2020/852 applies,
new reporting obligations for taxonomy-eligible
business activities were effective from the 2021
reporting year. Disclosures were limited to two EU
environmental objectives: climate change mitiga-

tion and climate change adaptation. Furthermore,
it was not compulsory to disclose details of taxon-
omy-aligned business activities. This arrangement
for the first year of application was designed to
give companies time to establish processes for
identifying activities that fall under the reporting
requirements. For the other four EU environmental
objectives — the sustainable use and protection of
water and marine resources, the transition to a cir-
cular economy, pollution prevention and control,
and the protection and restoration of biodiversity
and ecosystems — there were no criteria for deter-
mining under what circumstances business activ-
ities are considered environmentally sustainable.
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Developments in 2022
v

2022 continued to see a lot of developments
in relation to the EU taxonomy. On March 9,
2022, the European Commission approved a
complementary climate delegated act includ-
ing, under strict conditions, specific nuclear
and gas energy activities in the list of business
activities covered by the EU taxonomy. This
complementary delegated act was officially
published on July 15, 2022, and has applied
since January 1, 2023. On March 30, 2022,
the Platform on Sustainable Finance, which
advises the European Commission on the fur-
ther development of its sustainable finance
policies, issued recommendations for the first
time on the technical screening criteria for the
four remaining environmental objectives of
the EU taxonomy. A delegated act is anticipat-
ed in the first half of 2023, with the associat-
ed reporting obligations coming into force for
the following financial year. The @ EU Taxon-
omy Compass is an online tool that was estab-
lished in 2022 as a central information plat-
form, detailing the current classifications and
providing other resources and explanations.

Business activity EU

environmental

objective

Street furniture for
sustainable transport
solutions: shelters

adaptation

Vehicle fleet*
adaptation

Climate change

adaptation

Office buildings/

equipment* adaptation

Climate change

adaptation

Climate change

Climate change

Climate change
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Implementation at Stroer
v

In 2021, Sustainability Management developed a new evaluation
process to identify the Stroer Group’s taxonomy-eligible activities,
which was implemented in conjunction with the relevant operat-
ing and corporate units. The business activities of the Stroer Group
were compared with the sectors and business activities covered by
the EU taxonomy. In particular, this involved examining the corre-
sponding NACE codes and the definitions and explanations provid-
ed by the EU, and discussing these with all the relevant business
segments. Following joint discussions, Stréer came to the conclu-
sion that the Group did not fall within the scope of the EU taxon-
omy. The proportion of revenue, capital expenditure (CapEx), and
operating expenses (OpEx) from taxonomy-eligible business activi-
ties was therefore reported as zero. This decision was largely based
on the fact that neither the NACE codes on which the EU taxonomy
is based nor the descriptions of business activities and the associat-
ed criteria explicitly cover the business model of the Stréer Group.
Moreover, no commentary was available from the regulator and no
comparative information was available from the industry.

With this in mind, Stréer reviewed its previous assessment for the
Group in 2022. Sustainability Management analyzed the regulatory
developments coming from the EU and how other companies had
interpreted and implemented the taxonomy. On this basis, and in
consultation with the relevant operating and corporate units and
the Board of Management member responsible for sustainability,
the decision was made to consider the following business activities
as taxonomy-eligible and taxonomy-aligned in future:

Category  Taxonomy reference
Enabling  6.15 Infrastructure enabling low-carbon road
transport and public transport
Enabling 6.5 Transport by motorbikes, passenger cars,
and light commercial vehicles
Enabling 7.4 Installation, maintenance, and repair of
charging stations for electric vehicles in build-
ings (and parking spaces attached to buildings)
Transitional 7.2 Renovation of existing buildings
Enabling 7.3 Installation, maintenance, and repair of

energy efficiency equipment
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Stréer's decision to include bus and tram
shelters in the taxonomy analysis reflects the
manifold touchpoints between the Group’s
out-of-home advertising portfolio and public
transport. This applies in particular to Stréer’s
more than 18,000 shelters, which make
an important contribution to a functioning
infrastructure for low-carbon road traffic
and public transport:

Protection from wind, rain, snow, or as
shade from the sun, comfortable waiting
conditions particularly for vulnerable peo-
ple such as those with limited mobility

Passenger information

Lighting helps ensure the safety of wait-
ing passengers and passers-by

Innovations such as air filters can enhance
the value of shelters for passengers even
more in the future.

Unlike for shelters, supporting activities relat-
ed to the vehicle fleet and office buildings/
equipment are not part of Stréer’s core busi-
ness, however. They exclusively give rise to
CapEx and OpEx. In its @ final report on the
EU taxonomy in March 2020, the Technical
Expert Group (TEG) on Sustainable Finance
suggested that this expenditure can be report-
ed when it relates to taxonomy-aligned prod-
ucts and services. Whether the related reve-
nue of the manufacturers/providers of these
products and services is taxonomy-aligned
will only become clear in 2023 at the earliest
when the business partners disclose the rele-
vant figures. Until then, Stréer believes CapEx
and OpEx from supporting activities should
not be reported as taxonomy-eligible. As a
result, we have not gone into any more de-
tail on activities 6.5, 7.2, 7.3, and 7.4 in this
sustainability report.
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Quantitative disclosures for 2022 and methodology
v

The Stréer Group determined the data required for the 2022 re-
port in accordance with the definitions and criteria set forth in Ar-
ticle 8 Annex 1 of the EU taxonomy and published it in the Group
non-financial report for 2022. The definition of revenue and CapEx
for the purposes of the EU taxonomy are based on the relevant
International Financial Reporting Standards (IFRS). We considered
the EU environmental objectives of climate change mitigation and
climate change adaptation in line with the current version of the
EU taxonomy. The disclosure relates to both taxonomy-eligible and
taxonomy-aligned business activities. The table below presents the
figures for 2022, both in absolute terms and as a percentage of
total revenue, CapEx, and OpEx of the Stréer Group. The relevant
totals for the Group were taken from Stréer’s accounting system.
As Stréer does not report revenue, CapEx, and OpEx broken down
by individual advertising media type, the absolute figures for bus
and tram shelters were determined based on the advertising rights
contracts that include shelters. A materiality threshold of >1% was
defined for EU taxonomy reporting. Taxonomy-eligible activities
whose share of the total figures for the Group does not reach this
threshold are considered immaterial and therefore not reported.

To calculate the revenue associated with shelters (activity 6.15), the
relevant share of revenue for 2022 (numerator) was derived from
the external contracts between Stréer and its partners that include
shelters. This revenue was divided by the consolidated net revenue
of the Group (denominator; see the consolidated income statement
in accordance with IFRS for the revenue of the Stréer Group).

The CapEx calculated for the Group comprises all recognized prop-
erty, plant, and equipment (IAS 16), intangible assets (excluding
goodwill, IAS 38), and right-of-use assets under leases (IFRS 16) (de-
nominator). To calculate 6.15-related CapEx, the entire portfolio of
reported advertising media was analyzed and the CapEX attribut-
able to contracts that include shelters was determined (numerator).

OpEx as defined by the EU taxonomy includes direct, non-capital-
ized research and development costs, building renovation, short-
term leases, maintenance and repairs, and other direct expenses in
connection with the regular maintenance of property, plant, and
equipment — by the Company or by third parties to whom the task
is outsourced — that is required in order to maintain the functional-
ity of these assets. On this basis, the relevant total was derived from
the contracts involving shelters (numerator) in order to calculate
the direct expenses associated with 6.15. For the denominator, the
Group's OpEx was calculated from the consolidated accounts using
the EU taxonomy’s definition.

The CapEx and OpEx KPIs are not part of a CapEx plan under the
criteria of the EU taxonomy. By using contracts to identify relevant
revenue and focusing on activity 6.15, it was ensured that CapEx,
OpEx, and revenue were not counted more than once when deter-
mining the numerator.
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The minimum safeguards refer to minimum so-
cial standards that should be met. As outlined in
chapter 4.1 of the sustainability report, Stroer is
explicitly committed to the UN Guiding Principles
on Business and Human Rights. Respect for hu-
man rights is embedded in the Group’s fundamen-
tal policies, including the Stréer Social Charter,
the Code of Conduct for Suppliers and Business
Partners, and the Policy Statement on Respect for
Human Rights. Stroer discloses its policies, action
plans, and outcomes in the area of human rights
in the Group’s annual sustainability report.

2022 Revenue CapEx
EUR m % EUR m

Total

for the Group 1,771.9 100.0 462.4

(Total A+B)

Sustainability at Stroer @

With regard to the ‘Do no significant harm’ cri-
teria, the relevant operating and corporate units
were assessed against the criteria of the technical
annex to the EU taxonomy. Stréer does not cur-
rently undertake a climate risk and vulnerability as-
sessment or an environmental impact assessment
as defined in the EU taxonomy at the level of the
shelters. For this reason, the criteria for reporting
the taxonomy-eligible figures for revenue, CapEx,
and OpEx for activity 6.15 as taxonomy-aligned
were not met in 2022.

Do no significant harm

EU environmental objective: Climate change adaptation*

A. Taxonomy-eligible business activities

A.1: thereof
taxonomy- 0 0 0
aligned (6.15)

A.2: thereof

taxonomy- 160.7 9.1 8.6
eligible (6.15)

Total

(A1+A.2) 160.7 9.1 8.6

B. Non-taxonomy-eligible business activities

Total (B) 1,611.2 90.9 453.8

criterion
OpEx (DNSH)
N
N =
5 g
5 5
2E _ 8 3
Q 6—3 E > c
=+ 5 o o =2
% EURm % S8 8 2 8
100.0 105.4 100.0
0 0 0 X X X v
19 29.1 27.6
1.9 29.1 27.6
98.1 76.3 72.4
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In 2022, the taxonomy-eligible share of CapEx for
6.15 was comprised entirely of recognized proper-
ty, plant, and equipment, particularly the cost and
associated incidental acquisition costs of advertis-
ing media. The taxonomy-eligible OpEx for 6.15
in 2022 mainly (>90%) comprised maintenance,

Outlook
v

The results of the 2022 taxonomy report are tes-
timony to the fact that the Stroer Group and its
segments operate in sectors that have relatively
low greenhouse gas emissions and environmental
impacts. As a result, the Group’s business activities
and their associated NACE codes have not fallen
explicitly under the EU taxonomy to date. The EU
has announced that it is going to integrate more
taxonomy-eligible sectors and business activities
and is likely to do so over the next few years. The
sectors of relevance for Stréer would need to be
added early on in order to enable the Group to
report adequately and fully on its environmental
footprint in line with the EU taxonomy in future.
The first year of application has also shown that
businesses continue to interpret the EU taxonomy
very differently. That is understandable and could
provide impetus for discussions about how the
EU taxonomy should evolve going forward. It also
clearly underlines how difficult it is to make envi-
ronmental performance comparable across sectors.

Sustainability at Stroer @

repair, and servicing expenses in addition to other
costs that were allocated to each advertising me-
dium on a flat-rate basis. The taxonomy-eligible
revenue was calculated exclusively from the adver-
tising rights contacts associated with 6.15.

With this in mind, Stréer continues to make its
sustainability efforts transparent for the capital
markets by maintaining dialogue with analysts
and investors, producing its sustainability re-
port, obtaining ESG ratings, and publishing this
Group taxonomy report.
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4.7 ESG RATINGS

Stroer takes a proactive approach to ESG ratings,
which it selects on the basis of reputation and
significance for the capital market. The results
give the Group external feedback on its sustain-
ability performance and serve to identify poten-
tial for improvement.

In 2022, Stréer's ESG corporate rating by ISS
ESG improved year on year, rising from D+ to
C—, which is higher than the average for the
commercial support services sector (fourth
decile).

The Stréer Group’s MSCI ESG rating is BBB,
which is higher than the average for the me-
dia and entertainment sector.

ESG rating Score

ISS ESG C-
(Deutsche Borse)

Nov. 2022

Sustainability at Stroer @

Stréer’s rating by Refinitiv of 81 points (A-)
puts it in the top 5% of media and publishing
companies worldwide.

In its 2022 S&P Global Corporate Sustain-
ability Assessment, Stroer achieved 38 points,
putting it in the 90th percentile as one of the
leading companies in the media, movies and
entertainment sector (as at December 16,
2022).

Stréer’s current ESG risk rating from Sustain-
alytics is 13.4 (low), which puts the Group
among the top 15% in the media sector.

Last updated Scale

A+/4.00 to D-/1.00

MSCI ESG BBB Dec. 2022 Leader (AA-AAA)
Average (BB-A)
Laggard (CCC-B)
Refinitiv A- Dec. 2022 Excellent (A—to A+)
(LSEG)
Good (B—to B+)
Satisfactory (C-to C+)
Weak (D— to D+)
S&P Global CSA 38 Dec. 2022 0 to 100 points
Sustainalytics 13.4 Feb. 2023 Risk assessment:

(Morningstar)

Negligible (0-10)
Low (10-20)
Medium (20-30)
High (30-40)

Severe (40-100)
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5 | Environment

WORKING TOWARD
NET ZERO

The transition to becoming a climate-friendly economy is well under way. Stréer wants to help achieve
the UN’s 1.5 degree target and is modifying its business activities accordingly. It intends to achieve net
zero by 2050 in accordance with the net-zero standard of the Science Based Targets initiative (SBTi).
Stroer will have already significantly cut its GHG emissions by 2030 and is putting a wide range of
measures in place to that end. These include switching to renewable energy sources, improving energy
efficiency and purchasing goods and services that have a minimal impact on the climate. By 2025, the
entire business should be climate-neutral. From that point, the Group will fully offset any remaining un-
avoidable GHG emissions using certified climate change mitigation projects.
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5.7 ENVIRONMENTAL MANAGEMENT

Stréer’s environmental management aims to avoid
negative environmental impacts from its business
activities or, where avoidance is not immediate-
ly possible, to continually reduce them. Binding
groupwide guidelines are set out in the Environ-
mental Policy of Stréer SE & Co. KGaA. As Stroer is
a company headquartered in Germany, its environ-
mental management complies with the country’s
applicable legislation covering areas such as opera-
tional environmental protection, the selection and
disposal of materials, and nature conservation.

Because Stroer focuses on out-of-home advertis-
ing and because office work accounts for a high
proportion of its activity, its ecological footprint
is low by comparison with typical industrial con-
cerns. Stroer’s environmental management ac-
tivities are therefore centered on aspects that
typically have an influence on the environmental
performance of a company of its type in this sec-
tor. They include energy consumption and asso-
ciated GHG emissions, and the materials for the
advertising media and their disposal/recycling at
the end of their lifecycle.

Other environmental aspects, such as water or
biodiversity, are equally important for people and
the planet but are areas where Stroer believes its
sphere of influence is limited. Stroer’s business ac-
tivities do not require significant amounts of water.
In the offices, employees use water from the pub-
lic supply (for hot beverages, bathrooms, clean-
ing, etc.), but only in typical household quantities.
Stroer’s offices and business activities are based
exclusively in inner-city areas and business parks
close to towns and cities. Consequently, Stréer has
no appreciable negative impact on biodiversity.

Compliance with all legal requirements is a funda-
mental aspect of Strder’s environmental manage-
ment activities. The Group aims to exceed statu-
tory minimum requirements in terms of its climate
action where economically feasible, and to play
its part in achieving the climate goals of the Paris
Agreement (COP21) through ambitious reduction
targets and relevant initiatives. Stroer also requires
its suppliers to meet similar environmental man-
agement standards via its Code of Conduct for
Suppliers and Business Partners.

The Sustainability Council has overarching respon-
sibility for environmental management at Stroer. It
meets regularly to hear reports on current environ-
ment-related topics and measures within the busi-
ness. The member of the Board of Management of
the general partner responsible for sustainability
at Stroer chairs the council and brings matters po-
tentially requiring a decision to the Board of Man-
agement as a whole. The sustainability strategy
and the related environmental targets are also dis-
cussed by the Board of Management of the gen-
eral partner, which also decides on any measures
required. The relevant departments and business
units are responsible for implementing environ-
mental measures and are assisted by Sustainability
Management if needed.

In the year under review, Stréer was again un-
aware of any allegations that it had violated envi-
ronmental protection laws and regulations.

Stréer's Environmental Policy summarizes the cornerstones of environmental protection at

Stroer. It applies across the Group and is binding. It sets out the overarching purpose, the
objectives, and priorities for environmental management and defines key responsibilities. The
Environmental Policy of Stroer SE & Co. KGaA is available on the Group’s website and can
also be accessed by employees via the intranet.

Environmentﬁ)

31




5.2 CLIMATE STRATEGY

General
v

Since 2019, Stréer has undertaken numerous
initiatives in the Group to help combat climate
change. It has established a data infrastructure
for tracking, on an annual basis, groupwide CO2e
emissions (its corporate carbon footprint, CCF)
and the COaze emissions that are generated in di-
rect connection with its advertising activities (its
product carbon footprint, PCF). It has also invested
in sustainable solutions such as carbon-neutral ad-
vertising campaigns and environmentally friendly
giant posters. The switch to green electricity has
massively reduced groupwide COaze emissions: in
terms of scope 1 (direct emissions) and 2 (indirect
emissions from purchased energy), we reduced
our CO2e emissions by more than 57% between
2019 and 2021 alone. Overall, our CCF was cut
by 46.6% in that period. This dramatic reduction
was partly attributable to one-off effects from the
COVID-19 pandemic that will not be replicated in
the future and which have already noticeably di-
minished in 2022. However, even without these
special effects, the Group has significantly reduced
its GHG emissions while increasing its revenue.

Stréer’s climate strategy going forward

Phase 1: Phase 2:
2025 climate strategy 2030 climate strategy

46.6 %

reduction in groupwide COze emissions (adjusted)

between 2019 and 2021

The latest reports by the Intergovernmental Pan-
el on Climate Change (IPCC) underline the need
to keep prioritizing climate action over the com-
ing decades. In spite of its comparatively low
CO2e emissions, Stroer intends to play its part. In
light of the reductions already achieved in recent
years, a strategic approach combining the three
central levers of innovation, reduction, and offset-
ting is expedient, giving the Group a sustainable
framework going forward.

Laying a strong foundation
(2019-2022)

B Focus on massively reducing GHG emissions
by switching to green electricity

m Establish system for capturing CCF data
m Offset the PCF

Integrate climate action on a holistic basis
(2023 onward)

Three-pronged, holistic strategy based on innovation, reduction,
and offsetting and featuring groupwide targets

Further steps to progressively reduce GHG emissions
Inclusion of COze target in Board of Management remuneration

Systems integration of financial and non-financial data

Innovation

Reduction

Environmentﬂ?



Climate strategy 2030
v

Against this backdrop, Stréer enhanced its climate
strategy in a two-pronged approach in 2022. It in-
creased its strategic targets and formulated specif-
ic measures for the period to 2030. It also set itself
the overarching target of ‘net zero by 2050 with
the UN’s 1.5 degree target in mind. The previous
target of making the entire business climate-neu-
tral by 2025 has been retained as a strategic goal
and was incorporated into the climate strategy
(see figure). As far as possible, the Group based its
new reduction targets and net zero by 2050 tar-
get on the net-zero standard of the Science Based
Targets initiative (SBTi), which was published in
October 2021. This standard provides for an ab-
solute reduction in COze emissions from 2020
levels at a linear annual rate of at least 4.2% for
corporations in order to limit global warming to
1.5 degrees by 2050.

Environmentﬁl

Net zero by 2050 requires an absolute reduction in
CO2e emissions of 90% and depends on technical
innovations being available in order to remove the
residual 10% from the atmosphere.

Absolute reduction in COze emissions
at a linear annual rate of at least

42 % for corporations

Working toward net zero

Our overarching target: Net zero by 2050

0 A

Innovation Reduction

Further develop portfolio with a
view to climate change mitigation

Avoid and continually reduce
GHG emissions

Scope 1+2:
Reduce CO2e emissions
by 65% by 2030*

Expand communications
infrastructure and network of

bus and tram shelters by 2030
Scope 3:

Reduce CO2e emissions
by 35% by 2030*

Secure the climate resilience
of the portfolio by 2030

Make the entire business carbon-neutral by 2025

>~ T 7T 1T T 7

Management of climate-related risks and opportunities

-
e

Offsetting

Offset unavoidable
GHG emissions

Fully offset the corporate
carbon footprint from 2025

Fully offset the product
carbon footprint on an
annual basis until 2025

Capture and management of environmental data

33
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To work toward net zero by 2050, Stroer's climate strategy for 2030 focuses on three key areas for

which strategic targets have been defined.

Qs

= Innovation:

Stréer is making strategic enhancements to its
portfolio of sustainable solutions in order to limit
climate change in the period up to 2030.

Stréer's digital communication infrastructure
already runs on 100% certified green electric-
ity in Germany, and on around 90% green
electricity across the rest of the Group, and

is therefore a cornerstone for climate-neu-
tral growth in the period to 2030. Through
integration with municipal warning systems
and the ability to display climate and weath-
er information in a targeted manner, Stréer
creates a leverage effect for sustainable cities.

Stréer is making low-carbon public trans-
port more attractive with its bus and tram
shelters and by developing new functions
for street furniture.

By ensuring that its out-of-home advertising
is climate-resilient, Stréer is mitigating poten-
tial climate risks for its business and thereby
increasing quality and value for customers
and partners in the long term.

4

7' Reduction:

Stréer is taking measures to avoid GHG emissions
and to continually reduce them in the period to
2030. The groupwide CO2e emissions (corpo-
rate carbon footprint, CCF) are the main key
performance indicator.

By 2030, Stroer is targeting an absolute
reduction in the Group’s scope 1 and 2 CO2e
emissions of 65% compared with 2019 levels.

65%

reduction in COze emissions
(scope 1 and 2) targeted by 2030

By 2030, Stroer is also targeting an abso-
lute reduction in the Group’s scope 3 CO2e
emissions of 35% compared with 2019 levels.

-

&« Offsetting:

Stréer intends to be climate-neutral by 2025 and
therefore offsets unavoidable GHG emissions.

From 2025, Stroer will fully offset the Group'’s
unavoidable GHG emissions by supporting
certified climate change mitigation projects in
Oxford categories 1, 2, and 4.

Until 2025 at least, Stréer will offset unavoid-
able GHG emissions (product carbon footprint,
PCF) that are directly related to advertising
measures (operating activities) by supporting
certified climate change mitigation projects in
Oxford categories 1, 2, and 4. It will do this
on annual basis. Stréer is thus continuing to
offer its customers the option of carbon-neu-
tral advertising campaigns. In the period from
June 2022 to May 2023, the Company offset
32,265 tonnes (t) of COze in this way. And
since June 2021, all unavoidable GHG emis-
sions at Stroer’s subsidiary Statista have been
completely offset through climate change
mitigation projects in Nicaragua, Brazil, and
Colombia. In the period from June 2021 to
May 2023, Statista offset 1,942.7 tonnes

of COze in this way.
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ESG target focusing on CO2e emissions
v

At the end of November 2022, the Board of
Management of the general partner decided
to set an ESG target focusing on COze emis-
sions in order to create incentives for CO,e
reduction measures. The new ESG target will
help us to assess progress toward reducing
GHG emissions on an annual basis. In the
long term, this target will be incorporated into
Stroer's system of performance-related Board
of Management remuneration as a short-term
incentive (STI) multiplier. This will be based on
the Group’s scope 1 and 2 GHG emissions un-
til 2030. As a result, the short- and long-term
horizons and SBTi targets will be aligned to
the fullest possible extent. The following key
points were agreed in this regard:

Strategic target: CO2e-neutral growth
('Stroer’s growth is climate-neutral’)

Basis of assessment: Groupwide COze
emissions in scope 1 and 2 in the pri-
or year as the Group can directly in-
fluence these emissions

Mechanism: CO2e target is used as a
sustainability factor and future STI mul-
tiplier (0.8-1.2). A reduction of 4.2% or
more constitutes full target achievement
and corresponds to a multiplier of 1.2.
The reduction target of 4.2% is based
on the SBTi standards for the 1.5 degree
target and net zero by 2050.

If emissions are virtually identical year on
year, the multiplier is 1 (<0.5% to +0.5%
of the prior-year figure). Intermediate val-
ues are determined using linear interpo-
lation. If the prior-year emissions are ex-
ceeded by 4.2% and the parameters for
the ESG target are thus not met, the mul-
tiplier is lowered to the minimum (0.8).

4.2%

reduction in COze annually for full
target achievement (scope 1 and 2)

Environment§7

lllustration of ESG target focusing on COz2e emissions

1.2

1.0

Sustainability factor

0.8

+4.2 +0.5 0.0 -0.5 -4.2

% change in the Group’s COze emissions
(scope 1+2)

Management of climate-related risks and opportunities:
Stréer systematically identifies and analyzes risks and opportunities
for the Group stemming from environmental, social, and corporate
governance factors as well as the impact of its business activities
on people and the planet. The analysis, particularly long-term anal-
ysis, of climate-related risks and opportunities is a major element
of this work. Overall responsibility resides with Chief Financial Offi-
cer (CFO) Henning Gieseke, member and ESG Officer of the Board
of Management of the general partner. B3 Chapter 4.3 contains
more information on the management of risks and opportuni-
ties in sustainability.

Data capture: The corporate carbon footprint (CCF), product car-
bon footprints (PCF), and the underlying consumption are recorded
on an annual basis for management purposes. By analyzing the
CCF, the Company can work out the potential for reduction and
the levers for achieving it, and then develop appropriate measures.
Ed Chapter 7.1 contains more information on the PCFs.
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The CCF and PCFs are calculated with the assis-
tance of an external service provider using the in-
ternationally recognized standards of the Green-
house Gas Protocol (GHG protocol). The GHG
protocol distinguishes between three categories
(scopes). The emission sources used to calcu-
late the CCF are each allocated to one of these
scopes, which provide the parameters for Stréer’s
greenhouse gas inventory.

Scope 1 (direct emissions): Burning of gas,
heating oil, gasoline, and diesel; evapo-
ration of refrigerants

Scope 2 (indirect emissions from pur-
chased energy): Purchase of electricity
and district heating

Scope 3 (external indirect emissions): Em-
ployee travel; upstream chains of the energy
sources used; external data centers; busi-
ness travel (by rental car, train, and plane);

Key climate strategy figures

Environmentﬂ?

working from home; waste disposal; water
consumption; office supplies; catering, and
external service providers

Based on the calculation of the CCF, four central
areas were identified where Stréer's GHG emis-
sions could be noticeably reduced.

Consumption of advertising media

Fleet and business travel

Sustainable office

Commuting to and from work

More details on the four key action areas in 2022
are described in the chapters that follow.

2020 2021 2022 Status

O Innovation: Stroer is making strategic enhancements to its portfolio of sustainable solutions in order to limit

" climate change in the period to 2030.

Expansion of the public video network
(total number of premium screens installed)

Shore up the climate resilience of out-of-
home advertising by 2030

7,216 On track

Metric will be

NEW defined in 2023

v Reduction: Stréer is taking measures to avoid GHG emissions and to continually reduce them

7" in the period to 2030.

65% absolute reduction in groupwide CO2e

emissions by 2030 (scope 1 and 2; com- -21.12% -57.80% -56.99%  On track
pared with 2019 levels)
35% absolute reduction in groupwide COze emis- o o o
sions by 2030 (scope 3; compared with 2019 levels) ~26.80% —31.97% R On track
Annual growth that is at least climate-neutral B B NEW
(scope 1 and 2, compared with the prior-year level)
2 Offsetting: Stroer fully offsets all unavoidable GHG emissions from 2025.
. Relevant from
100% offsetting of CCF from 2025 - - -
2025
0, 1 =
100% offsetting of PCF on an annual ba B 100% 100% ol

sis until at least 2025
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Developments in 2022
v

At Group-level, GHG emissions rose in 2022.
Overall, the GHG emissions captured in the
CCF increased by 7.8% year on year, driven by
greater use of the vehicle fleet, an increase in
employee commuting, and the receding spe-
cial effects from the pandemic (e.g. business
travel recommencing). This was offset by lower
consumption by properties, lower consump-
tion of conventional electricity by German
out-of-home advertising, and a slight increase
in the proportion of green electricity used.
However, these effects were unable to com-
pensate for the overall rise in GHG emissions.

Stréer emits ozone-depleting substances
only in very low amounts (evaporation of
refrigerants). Nitrogen oxides are generated
during the operation of Stroer’s vehicle fleet
and are included under direct GHG emissions
(scope 1). Sulfur oxides and other significant
emissions into the air are barely perceptible.

Environmentﬂ?

CO2ze emissions in the Stréer Group®

Scope 1

Heat

Refrigerants
Vehicle fleet
Scope 2

Electricity for advertising

media

Electricity for offices
District heating

Electricity for the vehicle

fleet

Scope 1+ 2
Scope 3

Employee commuting

2020 2021 2022

5,752 5,826 6,131
1,373 1,519 1,319
190 183 81
4,189 4124 4,731
26,177 11,254 11,279

23,176 10,263 10,368

2,329 332 239
672 659 659
13

31,929 17,080 17,410
17,659 16,412 18,661
8,120 9,237 9,775

Other emissions™ 9,539 7175 8,886
Total (scope 1 + 2 + 3) 49,588 33,491 36,071
Change from previous year 3% 329 8%

(%)

Total (scope 1+ 2 + 3)
adjusted™

Emissions intensity
(t CO2e/employee)™”

53,272 36,186 39,006

2.4 2.2 2.3

At Group level, Stroer saw its energy consumption increase by
8.2% year on year in 2022. The share of renewable energies in

71.7%

electricity from renewable
sources only used by Stréer overall
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electricity consumption (green electricity)
came to 71.7% as at the end of 2022, a
slight increase of 2.6 percentage points
compared with the prior year. The drive to
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increase the number of digital advertising media
also played its part here as around 90% of them

run on green electricity. The progressive switch of

Energy consumption in the Stréer Group

Total energy consumption
of which electricity
green electricity

proportion of green electricity in
total electricity consumption

conventional electricity

proportion of conventional electricity
in total electricity consumption

of which fuel (fleet)
of which fossil fuels (natural gas)

of which district heating and
refrigerants

Energy intensity
(kWh/employee)™

2020

78,140,379
54,658,373

413,356

0.8%

54,245,017

99.2%

14,724,265
5,127,486

3,630,255

2,937.8

2021

82,333,817
58,280,173
40,285,981

69.1%

17,994,192

30.9%

14,817,156
5,673,675

3,562,813

2,972.4
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utilities contracts in traditional out-of-home adver-
tising contributed as well.

2022

89,088,015
63,080,725
45,242,051

71.7%

17,838,673

28.3%

17,517,772
4,926,246

3,563,372

2,989.9
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5.3 ADVERTISING MEDIA

Stroer is pursuing a strategy of reducing the num-
ber of conventional advertising media and digi-
talizing its portfolio by increasing the number of
digital advertising media (screens) instead. This sig-
nificantly decreases the demand for materials (pa-
per, analog screens) and the need to service these
media (trips to the installation sites, replacing the
advertisements). Digital systems require more en-
ergy to operate, but fewer resources such as post-
er materials. Several tonnes of paper are currently
used in the production of posters every year. And
since 2021, Stréer has obtained 100% of the en-
ergy to power its digital advertising media in Ger-
many from renewable sources, i.e. sources that are
largely free from GHG emissions. For the Group as
a whole, around 90% of the Group’s digital adver-
tising media run on green electricity.

In 2022, the digital advertising media used 18.40
million kilowatt hours (kwWh) of electricity — 12.2%
more than in 2021. This was due to two factors:
the increased number of digital billboards and the
recovery of advertising activity and resultant in-
Crease in capacity utilization.

As in the prior year, Stroer achieved its energy
efficiency — with broadcast quality unchanged —
through a combination of several measures, par-
ticularly the optimization of the settings on the
advertising media. These measures included, first
and foremost, the use of even more advanced LED
technology, individually regulated screen bright-
ness depending on the ambient light, power-
ing-down of the installations at night when there is
no audience, adjusted color contrast controls, and
by switching from a black font on a white back-
ground to a white font on a black background.
The measures not only reduce electricity consump-
tion, but also significantly extend the service life of
the digital advertising media.

The electricity consumption of traditional advertis-
ing media such as billboards, outdoor advertising
columns, or rolling poster displays increased by
8.6% in 2022. This was due to higher capacity uti-
lization and to an increase in the number of adver-
tising media themselves. In 2022, green electricity
accounted for 61.2% of the energy used to power
traditional advertising media.

Energy consumption for out-of-home advertising

absolute kWh 2020 2021 2022
Energy used by digital 13,850,412 16,399,534 18,402,747
advertising

of which green electricity 0.0% 87.1% 88.5%
of which conventional electricity 100.0% 12.9% 11.5%
Energy used by traditional 34,902,698 35,975,391 39,064,710
advertising

of which green electricity 0.0% 58.0% 61.2%
of which conventional electricity 100.0% 42.0% 38.8%
Total 48,753,110 52,374,925 57,467,456
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5.4 FLEET AND
BUSINESS TRAVEL

Stroer employees in certain roles/levels of se-
niority are entitled to a company car that they
may use for business and personal travel. The
key regulations governing company cars are
set out in the Stréer Group Car Policy. Pro-
cedures for preparing for, carrying out, and
claiming the cost of travel, as well as conduct
during business trips, are set out in the bind-
ing travel policy. The central fleet contains
around 1,000 vehicles and now includes an
increasing number of hybrid and electric cars,
alongside the traditional models with internal
combustion engines. With this mix, Stroer ca-
ters to its various vehicle requirements (based
on distance to be travelled and types of use)
while striking a balance between financial and
environmental considerations.

The climate-neutral fuel card that Stroer start-
ed to use in 2022 is a key component of its
fleet management. When the Stroer fleet
uses the card, the GHG emissions stemming
from its fuel consumption are now fully off-
set by the card partner. By taking this respon-
sible step and using the climate-neutral fuel
card, Stroer can press ahead with convert-
ing its fleet to climate-friendly types of cars
in a prudent manner.

In 2022, there was an increase in gasoline and
diesel consumption that was attributable to
a larger number of vehicles in the fleet and
increased vehicle use.

Environmentﬂ?

Energy consumption of the Stroer fleet

2020 2021 2022
Gasoline (I) 252,058 264,078 437,271
Diesel (I) 1,238,057 1,236,291 1,346,795
Electricity (kWh) 173 18,698 19,816

Consumption by the Stréer properties

kilowatt hours (kWh) 2020 2021 2022
Electricity

consumption 5,905,090 5,886,551 5,593,452
of which green

electricity 7.0% 87.2% 90.2%
of which conventional

electricity 93.0% 12.8% 9.8%
Heat (natural gas) 5,127,486 5,673,675 4,926,246
Heat (district

heating) 3,510,608 3,438,138 3,438,697
Refrigerants 119,647 124,675 124,675

5.5 SUSTAINABLE OFFICE

Stréer's mission is to keep negative environmental impacts of ev-
eryday office activities to a low level. This is also in the Group’s
financial interests, as making processes more efficient and avoiding
consumption and waste will reduce costs. One example is the sig-
nificant reduction in the use of printer paper in recent years, thanks,
among other things, to increased digital working and the switch
to digital processes in contract management. Stréer is subject to
a number of German regulations in this respect, such as the Ger-
man Buildings Energy Act and German and European legislation
on waste. However, Stréer leases around 90% of its office space,
which means that the Group is limited in the extent to which it can
influence environment-related parameters.

In 2022, electricity consumption in the properties used by Stréer
fell by 5.0% compared with the prior year. The use of natural gas
for heating declined significantly due in particular to the reduction
in office space. As in the prior year, mainly green electricity was
used in the offices.
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5.6 COMMUTING BY EMPLOYEES

Stroer regularly collects data on the type of trans-
port used by employees for their journey to and
from the office, and uses it to calculate the quanti-
ty of GHGs produced by these journeys.

Employee journeys to and from the office have
decreased significantly since 2020 due to the
substantially greater use of trust-based working
time models and greater flexibility as to where

Commuting by employees”

work is carried out. The figure for 2019 was 37.9
million kilometers, but in 2022 this had fallen to
around 21.5 million kilometers. Private motorized
transport once again accounted for the majority
of commuting journeys.

Around 39 %

of commuting kilometers are traveled on foot,
by bike, or by public transport

2020 2021 2022
Single journeys 14,909,108 19,419,956 21,492,054
Private transport (car/motorbike) 62 % 65 % 62%
Cycling/walking 1% 15% 5%
Public transport 27% 20% 34%

5.7 MATERIALS MANAGEMENT

One of the main aspects considered by Stréer
when selecting the material for advertising media
is its sustainability. Alongside quality and price,
low consumption of materials and energy during
manufacture and good recyclability of the types of
material used are important criteria in the devel-
opment of advertising media and street furniture.

The standardization of systems is part of the Com-
pany’s successful strategy to make production,
maintenance, and repair processes as cost-effec-
tive as possible and to keep material consumption
to a minimum. Stréer also avoids using composite
materials that are difficult to separate, and ensures
that its products can be completely disassembled.
This makes recycling easier and improves the cir-
cular economy system.

Advertising media damaged by vehicles or bad
weather, or as a result of vandalism or material
wear, are repaired or completely replaced and the
undamaged installations or parts thereof are re-
cycled. Any electrical and electronic components

Material requirements for Stréer out-of-home advertising”

tonnes 2020 2021 2022
Procurement of advertising

media, street furniture, and 1,569 7109 5,046
spare parts**

Procurement of advertising

materials (regular and 5 607 7903 7767

specialty paper, adhesives,
and resins)

that are still intact are often returned to Stréer’s
spare parts warehouse, while the remaining parts
are passed on to professional recycling companies.
In 2022, the volume of decommissioned advertis-
ing media, street furniture, and spare parts fell sig-
nificantly on the back of two special effects from
prior years. Firstly, the inventory of scrap materi-
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al that had been built up nationwide over many
years was systematically disposed of in 2020 and
2021. Secondly, numerous advertising media and
high-value spare parts had to be decommissioned
in 2021 after being damaged in a flood at a cen-
tral warehouse. Stréer calculates the information
it provides on the circular economy on the basis
of data that is able to be collected and on the av-
erage values for the waste management sector
provided by the German Federal Statistical Office.

Conventional advertising posters are only partially
recyclable, and the materials used (posters, adhe-
sive) are often not water-soluble. This means that
generally only 40% of advertising materials can be
recycled, with 60% of posters thermally recycled
as household or hazardous waste.

Recycling of material from Stréer’s advertising media*

tonnes

Decommissioned advertising media, street
furniture, and spare parts

Quantity returned to use (circular economy)**

*kk

Recycling rate

2020 2021 2022
219.4 167.6 6.1
162.3 122.3 4.2

74.0% 73.0% 70.0%
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6 | Employees

FOCUS ON PEOPLE

High-performing and motivated employees are the key to success. That is why Stréer seeks to strengthen
and improve its working environment and employee satisfaction by way of the three strategic fields of
HR work: attractiveness, responsibility, and excellence. Promoting diversity and encouraging staff devel-
opment makes Stréer a more attractive employer. The Company takes responsibility for its employees by
providing healthy and safe workplaces and fair working conditions. And by making HR processes more
efficient and involving employees more closely in Stréer’s growth and development, the excellence of
the organization is increased.
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6.1 HR MANAGEMENT

Strategic background

v

The Stréer Group wants to be an attractive em-
ployer with which employees can identify and for

December 31, 2022).

which they enjoy working. In 2022, Stréer was

ranked in the top 1% of employers in Germany
by the global metastudy Leading Employers. On
Kununu, Europe’s leading employer rating plat-
form, Stréer was awarded a Kununu score of just

Stréer’s HR strategy

Overarching vision in HR work

We give customers visibility

Employer rating of

3.8 out of 5

for Stroer on Kununu

Employees g

over 3.8 out of a possible 5 points in 2022 (as at

(

Values

)

i

¥

Growth & development Appreciation Innovation & quality

C

Focus areas

)

Diversity ‘ Development

Fair working

conditions

Occupational
health & safety

Knowledge &

involvement

HR
management

Be attractive

Success is the result of our employees’
hard work. People make the difference,
which is why Stréer values every
individual’s contribution. The outcome
is most important to us. That is the
corporate culture we are committed to.
We take hiring for attitude and
performance seriously. Stroer’s culture
thrives on passion, commitment, and
supportiveness, and provides space to
enjoy doing and making. This approach
allows us to offer many opportunities
for professional development, which
ensures that we remain attractive to
the people who work at Stréer and
want to grow with the Company.

/[\

Be responsible

Fairness, honesty, and integrity are
the guiding principles in our
day-to-day dealings with customers,
partners, and colleagues. Stroer takes
responsibility for its employees’
concerns and provides a safe, healthy,
and fair working environment. We are
considered a reliable partner on
whom employees can depend, even
in difficult times, and we work closely
with employee representatives to
achieve this.

T T

Be excellent

Our highly skilled employees exceed
our customers’ expectations every
day. Expertise and innovation are
embedded in Stréer's DNA. We
promise that it never gets boring
here. We also use the opportunities
presented by digitalization to increase
the speed of HR work through
automation, standardization, data
transparency, and the involvement of
employees. This gives us more time
for providing support, development,
and attracting new recruits.

T T

Management of risks and opportunities in sustainability

Capture and management of HR data
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Stréer approaches HR holistically, aiming to of-
fer (potential) applicants, employees, and alum-
ni a consistent and attractive experience of the
company and what it stands for. Stréer does so
through individually tailored HR measures and
communication at every touchpoint along the em-
ployee journey. Touchpoints include our monthly
onboarding day for new Stréer staff, employee
surveys, and planned returns to work following
extended periods of absence, through to giving
employees a good ‘goodbye’. The employer brand
JUMP is used both in external communications
and within the Group.

Stréer’s holistic approach is a reflection of the ‘Em-
ployees’ pillar of its sustainability strategy. In the
three strategic fields of attractiveness, responsibili-
ty, and excellence, the Group has defined six areas
of focus and set related targets. Together with the
four values of growth, development, appreciation,
and innovation & quality, they form the strategic
basis for establishing a talent pool for Stréer and
retaining current employees.

In its HR planning, Stréer documents short- and
medium-term skill requirements in consultation
with the heads of the respective business units
and the Board of Management of the general
partner. This planning takes into account current
and planned developments in the segments, the
Group’s targets, for example in respect of diversity,
assessments of potential within the existing talent
pool, and forecasts of future labor market trends.
Building on this, Stroer defines and implements in-
struments for recruiting and developing staff, ac-
companied by relevant employer branding. Stroer
believes that promoting people from within the
Group is generally preferable to appointing exter-
nal candidates in order to retain knowledge and
skills within the Group and to offer opportunities
for professional development.

The overarching aim of recruitment is to fill vacant
positions as soon as possible with the right people
in line with planning requirements. With regard to
the strategic focal point of diversity, we follow two
specific aims: by systematically targeting women,
we aim to (a) maintain the balanced gender ratio
in the workforce and (b) increase the proportion
of female managers. Key recruitment tools include
the central careers portal on the Stréer website,
approaching potential candidates through on-
line career networks and job sites, and attend-
ing regional and national job fairs and university
events, either online or in person. The channels

and messages used are adjusted depending on
the business unit recruiting. This takes account of
the diverse nature of the business models within
the Group, as reflected in the difference between
the job and applicant profiles for call centers and
for digital marketing. A six-figure number of ap-
plications were received during 2022, confirming
Stréer’s status as an employer of choice.

A digital employee referral program, through
which Group employees share vacancies with their
contacts and social media networks, also account-
ed for a proportion of these applications.

Most of Stréer’s managers are hired from the local
German labor market.

36%

of Stréer managers are female

The importance of employee matters is reflected in
the pivotal position of HR within the organization-
al structure. The head of HR reports directly and
on a regular basis to the relevant member of the
Board of Management of the general partner. She
is also a member of the Executive Committee, the
highest management body in the Stréer Group af-
ter the Board of Management. Employee matters
relating to sustainability are also dealt with by the
Sustainability Council.

The HR policy strategies and measures outlined in
this report have been introduced in the German
group companies unless explicitly stated other-
wise. This is for economic reasons or due to differ-
ent legal provisions.

45

Employees g



Employees g

Employee targets

2020 2021 2022

Increase the proportion of women in management across the Group (first 199% 21% /
to third management levels below the Board of Management) ’ ?

Increase the proportion of women in leadership positions across the Group / y 36%
(management roles from the Board of Management to team leaders)” °
Improve Stréer's Kununu score / / 3.8
Ensure continuing professional development (CPD) for employees (average )8 %6 27
annual number of training hours per employee)

Maintain an adequate number of trainees in the workforce 1.5% 1.5% 1.5%
Ensure consistent results from the Healthy Workplace employee survey / 3.9 3.9"
Keep the number of accidents at work low 63 62 47

The Stroer Social Charter is a groupwide framework for fair and ethical dealings within Stroer
and with customers, partners, and other stakeholders. The values and social principles set out
in the charter apply to all employees and are based on internationally accepted norms, guide-
lines, and standards, including the UN Universal Declaration of Human Rights and Guiding
Principles on Business and Human Rights, the fundamental conventions of the ILO, and the
OECD Guidelines for Multinational Enterprises.

The Stréer Social Charter contains 21 principles that set out Stroer’s social obligations in de-
tail. They cover aspects such as human rights, freedom of association, the right to collective
bargaining, collaborative partnership with employee representatives, and handling restruc-
turing measures responsibly. The charter also defines clear responsibilities and processes for
how it should be implemented within Stréer and for making sure employees are aware of it.
Overarching responsibility for the charter lies with the Group Board of Management, while
responsibility for implementation rests with the individual companies.

The charter can be accessed on the Stréer website and on the intranet, and every new em-
ployee also receives a copy of it with their employment contract.
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HR developments in 2022
v

At the end of 2022, the Stréer Group had a total of
10,576 full-time and part-time employees. The increase
compared with 2021 was a result of organic growth. The
overwhelming majority of employees (8,917) are based in
Germany with foreign Group companies employing a total
of 1,659 people, or 16% of the total workforce. During
the reporting period, more than 97% of the Stréer work-
force was employed within the European Union, where
the legal standards governing social welfare and employ-
ment are high. In 2022, a total of 2,952 employees across
the Group (28%) were employed on a part-time basis. The
proportion of interns and students working as temporary
employees during their studies is low at Stroer. The pro-
portion of temporary staff relative to the total number of
employees stands at about 4.2% (absolute figure: 441).

Employees g

and ltaly, who, as agents, have employee rights under
French and lItalian law. Stréer only uses contract workers
in exceptional cases. In the fourth quarter of 2022, only
36 contract workers worked for Stroer (0.34%). Contract
workers are not included in the stated employee figures.

84%

of employees work in Germany

Stroer informs its employees promptly of any material
developments at the Company, including in relation to
sustainability, and of all actions that are relevant to their
employment. No time frame has been specified for this as
it must happen as soon as possible.

The headcount includes around 400 sales staff in France

Key data on the Group’s staff structure

2020 2021 2022
Total | o th Employees by segment -
otal employees In the 10,003 10,079 10,576 as of Dec. 31, 2022
Stréer Group
Percentage in Germany 81% 84% 84%
@® OOH Media
Percentage outside Germany 19% 16% 16% @® DaaS & E-Commerce
Holding company
Percentage of full-time employees 68% 71% 72% O3 Bl G B e T
Percentage of part-time employees 32% 29% 28%
Percentage of empl?yees with a / y 78% 6,070
permanent contract
Eercentage of empl*oyees with a / / 22%
fixed-term contract
Average period of service (years) 4.6 4.7 4.8
Staff turnover™
Group total 28% 27 % 15%
Group total, excl. Stréer X 16% 14% 9%
(call centers)
New hires
Group total 3,631 3,776 4,476
Group total, excl. Stréer X 2309 1,606 1,696

(call centers)
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In 2022, staff turnover across the Stroer Group was 15%. The main
driver was the subsidiary Stréer X, which includes the call centers
with more than 3,500 employees. Stroer X has a policy of allow-
ing applicants with low academic and professional qualifications to
prove their ability in a practical setting. New employees are spe-
cifically trained for the role on courses conducted by internal and
external trainers, lasting several days or weeks. This training and the
first six months of employment show who is up to the challenge and
employees find out whether they can see themselves working in the
call center in the medium to long term. As a result, staff turnover at
Stréer X during these first few months is considerably higher than
in the traditional advertising business. After this initial period, the
attrition rate falls sharply. Both in the call centers and in the core
business, the level of staff turnover at Stroer is usual for the sector.

Modern ways of working and modern
employee assessments
v

For Stroer, excellence in HR means facilitating modern ways of work-
ing and modern ways of managing employees, and initiating new
ways of working where they stand to boost quality and efficiency.

Digital technologies are important here. Stréer continues to auto-
mate more and more administrative processes, allowing HR to fo-
cus on human-centered activities. One example is the use of digital
signatures, which has become an integral part of contract man-
agement at Stroer. Digital signatures enable contract processes to
be digitalized and automated, for example by allowing electronic
signatures and the automation of contract preparation. This has
significantly speeded up the processing time for new hires.

Day-to-day collaboration between staff and management can also
be improved in a targeted manner. In addition to MS Teams, which
has been rolled out across Stroer, Slack and an objectives and key
results (OKR) software are also used within the Group. The OKR
software is used to devise departmental, team, and individual tar-
gets throughout the year, to link them and thereby make achieve-
ments measurable and transparent. Agile methods such as Scrum
are also used where required for project and product management,
adapted for each department’s needs and supported by digital col-
laboration platforms.

Where employee performance appraisals and feedback are con-
cerned, Stréer does not stick to rigid intervals, preferring to main-
tain ongoing dialogue between managers and employees in day-to-
day operations instead. Assessments are based on individual work
goals agreed between an employee and their manager. To this
end, the range of responsibilities is defined, potential parameters
are established, and criteria for measuring target achievement are
set. For employees whose remuneration includes a variable com-
ponent based on the achievement of work goals, an online tool is
available to their managers that can be used to discuss, document,
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Percentage of employees by country

84%
4%
2%
2%
2%
1%
1%
4%

81%
8%
5%
1%
1%
4%

® Germany
@® Spain
@® France
@ ltaly
@ Greece
Poland
® USA
Other
84% @ Germany
\ 5% @ France
4% @ Spain
2021 1% @ Turkey
1% Poland
1% @ UsA
4% Other
® Germany
@® France
@® Spain
® Turkey 2020
Poland
Other

and track target agreements and to calculate
progress and results.

In addition to the bilateral employee assessment,
Stréer also holds calibration meetings at which
managers present ‘their’ reportees together with
their individual assessments. The other managers
provide additional feedback ensuring that differ-
ent perspectives are accounted for. Employees
can request to be excluded from these meetings.



6.2 KNOWLEDGE AND INVOLVEMENT

In 2022, the results of the Healthy Workplace em-
ployee survey from the prior year were presented
and discussed at internal staff meetings. The aim
was to gain insights and identify appropriate mea-
sures to be taken. The purpose of the employee
survey is to document and assess the key factors
that affect the satisfaction of staff with their day-
to-day work. Stress and the risks to mental health
are among the main concerns. In 2021, a total of
2,522 employees took part in the full-scale survey,
which comprised 34 individual questions. Overall,
Stréer scored an average of 3.9 points on a scale
of one (“Do not agree at all”, the lowest score) to
five (“Totally agree”, the highest score). A total of
69.5% of the employees surveyed gave the Group
a score of four or five points.

The next full-scale survey is scheduled for 2023
and is carried out every two years. In future, Stroer
will also undertake mini surveys or ‘pulse checks'’
for its four key values every six months.

Employer rating of

3.9 out of 5

for Stréer in its internal employee survey

In autumn 2021, Stréer organized its first virtu-
al sustainability month, in which all employees
were invited to take part. A follow-up event that
was planned for 2022 had to be postponed but
is planned for the first half of 2023 after publi-
cation of this report. The online ‘sustainability
workshop’ platform was available to employees
once again in the reporting year to submit ideas
for sustainability-related improvements. The Sus-
tainability Council then decides whether they are
worth implementing. If ideas are taken up, the
platform can be used to actively recruit supporters
among the staff, who can also discuss, comment,
and vote on the ideas. Examples of improvements
that were implemented in 2022 are the internal
LGBTQ+ network LOUT vegan milk alternatives at
office locations, and a Rhine clean-up at the Co-
logne-Sirth site by Stréer staff.

Stréer has also created additional forums to im-
prove employee communication — both directly
with each other and with managers. At the quar-
terly town hall meetings, the Board of Manage-
ment of the general partner reports to employees
on business performance in the preceding quar-
ter, relays the latest news and current focus areas
within the business, and answers questions from
employees. Employees can also take part virtually.
In addition, there is a central digital information
platform (‘Stréer Net’) where employees can ac-
cess all information, news, and press releases re-
lating to the Group or the sector via an app or
website. The platform strengthens cooperation
and the sharing of knowledge within Stroer. At
department level, the Board of Management also
offers a format called ‘free period’ where staff and
the Board of Management can get together and
talk. All the staff of a single department are invited
and set the agenda for the meeting themselves.
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6.3 DIVERSITY

Stréer promotes a balanced and diverse work-
force. The Group employs people from more than
110 nations with different skills, from different
social backgrounds and cultures, with different
genders and gender identities, with diverse sexual
orientations, and in all age groups. Diversity is a
catalyst for ideas and the cornerstone for the sus-
tainable growth of the Company, and is a reflec-
tion of Stroer's customers and of society. Which
is why diversity is a core focus of our HR strategy.

Stréer strives to ensure its working environment
is free from discrimination by using groupwide
standards, and grievance and control mechanisms
B chapter 6.5. It also maintains an organizational
culture that is shaped by respect, equal opportuni-
ties, and appreciation. This culture is founded on

Stréer strives to raise awareness for diversity and

raising awareness among management and cre-
ating spaces for the workforce to meet and talk,
cemented by specific offers for productively bal-
ancing individual life plans with careers.

The head of HR at Stroer is directly responsible for
the topic of diversity. In this role, she is responsi-
ble for the formulation of overall policy. She also
designs groupwide HR standards on diversity, and
is responsible for communicating them and ensur-
ing that they are complied with. The head of HR
initiates groupwide measures to promote diversity
in the Group, for example by enhancing working
models, launching targeted recruitment drives and
offering training courses. She also represents the
Group in internal and external HR-related diversity
issues and is the women’s officer of the Group.

Employees g

The Group also used the 10th anniversary of

promote it in the public sphere. It uses the reach of
its advertising media to do so, working with munic-
ipal and civil society partners, and members of the
business community. Stréer implemented numerous
diversity measures once again in 2022:

Diversity Day in Germany to draw attention
to the subject on large-format screens and
to spark discussions with employees, dispel
preconceptions, and raise awareness of lan-
guage and attitudes.

B From November 2022 until October 2023, al-
most 50 Stréer students and trainees are taking
part in the Diversity Challenge of the Diversity
Charter, a competition for young employees
that promotes diversity in the workplace.

For International Women's Day on March 8,
2022, Stroer supported the campaign ‘Keine
von Vielen’ (not one of many), which is intend-
ed to raise awareness of equal opportunities in
the workplace for men and women.

For Christopher Street Day in Berlin, Hamburg,
and Cologne in 2022, Stréer showed its colors
using its digital advertising media to lend visi-
bility to the events.

In January 2022, Stroer supported a campaign
for a legislative proposal against discrimination
in the workplace (PetitionC190). It was devised
by the advertising agency Thjnk and was shown
on Stréer’s digital advertising media.

Stréer sponsored the Welcoming Out initiative
using its advertising media for PR activities. In
June 2022, a campaign was launched to en-
courage people outside the LGBTQ+ community
to show their support for queer people.
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Since 2021, Stroer has been a signatory to the
@ Diversity Charter, one of the biggest initiatives
in Germany to promote diversity in the workplace.
By signing the charter, Stroer is publicly commit-
ting to promote a diverse working environment
and to report on its progress. For the Group, this
includes its clear commitment to equal pay. With
its internal LGBTQ+ network LOUT and the wom-
en’'s network EmpowHer, Stréer is emphasizing
the open culture of the Company and encourag-

Diversity in the Stréer Group

2020

44% o 56%

Percentage of women/men
on the Supervisory Board

Percentage of women/men on

ing dialogue. Both networks also serve to initiate
change within Stréer. Last but not least, Stroer is
committed to welcoming staff with diverse qual-
ifications and different social backgrounds into
the Group. Stréer X, which comprises the call
centers, is a good example. Stréer X has a poli-
cy of allowing applicants with low academic and
professional qualifications to prove their ability in
a practical setting and thereby gain a foothold
in professional life.

2021

44% o 56%

2022

44% o 56%
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the Executive Committee 29% o 71% 25% o 75% 29% o 71%

Number of women on
the Executive Committee

Percentage of women/men

in management’ 19% o 81%

Percentage of women/men
in leadership positions™

Percentage of women/men

21% o 79%

36% o 64%

in the workforce 51% o 49% 51% o 49% 52% O 48%

Age structure

30 or below 37 IR oo IS 0. IS
31t0 40 31% I 32% IS 32% IS
41 to 50 17% I 17% I 17% I

over 50 15% I 15% N 15% D

One of our diversity measures focuses on provid-
ing targeted support for women. Stréer employed
an almost equal number of women and men in
2022. When filling management positions in the
Stroer Group, the Board of Management pays at-
tention to diversity and endeavors to ensure that
women are appropriately represented.

The following targets have been set for the pro-
portion of women at the two management levels

below the Board of Management of Stroer SE &
Co. KGaA by September 30, 2025:

30% of the first management level of Stréer
SE & Co. KGaA below the Board of Manage-
ment to be women (in 2022: 30%,).

33% of the second management level of

Stroer SE & Co. KGaA below the Board of
Management to be women (in 2022: 33%).
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In 2022, the Supervisory Board of the gen-
eral partner also set a target of 33%, ap-
plicable from 2027 onward, for the propor-
tion of women on a Board of Management
with three members.

Various measures are being put in place to in-
crease the proportion of women in leadership
positions in the Stroer Group.

In recruitment, it is ensured that the applica-
tion process is fair and recruiters are briefed
on the issue of equal opportunities. The Group
also participates in forums and job fairs that
are deliberately aimed at women. In October
2022, for example, Stréer had its own stand
at @ herCAREER in Munich, Europe’s leading
expo for female careers. And in June 2022,
Stroer took an active part in @ KOA 2022 in
Berlin, a leading HR festival for women. By
participating in the € Female Accelerator Pro-
gram run by Social Bee gGmbH, Stréer also
linked its support for women with its corporate
citizenship in 2022. Stréer is providing on-the-
job training for two women refugees to help
them qualify and get certified as project man-
agers in under a year.

Another area of focus involves identifying tal-
ented staff within the Group and supporting
them in their professional development. This
includes providing support for external initia-
tives and the participation of female managers
from Stréer in such initiatives. As a founding
member of the Cologne-based @ Mit Frauen
in_Fihrung (women in the lead) association,
Stréer campaigns for equal development op-
portunities for women and men. A total of 16
major Cologne-based companies are members
of this association, which invests in female ex-
ecutive staff, primarily through a cross-men-
toring program. Stréer is also involved in the
@ Women into Leadership initiative, which en-
courages networking and the sharing of ideas
and information between women in leadership
positions. Stroer's internal women's network
EmpowHer emulates this mindset. Talented fe-
male staff are also encouraged to apply for the
career development program (JUMP’n‘grow).
This is a further initiative used by Stroer to pro-
mote commitment and diversity.

Options for creating a better work-life balance
are another means of promoting diversity.
Stroer offers its employees various options for

Employees g

adapting their working hours to their individual situation or stage of life.
These include general company-wide arrangements and customized ar-
rangements for individual employees. Stréer is implementing progres-
sive working practices as part of the digitalization of the workplace.
In addition to a system of working time based on mutual trust, these
include arrangements such as individual part-time working, job shares,
and hybrid work patterns. Stréer calls the latter Flex Work (working
from any location). Flex Work has already been successfully launched
in several group companies. Stroer also offers sabbaticals through its
Urlaub+ model, which enables employees to increase their vacation al-
lowance by up to 20 days’ unpaid leave. Here, too, the objective is to in-
crease flexibility. Stréer is also introducing the 20-day Workation, which
gives staff the option to take up to 20 days of Flex Work and work from
any location in Europe, where their role permits them to do so.

In 2022, a gender pay-gap review was carried out for the Group. Pay
for sales specialists was examined as this is one of Stroer’s core areas
of activity and it is an area in which jobs can be directly compared. The
review did not identify any gender pay gaps.

Gender structure by segment, 2022

@® DaaS & E-Commerce
OOH Media

® Digital & Dialog Media
® Holding company

11%
8%
27%

11%

11%

02 B B =2

Men Women
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6.4 STAFF DEVELOPMENT

At Stroer, staff development has three strands: training of talented young staff, on-the-job training, and
targeted continuing professional development for staff and managers.

Training of young talents
v

Stroer sees the training of young people as an im-
portant step in assuming responsibility for their
qualifications. It is also a means of securing the
loyalty of a pool of talented employees at an early
stage and giving them opportunities for develop-
ment. In 2022, the Stréer Group provided voca-
tional training for a total of 161 young people in
Germany. The aim is to provide support through
extensive on-the-job training and to maintain, at
a consistently high level, the proportion of train-
ees in the workforce and the proportion of train-
ees to whom the Company subsequently offers
permanent positions.

A key component is traditional vocational training,
which usually lasts three years and is undertaken
by qualified instructors. Stroer currently offers vo-
cational training in media design, office manage-
ment, marketing communications, and IT.

The Group also offers a degree apprenticeship
program (with bachelor’s and master’s degrees)
in marketing & digital media, business adminis-
tration, business informatics, and management &
digitalization. Stréer pays its trainees an attractive
wage and covers the fees for the entire degree
course. The courses comprise practical and the-
oretical phases. In the practical phases, students

Staff development in the Stréer Group

Number of trainees and employees on the
degree apprenticeship program

Proportion of trainees in the workforce
New trainee hires
Trainees offered a permanent position

Average annual training hours per employee

work on the ground in the Group, which means
that they can actively take on responsibility at an
early stage. In the theoretical phases, they are
taught at the partner universities. Stréer has part-
nerships with five leading universities in Germany.
These partnerships include specific project work
that has been tried and tested over many years.

The third component is the 18-month trainee pro-
gram that Stroer offers young graduates to give
them an introduction to working life. The gradu-
ate trainees get to experience different operating
and corporate units and are assigned a mentor.
The trainee program is offered in general man-
agement, HR, and sales.

In addition, Stréer offers students the option to
gain practical experience through internships
or by working as a temporary employee during
their studies. The Group also acts as a partner
for students writing theses for their bachelor’s
or master's degrees.

For the third year in a row, the business magazine
Capital identified Stroer as one of Germany's best
training providers in its October 2022 survey. The
Group received four stars out of a possible five.

2020 2021 2022
151 154 161
1.5% 1.5% 1.5%
45 112 51
34 76 26
28 26 22
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Training and continuing professional development

v

In order to retain employees in the long term
and to conserve knowledge and skills within the
Group, it is imperative that the Stroer Group offers
staff opportunities to progress. To this end, devel-
opment needs are discussed and agreed individu-
ally between managers and employees. The agree-
ments are based in particular on the role of the
employee, the work goals agreed with the man-
ager, and potential career prospects within the
Group, which may be specialist or management
careers. When planning new training formats, the
Group also takes into account developments in
the market and the skills and knowledge required
for its business. This includes new technological
skills, knowledge about current regulations or in-
ternal policies, and methodological knowledge.

In addition to individual development measures,
Stroer also offers standardized development pro-
grams across the Group. JUMP'n’grow is a talent
development program that usually lasts twelve
months. Participants are selected by the Stroéer
Executive Committee. The program includes var-
ious training courses and workshops and is sup-
ported by individual mentoring by experienced
senior executives. As a result of coronavirus re-
strictions, some parts of the program took place
digitally in 2022. Digital self-guided courses were
also offered and regular book discussions were
established, with the face-to-face workshops
being postponed to a later date. In September
2022, the fourth round of JUMP’n’grow launched
with 26 new trainees.

The JUMP up management training program was
also continued in 2022, with ‘Digital Leadership’
as its main area of focus. The program comprises
various modules in which HR employees who are
qualified trainers prepare content tailored to the
needs of the participants and the organization and
offer it to Group offices across Germany. A num-
ber of modules were also offered for managers on
topics such as working with decentralized teams
('lead over distance’), authenticity, modern lead-
ership, appreciation & communication, and dele-
gation. Digital working courses (e.g. ‘meet over
distance’) were offered to all employees.

In 2022, the JUMP'n'train interactive learning plat-
form was revamped in order to make the content
easily accessible to all employees at any time from
anywhere. The platform functions as a central re-

pository for knowledge and career development
activities. The activities include classroom-based
training, self-study courses, webinars, workinars,
and more. The courses are continually added to,
and cover topics such as IT and systems, methods
and media literacy, sales, and soft skills. Content
can be offered at any location thanks to new tech-
nologies such as virtual classrooms.

Employees are also able to take a part-time degree
program or study for a qualification while work-
ing. Working hours can be temporarily reduced
in agreement with a manager and, depending on
the subject matter and purpose of the skills de-
velopment course, employees can apply for Stroer
to pay for some or all of the fees. Examples of
such measures are training as a first aider or youth
protection officer, Scrum master, or OKR master,
which are all supported by Stroer.

These opportunities are supplemented by manda-
tory training sessions, both in order to meet regu-
latory requirements and to ensure that important
topics are firmly grounded across the workforce.
The main topics are data protection, compli-
ance, information security, and health and safety
B chapters 8.3 t0 8.6.

In 2022, an average of 22 hours of training were
completed per Stréer employee. This number in-
cludes all groupwide professional training and
development measures.
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6.5 FAIR WORKING CONDITIONS

Stréer does most of its business in western Europe
where legal (social) standards for the protection
of workers’ rights are high. Stréer has also docu-
mented its groupwide commitment to fair working
conditions in the Stréer Social Charter, which was
adopted by the Group Board of Management in
2022. Information events and mandatory training
sessions on the charter are due to be organized
for the Group companies from January 2023.
Also in 2023, one focus topic from the Stroer So-
cial Charter will be highlighted each month with
awareness of the topic being raised via internal
communications. In addition, the charter formally
documents the grievance reporting channels in
the event of non-compliance.

In this context, Stréer permits its employees to or-
ganize themselves in any way they choose. Free-
dom of association is part of this. At present, no
Stroer Group companies are a member of an em-
ployers’ association. A few companies have their
own collective wage agreements in place that
originate from when businesses were acquired or
transferred. The proportion of employees at these
companies who are covered by the collective wage
agreements is less than 5%.

In accordance with the German Codetermination
Act, half of the members of the Supervisory Board
of Stroer SE & Co. KGaA are employee represen-
tatives. Workplace representation is regulated by
the German Works Constitution Act, which sets
out in detail the rules governing the establishment
of a works council and its codetermination rights.
Employees with grievances or personal problems
can take them either to the management or to
the members of the general works council or the
works councils of the subsidiaries, who function
as workplace representatives. Stréer is also subject
to the General Equal Treatment Act (AGG), which
was introduced in 2006 and regulates areas of ap-
plication and processes for the prevention of dis-
crimination in a workplace context.

Every employee has been informed about the AGG
and has given a written commitment to abide by
it. Violations can be reported via the central com-
plaints bureau of the Stréer Group, the relevant
works council, or the German Federal Anti-Dis-
crimination Agency. Stréer’s clear anti-discrimina-
tion position is also enshrined in the Stroer Social
Charter. Stroer rejects any kind of discrimination,

whether on the grounds of gender or gender iden-
tity, age, cultural background, religion, mental or
physical ability, sexual orientation, national, eth-
nic, or social background. Stréer provides employ-
ees with information on rules and on how, and to
whom, to complain via various channels such as
the intranet. These include grievance mechanisms
in the compliance organization B4 chapter 8.5 and
the electronic Stréer human rights (SHR) mailbox,
which can be used to contact the head of HR di-
rectly and confidentially.

The AGG is supplemented by the provisions of
the German Part-Time Work and Fixed-Term Con-
tracts Act (TzBfG), with which Stréer must comply
as it is a German company. The TzBfG prohibits
discrimination against part-time employees or
those on fixed-term contracts. It specifies among
other things that part-time employees are entitled
to the same pay and the same workplace bene-
fits (in some cases on a pro rata basis) as full-time
employees. In the same vein, it ensures that part-
time employees or those on fixed-term contracts
also participate in relevant training and profes-
sional development measures, such as compliance
training sessions. The same applies to training
given by the Group.

Stréer acknowledges its duty to protect parents
to be and recognizes the right to special leave for
family reasons in the Stréer Social Charter. Through
flexible working hours and models and office-spe-
cific offerings — such as the company childcare fa-
cilities at its Cologne headquarters — Stréer helps
staff reconcile work and family life. In line with
statutory provisions, Stréer grants staff the right
to take up to six months of unpaid leave in order
to care for close relatives in the home (care leave).
This period can be extended to 24 months (fami-
ly care leave) if leave is combined with a reduced
working week of at least 15 hours. In addition,
parents are entitled to up to 36 months of un-
paid leave (parental leave) up to their child’s ninth
birthday. During that period, parents can apply for
parental allowance under the German Parental Al-
lowance and Parental Leave Act. The parents are
jointly entitled to 14 months of parental allowance
in total. The amount of parental allowance that
each parent gets is based on their individual in-
come before the birth of the child, and generally
amounts to approximately 65% to 67 % of that in-
come. During maternity leave (generally 14 weeks)
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and the associated ban on working, all mothers
employed by Stroer receive a maternity allowance
at a comparable level to their previous earnings. If
a mother is banned from working outside the usu-
al 14-week protection period, either before or af-
ter the birth, they are entitled to maternity protec-

Parental leave in the Stréer Group*

2020 2021

Number of employees on o7 I 207 I
parental leave
of which women 91 N ) 9NN )
Percentage of women/men
among those on parental leave 49% 51% 53% 47%
Number of employees who have

184 I 186 D
returned from parental leave
of which women 77 ) % HEN )

Percentage of women/men
among the returned employees

In 2022, Stroer coped well once again with the
challenges posed by the global COVID-19 pandem-
ic, and by the war in Ukraine, without notable re-
structuring and without compulsory redundancies.
In addition to the positive business performance,
the use of Flex Work and virtual work flows helped

42% o 58%

tion pay from Stréer. Maternity protection pay is
calculated as the average earnings of the last three
calendar months prior to the start of pregnancy. In
all the aforementioned cases, Stroer is not permit-
ted to dismiss a pregnant mother during her ma-
ternity leave or the maternity protection period.

52% o 48%

Stréer in this regard. The statutory periods speci-
fied in Germany in section 622 of the German Civil
Code (BGB) in the event of compulsory redundan-
cies by the employer apply to Stréer. In 2022, no
areas of the business were on short-time working.
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6.0 OCCUPATIONAL HEALTH AND SAFETY

Occupational health and safety KPIs in the Stréer Group

2020 2021 2022
Sickness rate” 5.3% 5.6% 7.7%
Number of accidents at work™ 63 62 47
Accident rate™” 6.9 6.2 4.4
Number of training sessions 31,422 24,413 22,008
Health and safety™™"” 9,455 12,366 4,697
of which fire safety 3,974 3,358 2,817
of which driver training 2,834 3,087 42

Stroer takes its responsibility for the health and
safety of its employees seriously. Its primary
concerns are protecting their mental health and
preventing accidents in the workplace or any
work-related illnesses. Stroer is subject to the
statutory provisions of the German Health and
Safety at Work Act and similar legislation in other
relevant countries.

Stroer therefore takes all action necessary to en-
sure the safety and health of its employees at
work. Threats and risks are regularly identified in
the risk assessments and meetings of the occupa-
tional safety committee (ASA) that are required by
law. Occupational health and safety measures are
then developed on the basis of these analyses.

Safety officers, first aiders, and fire safety officers
complete regular training courses. The mandato-
ry instruction sessions on health and safety, fire
safety, and driver training apply to all employees
and can be completed via the interactive learning
platform JUMP'n'train. All accidents at work are
fully documented in accordance with the statutory
regulations and, if necessary, corrective measures
are implemented. First aid equipment and fire ex-
tinguishers are available in all offices; larger offices
also have defribrillators. The external occupational
health service also visits the workplaces regularly
and carries out inspections for employees working
at screens, for example, and medical check-ups in
accordance with the German Ordinance on Oc-

cupational Healthcare (ArbMedVV). In November
2022, Stroer went even further by appointing its
own occupational safety specialist, who, with the
help of external service providers, is tasked with
assessing the Group as a whole. The occupation-
al safety specialist carries out risk assessments
and site visits, and holds meetings of the health
and safety committees.

24%

fewer reportable accidents at work
in 2022 compared with 2021

The general health and safety obligations (first
aiders and fire safety officers, risk assessment, in-
struction, and ASA meetings) and the special work
safety obligations (mental health risk assessment,
compliance with working hours regulations) are
delegated in writing to the managing directors or
managers at the sites. Stroer provides employees
with information on matters relating to occupa-
tional health and safety, internal contact persons,
and relevant statutory provisions on the intranet.

In 2022, there were a total of 47 reportable acci-
dents at Stroer, a considerable reduction on the
62 accidents in 2021. The sickness rate stood at
7.7% (prior year: 5.6%). The impact of the global
COVID-19 pandemic has to be taken into account
here, as the effects were clearly felt in the Stréer
workforce with a rise in sick days in 2022.
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6.7 VOLUNTARY
EMPLOYEE BENEFITS

Stroer also offers its staff voluntary benefits. In partnership with
an external service provider, Stroer offers two extras through salary
sacrifice: Joblunch and Jobbike. Jobbike gives staff the opportunity to
lease bikes or e-bikes at attractive rates deducted directly from their
gross salary. Joblunch is a lunch subsidy for participating employees,
which is granted on up to 15 working days a month. Employees are
also offered a range of corporate benefits via partner platforms.

These benefits are complemented by site-specific non-salary bene-
fits, such as health days where the Company highlights important
health-related matters, health courses, water coolers, and free fruit
and coffee. At Stréer headquarters, there are also company child-
care facilities and a staff restaurant with a coffee bar. All informa-
tion on the general and site-specific voluntary employee benefits
are available to employees via the intranet and the Group'’s website.
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7 | Business partners and society

SUSTAINABLE
SOLUTIONS

Products are at the very heart of Stréer’s work. The growing demand for sustainable solutions is an in-
centive for the Company to continually develop and enhance its portfolio. Firstly, Stréer seeks to offer
services for its customers that provide an additional benefit to the environment and society. This includes
pro bono advertising. Secondly, Stréer can reach a wide audience for sustainability-related topics via
This portfolio gives Stroer a sustainable quality advantage that it can offer to its customers, municipal
partners, and society.
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7.1 ADVERTISING MEDIA AND STREET

FURNITURE

In the out-of-home business, Stroer uses around
300,000 advertising media in Europe, predom-
inantly in Germany. They include traditional for-
mats, such as billboards and advertising pillars, and
digital formats featuring LED/LCD screens. Stroer
organizes the installation, care, maintenance, and
illumination of these advertising media.

Itis of prime importance that advertising media can
be produced and maintained in an environmental-
ly friendly manner with a particular focus on com-
bating climate change B4 chapters 5.2 and 5.3.

Besides measures to improve energy efficiency,
the gradual switch to carbon-free electricity from

renewable sources (green electricity) is crucial for
reducing carbon emissions. The majority of the en-
ergy required to operate Stroer’s advertising media
in Germany is green electricity. Breaking it down,
around 90% of the Group’s digital advertising
media are powered by green electricity while the
figure for Germany alone is 100%. Since 2021,
all digital advertising media and all out-of-home
advertising media used in campaigns booked by
customers have been climate-neutral.

In 2022, our emissions offsetting was expanded
to include other key out-of-home advertising me-
dia, such as those used at rail and bus stations, on
public transport, and at cultural events, meaning

Stréer aims to continuously improve the environmen-
tal performance of its products. With this in mind,
the Group is working on a new generation of road-
side screens (RSS), which are already being put to the
test under real conditions. The new RSS generation
is being developed with the lifetime environmental
footprint in mind — from the choice of components
and live maintenance through to the disposal of
materials. The aims are to drastically reduce energy
consumption, cut GHG emissions, avoid waste, and
ensure the screens have a long service life.

To achieve all of this, LEDs, drivers, power supply
units, circuit boards, and other components of the
RSS are carefully selected and coordinated. This
enables the power consumption to be significantly
reduced depending on the ambient light or the po-
sition of the screen. Whether components can be re-
paired is also taken into account. Defect pixels will be
able to be replaced in the future without the whole
panel having to be replaced and disposed of. An
innovative screen monitoring system will mean less
call-outs to service the screens, which will also serve
to reduce GHG emissions. At the end of its lifespan,
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the RSS can be completely recalibrated for reuse in
a like-new condition.

Standardization in the choice of LED modules is a
further priority. Because these modules have the
same external dimensions, they can be used in any of
Stréer’s customary screen formats.

Final assembly of the RSS is undertaken by Stroer ser-
vice providers in Germany, which reduces the time
and transportation involved in assembly compared
with the predecessor generation. The new genera-
tion of RSS can therefore be rapidly and flexibly as-
sembled and erected in line with customer require-
ments. This will allow Stréer to significantly reduce
its warehousing capacity going forward. At present,
advertising media in a range of specifications have to
be purchased in advance and stored. There will be no
need for this with the new RSS, which will result in
various financial and environmental benefits.

Once the test phase has been completed, the new
RSS are due to be rolled out as part of Stréer's digi-
talization drive, starting in the second half of 2023.




that the entire portfolio of advertising media
is now climate-neutral. The first step in cal-
culating the GHG offsets is to measure the
carbon emissions directly related to all the
main types of advertising media, both in out-
of-home advertising and digital advertising
(product carbon footprint, PCF). Besides elec-
tricity consumption by the advertising media
themselves, the PCF includes the data centers,
printing, and logistics, and the disposal of ma-
terials. Any remaining carbon emissions that
are directly related to these advertising activi-
ties are then fully offset each year via certified
climate change mitigation projects.

Around 6,450

digital advertising media
are part of a public warning
system in the event of danger

In addition to these measures, Stroer is also
involved in @ Green GRP, a German market
initiative run by companies in the media in-
dustry. Green GRP is aimed at encouraging
emissions from advertising campaigns to be
calculated and offset.

Stroer already contributes to the highly ef-
ficient local public transport infrastructure
through the more than 18,000 bus and tram
shelters that it operates and/or manages in
Germany. The Company is also investing in the
expansion and upgrading of its infrastructure
to provide additional functionality for the sus-
tainable development of urban systems (‘Smart
City"). Stroer offers services in four areas: emis-
sions (measurement and reduction), mobility
(measurement, services), communication (edu-
cation, inspiration), and safety (warning). This
portfolio enables the Company to address en-
vironmental and social aspects of sustainability.

The expansion of Stroer’s digital infrastructure
opens up new opportunities. Information can
be provided, interaction created, and people
inspired — all in real time and in accordance
with local needs. Stréer’s screens can also be
used for sustainable communications that pro-
mote a positive social and environmental urban
climate. One example is the delivery of sus-
tainability-related content via the Green Voice
channel introduced by Stréer in 2021, which
was expanded over the course of 2022. Stréer
works closely with content partners such as the
Justdiggit and Fairventures Worldwide chari-
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ties, the ‘Sinnflut — Zukunft gesunde Stadt’ initiative, and everwave to
create the content for Green Voice. The Group has also devised its own
formats, such as Green Planet and Green Facts. Both formats draw on
information from various environmental sources, such as the German
Federation for the Environment and Nature Conservation (BUND), the
Nature and Biodiversity Conservation Union (Nabu), and WWF Germa-
ny. The facts are then presented in a readily understandable format,
thereby helping to raise awareness and improve understanding of the
concept of sustainability among the general public.

Another building block in the infrastructure improvement plan is the
greening of street furniture. The aim is to continuously increase the
number of greened bus/tram shelters and advertising pillars over the
next few years and make a visible contribution to enhancing the quality
of life in towns and cities. Stroer therefore offers all its partners the op-
tion to green existing bus/tram shelters, where structurally possible, as a
means of ensuring that infrastructure remains fit for future use. As part
of the Smart City partnership with the city of Bonn, Stréer began testing
future scenarios, such as the greening of shelters with sedum, in 2021.
In 2022, the first advertising column was greened in the city of Bonn. In
other German cities, such as Bochum, Erlangen or Krefeld, the first bus
shelters and advertising columns were greened and new greening plans
were launched in the reporting year.

Stroer's activities in the area of municipal warning systems were also
expanded in 2022. Around 6,450 digital media in 280 German towns
and cities were part of the warning infrastructure as at December 2022.
Digital screens were upgraded or installed in Bremerhaven, Furth, and
Braunschweig during the reporting year. In Nuremberg, a total of 96
Stroer Infoscreens were hooked up to the MoWaS warning system of
the German federal government in November 2022. All warnings issued
by the integrated control room for the fire service, emergency medical
services, and disaster response service will now appear directly on the
Stroer screens. This provides an additional means of informing the pub-
lic in emergency situations. On September 8, 2022, Stroer took part in
a warning day in Hamburg, where a test warning about a storm tide
was displayed on around 500 of Stroer’s digital municipal information
systems, among other advertising media. The warning day in Hamburg
served as a test run for the national warning day on December 8, 2022,
in which Stréer also participated. All warning devices across Germany
were tested, as were the local warning plans of the various municipali-
ties. This included sirens and loudspeaker announcements from vehicles.
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The 2022 Greentech Festival took place in Berlin from June 22-24. ‘Together we change’
was the tagline for the festival, which brought more than 13,000 visitors to the city’s former
Tegel airport site. Over 200 companies and organizations showcased their new green tech-
nologies, sustainable products, and innovations at Europe’s largest sustainability event. In
addition to the exhibition, the three-day festival also included three conferences with over 50
panels, where more than 100 speakers shared their knowledge and provided inspiration for
the festival’s visitors. Stréer took part in the festival once again in 2022 as a premium partner
and exhibitor, presenting sustainable infrastructure solutions and municipal communication
options at its own stand. There was a shelter with active air filtration, a bench made from
upcycled driftwood, and an e-ink timetable that uses virtually no electricity and makes paper
redundant while saving journeys to the shelter to change the timetables. The roof of the
shelter was also fitted with a solar panel and had been greened. An out-of-home screen,
fitted with an air filter as well, was featured with an integrated siren for the first time. As part
of the warning infrastructure, such screens will be able to assist crisis management teams
acoustically as well as visually in the future. Visitors to the stand were able to find out about
these solutions as well as other digital solutions for municipal communication and individual
advertising solutions. The Stroer stand also showcased exhibits from this year's partners on its
stand, Ottobahn and Mann + Hummel. Ottobahn unveiled its transport system design based
on a suspension railway and Mann + Hummel presented various air filter models.

Stréer sees the partnership and the media support provided to the Greentech Festival as an
expression of its belief that sustainability and business success can be compatible.
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7.2 POSTERS THAT BENEFIT THE

ENVIRONMENT

Since 2021, customers of the Strder Group com-
pany blowUP media have been able to choose a
100% PVC-free material for their giant posters,
and in February 2022 the company switched
completely to the more environmentally friend-
ly ‘Green Line’ materials. The Green Line poster
material is not only PVC-free but also made from
up to 100% recycled materials, depending on the
product type. The use of production waste as a
recycled material, combined with weight savings,
means fewer resources are used and carbon emis-
sions are almost 69% lower than if conventional
materials are used. Since March 2022, blowUP
media has also offered its customers a sustain-
able product in its premium segment: Green Line
OCEAN contains 10% ocean plastic, thereby help-
ing to reduce the amount of waste in the oceans.
Compared with previous PVC-based products,
the innovative giant poster material actually cuts
COz emissions by 85%.

Customers can also have their giant posters treat-
ed with an air-purifying coating: ‘The Pure’ is a
transparent layer of active titanium dioxide that is
applied to the poster and removes pollutants such
as nitrogen oxide from the air by a process of pho-
tocatalysis. A poster with a surface area of 500m?
has the air-purifying capacity of 35 broadleaf trees.

‘The Green’, a giant poster surrounded by a 140 m?
Vertical Garden®, was the latest product to be
added to blowUP media’s portfolio of sustainable
products in November 2022. The vertical urban
greenspace in Berlin comprises 12,000 plants and
offsets around a tonne of COz each year. It im-
proves the microclimate, is a habitat for bees and
insects, and helps to make the city greener.

Since 2021, all giant posters offered by blow-
UP media have been produced carbon-neutral-
ly. Since mid-2022, emissions from both giant
poster and DOOH campaigns have been offset.
The product carbon footprint is calculated for
each customer campaign and the CO2 emis-
sions are offset through a Gold Standard climate
change mitigation project.

12,000

plants make up blowUP media’s vertical
urban garden in Berlin

Outsite Media, a provider of giant posters and
a Stroer Group company, also offers air-filtering
materials in Germany. Its ‘theBreath’ technology
cleans the air by filtering out harmful air particles:
Three special layers absorb polluted molecules and
unpleasant odors, thereby cleansing the air. The
process is completely passive and uses the natural
movement of the air without requiring any addi-
tional energy. In one year, a giant poster with this
technology can filter the pollutants from the ex-
hausts and tire wear of up to 400,000 cars from
the air. The material is mounted on the reverse side
of the giant poster and remains active for around
six months. The material is then replaced and pro-
fessionally disposed of.
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/.3 REACH FOR
SUSTAINABILITY
TOPICS

Stréer’'s news and information portals enable it
to achieve reach for sustainability topics of rele-
vance toits target audience online and in public
spaces via digital media. The two news portals,
t-online.de and watson.de, report regularly
on current sustainability-related topics. The
offering encompasses news from the worlds
of science, business, technology, and poli-
tics as well as topics relating to healthier and
more sustainable lifestyles. Since 2020, the
topic of sustainability has become a perma-
nent part of the editorial line. This reflects
the greater interest of readers, and also the
increased importance of sustainability for so-
ciety in recent years. The new Green Voice
channel was expanded in the year under
review B chapter 7.1.
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7.4 PRO BONO
ADVERTISING

Stréer uses its expertise in out-of-home advertising to gain reach
for topics of relevance to society. It offers advertising space at cost
price or heavily discounted prices for non-government organiza-
tions and socially beneficial purposes (pro bono) and has a long
track record of successful collaboration with charitable organiza-
tions. Support is focused on children, development aid, and the
arts. Long-standing partners include the SOS Children’s Villages,
the German Children’s Fund, the children’s charity Kindernothilfe,
Impacc (development aid), and the Young Euro Classic (arts), an in-
ternational music festival for youth orchestras. Stréer either covers
the full cost of a campaign, including materials, or waives its fee for
the service provided. Stréer has supported hundreds of projects and
initiatives in this way in recent years, with a media volume of more
than EUR 20 m per year.

EUR 20 m

annual media volume for pro bono advertising

The partnership agreed in summer 2021 with UNICEF, the UN chil-
dren’s organization, is a flagship project and a reflection of this ap-
proach to sustainability in a social/community context. The part-
nership will initially run for three years. Stréer is supporting UNICEF
in its efforts to promote the rights and interests of children and to
raise public awareness of children’s rights. To this end, the Company
is providing advertising space in towns and cities across Germany.
To mark World Children’s Day, the strategic partners launched a na-
tionwide out-of-home campaign using posters and digital formats
with the tagline ‘Jedes Kind hat Rechte. Auch Du!’ (Every child has
rights, including you!) on September 20, 2022. The campaign cen-
tered on authentic statements by children between six and twelve
years of age in which they express their wishes and call for their
rights to be respected. Going forward, the partnership will also fo-
cus on developing and delivering joint campaigns to promote chil-
dren’s rights in Germany.
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2022 was marked by the ongoing war in Ukraine. The level of human suffering was dramat-
ically worsened due to a lack of food, clothing, medical supplies, and shelter. For this reason,
Stréer used the reach of its digital advertising media to support the German aid alliance
Aktionsbindnis Katastrophenhilfe with a nationwide appeal for donations. Since the end
of March 2022, Stréer has shown the Ukrainian flag made up of QR codes for the donation
website on advertising media in pedestrian areas, shopping malls, and train stations as well
as on Infoscreens in subway stations. Stroer also supported the ‘need-help.nrw’ campaign
run by the Federal State of North Rhine-Westphalia, which informed women refugees about
the help on offer in the region on arrival at train stations. The Group made around 500 digital
information screens available for this cause.

Besides the war in Ukraine, the protest movement in Iran was also a focus of public attention
in 2022. Using the tagline ‘Frau. Leben. Freiheit’ (Woman. Life. Freedom) in a nationwide
campaign, several German women'’s organizations rallied for solidarity with those protesting
in Iran from mid-October 2022. Stréer supported the organizations’ initiative by showing the
campaign advert on digital municipal information systems across Germany.

In order to raise the profile of voluntary civic commitment in Germany and make it more vis-
ible, Stréer and the German Civic Commitment Award (Deutscher Engagementpreis) agreed
a three-year media partnership in 2022. On this basis, the partners shone a spotlight on
volunteering efforts in Germany from September 8 to October 19, 2022: the nominees for
the German Civic Commitment Award, which is voted for by the public, were able to give
visibility to their voluntary civic commitment. As media partner to the project, Stréer raised
public awareness and recognition for the volunteers on 6,000 digital municipal informa-
tion systems across Germany. From September 8, 2002, members of the public were able
to cast their vote and say thank you at www.deutscher-engagementpreis.de/publikums-
preis. The six award winners were announced and celebrated on December 1, 2022 at the
award ceremony in Berlin.
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7.5 PRODUCT STEWARDSHIP

Quality management
v

Stroer is a service provider focused on out-
of-home advertising. The system of quality
measurement used in industry thus only has
limited application to Stroer's processes, so
it has decided against introducing tradition-
al certified quality management systems. In-
stead, Stréer has implemented systems that
are tailored to the specific requirements of
its business and address its own high quality
standards in an appropriate way.

Relationships with all customers are based
on Stréer's General Terms and Conditions
(GTCQ) for out-of-home advertising and digital
marketing and its General Terms and Condi-
tions of Purchase. The GTC are supplied to
all customers and are based on the statutory
provisions applicable in each country. If the
service provided by Stroer is not adequate,
customers can use the means and the com-
munication channels defined in the GTC to
assert their rights.

To avoid deficiencies and ensure conformity
with Stroer’s GTC and applicable law, quality
management systems tailored to the needs of
the specific businesses have been implement-
ed in out-of-home advertising and digital mar-
keting. These require advertising content to
be checked by Stréer before it is run (see the
‘Responsible advertising’ section) and quality
assurance and client liaison are carried out
on an ongoing basis during the whole time
the campaign is running. Specific instructions
for employees and related responsibilities are
defined and set out in policies. In digital mar-
keting, questions of technical functionality,
compatibility, and user-friendliness in compar-
ison with out-of-home advertising naturally
have particular weight.

In out-of-home advertising, Stréer has supplier management, build-
ings management, and advertising media management systems to
ensure that the advertising media and street furniture are made, in-
stalled, and managed properly and in accordance with German law.
The relevant duties and responsibility for overarching quality manage-
ment are centralized at Stréer. The relevant knowledge and regulations
are documented in the quality management handbook (QMH), which
provides the basis for the collaboration with external service providers.

Prototypes for advertising media or new sub-functions are subject-
ed to intensive testing in Stroer's own research department before
they are installed or used in public. New advertising media are signed
off at the manufacturer's premises or after delivery to the receiving
warehouse, by suitably qualified and trained Stroer employees. Once
they have been brought into service, advertising media are regularly
inspected in situ as part of the management process and are subject
to technical inspections at varying intervals — including the regular
DGUV-V3 inspection (DGUV = German Social Accident Insurance or-
ganization) and the stability analysis for advertising media. Stroer is
thereby not only meeting its quality promise to customers but also
guaranteeing a high standard of (product) safety and durability of the
advertising media in public spaces.

A systematic quality management procedure has also been estab-
lished for Stréer’s journalistic offering. At t-online.de, Stréer’s central
news platform, all key requirements are documented in editorial pol-
icies and accompanying guidelines. These include the editorial iden-
tity, the definition of workflows, formats for communicating with
customers, such as the readers’ advisory council and user labs, and
formalized quality assurance mechanisms. Similar policies are also
available for watson.de.

In 2022, IT infrastructure was set up in the cloud for t-online.de. This
enables t-online.de to respond more flexibly and robustly to high user
demand while at the same time increasing the economic and ecolog-
ical efficiency of the IT infrastructure. For users of t-online.de, faster
loading times should noticeably improve quality and the new, espe-
cially easy-to-read fonts and font sizes should also make the content
more accessible for users with disabilities. More information on infor-
mation security and data protection is available in B chapters 8.3 and
8.4 of this sustainability report.
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Responsible advertising
v

The activities of Stroer and its advertising clients
are governed by the legislation in Germany that
is relevant to advertising. This includes, in particu-
lar, the Unfair Competition Act (UWG), along with
provisions in other statutes such as the Protection
of Young Persons Act (JuSchG), the Medicinal
Products Act (AMG), and the Health Services and
Products Advertising Act (HWG). German price
specification regulations and certain product-relat-
ed advertising bans or restrictions also apply, and
national laws such as the press laws or standards
applicable to the presentation of advertising also
have to be considered.

Taken together, these rules (‘advertising law’) set
clear guidelines for responsible advertising and the
associated obligations of companies. They are re-
flected in Stréer's General Terms and Conditions,
the groupwide Principles of Ethical Advertising,
and the associated process landscape. They include
the obligation to ensure that advertising content
is legally compliant and not unethical. Pursuant
to Stroer's GTC, the clients are responsible for
the form and content of the advertisements and
ensuring that they are legal, and Stréer does not
have a formal obligation to inspect such content.

However, as part of the process of inspecting
advertising content in out-of-home advertising,
Stréer checks — for reasons of due diligence —
whether there are any clear violations of law or
ethics. Such violations may exist if, for example,
the content is clearly degrading or discriminato-
ry, if it is politically, ideologically, or religiously ex-
treme, if children or young people are targeted in
an unethical or manipulative way, or if there are
concerns relating to road traffic law. A similar pro-
cess exists in digital marketing. This is document-
ed in relevant advertising policies and is also ap-
plied to every campaign.

For out-of-home advertising, the first step is to car-
ry out an automated, initial content check on the
basis of the GTC for out-of-home advertising with
the help of artificial intelligence. Stroer has de-
veloped its own learning software for this, which
independently identifies and labels offensive im-
ages and text. The software checks all incoming
copy provided by clients and offers a high level
of accuracy in the initial identification of possible
GTC violations. Based on this, the campaign man-
agement employees carry out their own, parallel
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check. If this check reveals unacceptable content,
dialogue is sought with the clients, and ultimate-
ly the advertisement is revised or rejected, or the
campaign is halted. In cases of doubt, decisions
are escalated to the next-highest management
level, right up to senior management. If required,
Stréer’s legal department can be consulted. Ev-
ery year, around 90,000 advertisements undergo
this review process.

Around 90,000

adverts are checked every year in order to
uphold legal and moral standards

Policies and documentation on approving adver-
tisements in out-of-home advertising are filed
centrally and can be accessed at any time by all
employees who are involved in the process. In
addition, employees can take an external ‘youth
media protection’ course and become certified as
youth protection officers within campaign man-
agement. The review process also forms part of
the online training program for all staff and the
onboarding of new campaign management staff,
in order to raise their awareness of the subject and
equip them to deal with it.

In out-of-home advertising, there are also bans
that apply to certain product segments, product
groups, and individual products, based on the lo-
cation of the advertising medium and the interests
of the site owner. This may apply, for example,
within a certain radius of schools and childcare
settings. These bans are noted in the technical
documentation for each advertising medium so
that certain campaigns cannot be delivered there.
For tobacco advertising that is currently still per-
mitted (e-cigarettes), there are also defined exclu-
sion zones that are programmed into the booking
system, within which no advertising of this type
is allowed. The statutory deadlines for when this
advertising is no longer permitted will of course be
respected. In its digital marketing, Stréer has vol-
untarily undertaken not to target certain groups
unethically. This includes targeting certain ethnic-
ities, specific sexual preferences, and people with
critical health conditions, or addressing certain tar-
get groups for political purposes.

As a member of the Fachverband Aussenwer-

bung e.V. (out-of-home advertising trade associ-
ation) and the Bundesverband Digitale Wirtschaft
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e.V. (German Association for the Digital Econo-
my), Stroer is also subject to voluntary self-regu-
lation through the German Advertising Council
(Deutscher Werberat), an initiative of the German
advertising industry. The aim of the German Ad-
vertising Council is to prevent advertising that is
permitted in law but considered by the sector itself
to be inappropriate, or to correct it after it has ap-
peared in public. The German Advertising Council
has formulated a specific code of conduct ('Ad-
vertising Code’), on the basis of which complaints
by members of the public can be submitted to the
body. The advertising code can be accessed at any
time on the website of the German Advertising
Council. No substantiated complaints about Stroer
were reported through this channel in 2022 (as
at February 28, 2023).

In general, advertising is protected by the funda-
mental right of freedom of expression. Stroer is

Journalistic ethics
v

Stréer and its online media are subject to the Ger-
man Interstate Media Treaty (MStV, the German
legal framework for media services) and accord-
ingly are required to adhere to recognized jour-
nalistic principles. Content must be checked with
due care for content, origin, and truth. The com-
petent media authorities of each federal state are
responsible for regulation. Complaints can also be
submitted to these authorities.

Furthermore, Stroer's groupwide Journalistic Prin-
ciples apply to all employees. They are based on
the principles of the German Press Code, which
encompass a wide range of areas from respect-
ing human dignity, preventing discrimination, and
protecting victims, to separating advertising from
editorial content. The Journalistic Principles are re-
flected in the editorial guidelines drawn up by the
Group’s media brands t-online.de and watson.de.
For t-online.de, the requirements are further spec-
ified in the legal guidelines, which are available to
all employees on the intranet along with the edito-
rial guidelines. Both news portals have youth pro-
tection officers who act as points of contact for all
guestions, complaints, or comments. They can be
contacted anonymously and, in accordance with
the legal provisions, are not bound by instructions.
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therefore reluctant to act as a censor of advertising
content, provided that there are no clear breach-
es of law or morality. Within these parameters,
Stréer undertakes to act in a manner that is po-
litically, ideologically, and religiously neutral. This
also applies if the content is inconsistent with the
Company’s own political views. In the public de-
bate about the anti-Green Party poster campaign
in the 2021 Bundestag elections ('Grtner Mist’),
Stréer came under fire despite its role as a neutral
service provider. So in August 2021, the Company
invited all parties to a roundtable meeting with the
aim of finding consensus concerning better regu-
lations for party political communications in out-
of-home advertising. In preliminary discussions
with the parties in January 2022, it was agreed
that the parties’ own election posters and election
campaigns would continue to be displayed.

No complaints — substantiated or otherwise —
were made to the press council about Stréer in
2022. No media authority of a federal state took
action against Stréer in connection with viola-
tions of youth media protection rules or other
statutory provisions.
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7.6 SUSTAINABLE SUPPLY CHAIN AND

HUMAN RIGHTS

The Stroer Group relies on stable, trust-based rela-
tions with its suppliers and service providers to be
able to guarantee high-quality products and ser-
vices at all times. Undertaking human rights due
diligence procedures and complying with clear
quality standards and ethical standards is an essen-
tial requirement and part of Stroer’s value-based
corporate governance. This is evidenced by the
Company's commitment to international frame-
works BEd chapter 4.1, the Stréer Social Charter
R chapter 6.5, the Policy Statement on Respect
for Human Rights, the Code of Conduct for Sup-
pliers and Business Partners, and the systems relat-
ing to corporate governance B chapter 8. Stroer
does not tolerate human rights violations and any
such violations are rigorously sanctioned.

Stréer purchases the majority of its goods and
services in Germany and other European Union
(EU) countries. This region has adequate legal
provisions governing human rights and social
standards. In 2022, Central Purchasing (excluding
Technical Purchasing) sourced around 80% of its
total purchasing volume in Germany.

Approx. 80%

of the total purchasing volume of Central
Purchasing is sourced in Germany

Stréer requires its suppliers to comply with the
General Terms and Conditions of Purchase and
the associated Code of Conduct for suppliers and
business partners. The Code of Conduct requires
suppliers to respect fundamental rights and hu-
man rights in their area of activity and to prevent
discrimination, disadvantage, and rights violations.
The Code of Conduct for Suppliers and Business
Partners also contains clear stipulations for the
fair treatment of employees and the management
of environmental issues. The General Terms and
Conditions of Purchase and the associated Code
of Conduct for Suppliers and Business Partners are
enclosed with every order placed by Purchasing.

In Technical Purchasing (particularly purchasing of
advertising media), Stréer requires non-domestic
suppliers to comply with the international supplier
code of conduct of the @ Responsible Business Al-
liance. This also sets out requirements relating to
environmental management and the protection of

human rights and has to be signed every year in
Technical Purchasing by all suppliers outside Ger-
many. Stréer’s Code of Conduct for Suppliers and
the Code of Conduct of the Responsible Business
Alliance are an integral part of the Stroéer purchas-
ing handbook given to every buyer when they
start work at the holding company.

The purchase of analog and digital advertising me-
dia is managed by Technical Purchasing in close
cooperation with the product development team
in Research & Development. The suppliers are
essentially a small number of specialist partner
companies from China, with which the Company
been working for many years. Stréer has its own
representative office in Shanghai for this reason.
This enables direct and intensive communication,
which in turn ensures the quality of the products,
the efficient management of production at the
manufacturer, and timely delivery. The comprehen-
sive supplier relationship also includes regular visits
to China. Due to the tight restrictions on travel in
2022, no visits took place in the reporting period.

The German government’s Supply Chain Due Dil-
igence Act (LkSG) came into force on January 1,
2023. LkSG implements the United Nations Guid-
ing Principles on Business and Human Rights in
Germany. Against this background, Stréer con-
cluded a project in 2022 to implement the require-
ments of LkSG for the Stréer Group companies by
the end of 2022. The project was overseen by the
(1) Governance, Risk & Compliance (GRC), (2) Le-
gal, and (3) Procurement & Real Estate corporate
units. Part of the project involved the implemen-
tation of a regular process for monitoring and
preventing human rights risks in the Group com-
panies. Together with decision-makers from all ar-
eas of the business, a systematic risk analysis was
carried out in order to identify material aspects of
risk in relation to human rights. The Group was
supported by an external service provider in this
regard. Based on the results of the risk analysis, a
program of action was resolved for each area of
the business that is to be implemented over the
course of 2022 and 2023. In this connection, the
Board of Management agreed the policy state-
ment on compliance with environmental and hu-
man rights standards. The General Terms and Con-
ditions of Purchase and the Code of Conduct for
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Suppliers and Business Partners were also revised
and sent to all Stréer’s suppliers. Sensitive suppliers
(e.g. non-EU suppliers and suppliers from high-risk
groups identified by the analysis, such as clean-
ing) were requested to acknowledge the policies
in writing and, in some cases, to countersign con-
tractual extensions to comply with LkSG. This ap-
proach will be established as the standard process
in the future with the risk analysis performed using
software (EcoVadis 1Q, please see below).

A complaints office and a formal grievance pro-
cess — for employees and external stakeholders
— for identifying and reporting human rights risks
and violations were also set up. Stréer's compli-
ance hotline can be contacted in writing or by
telephone, in a range of different languages. All
communication via the hotline is encrypted and
categorized as strictly confidential to protect the
people making the reports. Online training on
LkSG was also launched in 2022 in order to raise
awareness for the duty of care with respect to hu-
man rights. This training is aimed at all employ-
ees and is available via Stroer’s training platform
JUMP'n’ train. A total of 600 employees took part
in the training in 2022.

In 2022, Stroer started to introduce the digi-
tal supplier platform EcoVadis 1Q to improve the
management of high-risk suppliers in the area of
sustainability in light of the legislative changes
stemming from LkSG. EcoVadis IQ can be used to
retrieve risk assessments on the Group’s suppliers
based on country, industry, business, or procure-
ment data. The analysis is based on recognized
frameworks such as the GRI and, in addition to
environmental and employee aspects, takes all hu-
man rights criteria under LkSG into account in the
analysis of risk, such as child labor, forced labor,
or human trafficking.
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All relevant Stréer subsidiaries must use EcoVadis
IQ to assess their suppliers. Going forward, all
Stréer subsidiaries will also check new suppliers
against the EcoVadis IQ database. Procurement
had entered and analyzed 419 tier-1 suppliers
from 89 industries across 14 countries in the da-
tabase as at December 2022. In the first instance,
all suppliers with a procurement volume of more
than EUR 100,000/year were analyzed.

The Group has thereby created a key tool enabling
suppliers to be assessed for sustainability in a way
that is standardized and allows comparisons with
other suppliers. It is the foundation for conducting
more extensive supplier surveys and for Stréer to
continue working on improving sustainability per-
formance together with its suppliers.

In 2023, groupwide training on the new supplier

platform will be held for relevant staff from Pur-
chasing for the first time.
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/.7 CORPORATE CITIZENSHIP

Corporate citizenship at Stroer focuses mainly on
providing pro bono advertising Bd chapter 7.4.
In addition, Stroer’s subsidiaries are involved in
their communities, for example through small
donations to local initiatives or through cor-
porate volunteering.

Stréer ran its internal Advent calendar initiative for
the sixth year in a row in 2022. Employees were
able to buy tickets for the chance to win a prize,
with the money raised supplemented by the Board
of Management and donated in full to charitable
organizations. A total of EUR 60,000 was raised
during the reporting year.

Stroer has also partnered with Arbeit fur Men-
schen mit Behinderung (AfB) (work for people
with disabilities), Europe’s largest charitable IT
company, since 2020. Between January and De-
cember 2022, Stroer gave a total of 783 used IT
and mobile devices to AfB, 92% of which were
remarketed after professional data erasure, hard-
ware testing, parts replacement, and other steps.
AfB disassembled and professionally recycled any
devices that were no longer saleable. All of AfB’s
process steps can be performed by people with
disabilities. Stréer’s contribution enabled AfB to
create one full-time job for a person with disabili-
ties and also save resources and energy, cut down
on its use of water, and reduce GHG emissions by
91 tonnes of COz equivalent.

Since 2016, Stréer has provided its sales employees with personalized gifts for use in custom-
er relationship management. Close attention is paid to the sustainability of these items. For
example, artists turn the covers of decommissioned outdoor advertising columns into unique
sculptures with a strictly limited production run, which gives the pieces their cachet.

Sustainability is also key when it comes to the gifts provided as incentives for sales employees.
For example, the carbon emissions generated as part of travel provided by the Company as a
gift are offset via climate change mitigation projects. Smaller gifts such as water carbonators
are designed to obviate the need to buy water in plastic bottles.

Stroer also pays attention to the sustainability of its promotional gifts. For example, rucksacks
with the Stréer logo are made from recycled PET bottles. Social and environmental aspects
are considered for all products and services made available to sales and other departments.
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ACTING IN A WAY
THAT BUILDS TRUST

Stréer works tirelessly to improve its internal corporate governance structures and processes in order
to meet the latest technological and regulatory requirements, and society’s expectations. The relevant
functions are combined in a joint system in the Governance, Risk & Compliance (GRC) corporate unit.
Stroer also strives to ensure high standards in its corporate governance. This enables Stroéer to provide

a robust corporate governance framework that justifies the trust of stakeholders and offers employees
clear guidance for their day-to-day tasks.
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3.1 CORPORATE GOVERNANCE

Corporate governance encompasses the responsi-
ble and transparent management and oversight of
a company in the interests of the company —taking
into account the interests of its shareholders, em-
ployees, and other stakeholders, and with the aim
of creating value sustainably. Stréer is committed

Management structure and remuneration
v

Stréer operates as a partnership limited by shares:
Stroer SE & Co. KGaA. The limited partners of
Stroer SE & Co. KGaA, a listed company, are its
limited-liability shareholders in a partnership lim-
ited by shares (‘limited shareholders’) while Stroer
Management SE, a non-listed company, acts as
the general partner.

On April 28, 2022, the government commission
on the German Corporate Governance Code
(GCGCQ) presented a new version of the GCGC,
which came into force on June 27, 2022, when
it was published in the German Federal Gazette.
It replaces the previous version of the GCGC dat-
ed December 16, 2019. In 2022, Stroéer SE & Co.
KGaA complied with the recommendations of the
German Corporate Governance Code (GCGC), as
amended on December 16, 2019, and on April 28,
2022 (GCGC 2022), where these apply either di-
rectly or analogously to a partnership limited by
shares, with the following exception:

A board of management member of a listed com-
pany should not have more than two positions on
supervisory boards of non-group listed entities,
or comparable functions, or chair the supervisory
board of a non-group listed entity. The chairman
of the Supervisory Board of Stréer SE & Co. KGaA,
Christoph Vilanek, is also the CEO of freenet
AG, chairman of the Supervisory Board of Stroer
Management SE, and a member of the supervi-
sory board of another listed company. Given his
long-standing familiarity with the Company, his
excellent industry knowledge, his qualifications,
and his experience on other oversight bodies, he
is very well suited to be both a member of the
Supervisory Board of Stroer SE & Co. KGaA and
its chair. Stroer satisfied itself that Mr. Vilanek has
sufficient time to be able to perform his duties ad-

to responsible corporate governance and has cre-
ated an appropriate legal and practical framework.
Stroer publishes comprehensive information about
this on its IR website under ‘Financial reports’ and
‘Corporate governance’, and in its 2022 corporate
governance declaration in particular.

equately, and is keen to retain him as chairman of
the Supervisory Board.

Stréer will continue to be in compliance with all
recommendations contained in the GCGC 2022,
again taking account of the features specific to the
legal form of a partnership limited by shares as de-
scribed above, with the aforementioned exception.
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Structure of the Stréer Group — December 31, 2022

Supervisory Board of

Stréer Management SE

Supervisory Board of
Stréer SE & Co. KGaA

Stréer Management SE | Stroer SE & Co. KGaA

Board of Management
Udo Miller (Co-CEO),
Christian Schmalzl (Co-CEO),
Henning Gieseke (CFO)

General partner

T

Shareholders as limited partners
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Procedures and composition of the general partner and of the Supervisory Board

v

Due to the features specific to the legal form of a
partnership limited by shares (KGaA), Stroer SE &
Co. KGaA has three decision-making bodies: its
general partner, its shareholder meeting, and its
Supervisory Board plus committees. The general
partner in turn has three decision-making bodies:
its Board of Management, its Supervisory Board,
and its shareholder meeting. The decision-making
bodies have the following tasks and procedures:

The general partner, represented by its Board
of Management, develops the corporate
strategy of the Stréer Group and is respon-
sible for its implementation. As the man-
agement body of Stréer SE & Co. KGaA, the
general partner conducts the business of the
Stréer Group independently and does not
take instructions from third parties. It upholds
business policy principles and pursues the
interests of the Company in line with Ger-
man stock company law.

In accordance with the articles of association,
Stréer SE & Co. KGaA's shareholders exercise
their rights in the shareholder meeting. The
shareholder meeting adopts the annual finan-
cial statements and decides on matters such
as the appropriation of profits, the formal ap-
proval of the acts of the general partner and
the Supervisory Board, the election of the in-
dependent auditor, and the legal foundations
of the Company including, but not limited

to, amendments to the articles of association.
Since 2021, the shareholder meeting has also
adopted advisory resolutions on the approval
of the remuneration system. In the event of
material structural changes or takeover bids
the general partner will, if it deems appropri-
ate in an individual case, convene an extraor-
dinary shareholder meeting at which the
shareholders discuss the relevant matters and,
if necessary, agree corporate-law measures to
be taken. The ordinary shareholder meeting
takes place annually.

The Supervisory Board of Stroer SE & Co.
KGaA has 16 members. In accordance with
the German Codetermination Act, half of
them are shareholder representatives and half
are employee representatives. The sharehold-
er representatives are elected by the share-
holder meeting of Stroer SE & Co. KGaA; the

elections are held as individual elections. The
employee representatives are elected in ac-
cordance with the provisions of the Codeter-
mination Act. The Supervisory Board advises
and oversees the general partner and exam-
ines the separate and consolidated financial
statements, the combined management
report, and the proposal for the appropria-
tion of profit. It approves the separate and
consolidated financial statements and agrees
the recommendation on the appropriation of
profit to be put to the shareholder meeting. It
is jointly responsible with the general partner
for preparing the remuneration report. The
Supervisory Board, with the support of its
Audit Committee, also deals with compliance
issues. In view of the features specific to

the legal form of Stréer SE & Co. KGaA as a
partnership limited by shares, its Supervisory
Board has a limited function. It is not respon-
sible for electing, appointing, or dismissing
members of the Board of Management,

or for setting the terms of their contracts.
The Supervisory Board generally meets four
times a year. The remuneration of members
of the Supervisory Board is approved by the
shareholder meeting with the agreement of
the general partner.

Committees of the Supervisory Board of
Stréer SE & Co. KGaA

The Supervisory Board of Stroer SE & Co. KGaA es-
tablished two committees in 2022. The committee
chairs regularly report on the committees’ activi-
ties to the Supervisory Board.

The main duty of the Audit Committee is

to oversee the financial reporting and the
processes involved in such reporting. It is
responsible for the preliminary review of the
separate and consolidated financial state-
ments and the combined management report
of Stréer SE & Co. KGaA and the Stroer
Group, including non-financial matters. It
also discusses the quarterly statements and
half-year financial reports with the Board

of Management of the general partner and
deals with risk management, the internal
audit system, and compliance issues. The
persons responsible for these matters and
the Chief Compliance Officer report to the
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Audit Committee. The Audit Committee also
performs advisory and control functions on
matters of sustainability and has created the
role of Supervisory Board ESG officer. The
Audit Committee prepares the proposal of
the Supervisory Board on the election of the
auditor to be put to the shareholder meeting,
examines the independence of the auditor,
awards the audit engagement in accordance
with the resolution adopted by the share-
holder meeting, and oversees the auditing of
financial statements along with the selection,
quality, rotation, and efficiency of the auditor.
Finally, it carries out regular assessments of
the quality of the auditing.

The Nomination Committee is responsible for
proposing suitable candidates to the Super-
visory Board for the election of shareholder
representatives to the Supervisory Board

Membership of the Supervisory Board

v
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by the shareholder meeting. When making
its proposals, the Nomination Committee
must take account of the profile of skills and
expertise for shareholder representatives
and ensure an appropriate mix of male and
female members in accordance with the
statutory requirements.

The Supervisory Board of Stréer Management
SE also established a Remuneration Com-
mittee on July 1, 2022.

In 2022, the Supervisory Board of Stréer SE & Co. KGaA was composed of the following shareholder
representatives who held the memberships of statutory supervisory boards and comparable oversight

bod

ies in Germany and abroad listed below.

Shareholder representatives on the Supervisory Board of Stroer SE & Co. KGaA in 2022

Member of the

Su

pervisory Board Profession

Christoph Vilanek, CEO of freenet AG
Hamburg, chairman

©

Ulrich Voigt, Chief Executive Officer
Cologne, of Sparkasse KoIn-Bonn
deputy chairman

©

W

Member Appointed
since until Memberships”
April 10, 2025 CSB Stroéer Management SE
2013
SB Ceconomy AG
SB Exaring AG
SB VNR Verlag fur die Deutsche
Wirtschaft AG
September 2025 DCSB Stroer Management SE
24,2013

SB Landesbank Berlin Holding AG

SB Berlin Hypo AG (until June 30,
2022)

SB Landesbank Berlin AG

SB Berliner Sparkasse
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Dr. Karl-Georg
Altenburg,
London

Angela Barzen,
Oberschleissheim
(until June 22, 2022)

Martin Diederichs,

Cologne © ¥ Q

Elisabeth Lepique,
Cologne
(from June 22, 2022)

Barbara
Liese-Bloch,
Cologne

Dr. Kai Sauermann,
Cologne

Petra Sontheimer,
Cologne Yy

A O

Investor

Freelance business
coach, trainer for
managers and
companies

Attorney

Attorney/
tax accountant

Managing Director of
MONOFIL-TECHNIK
Gesellschaft fur

Synthesemonofile mbH

Auditor/tax accountant,

shareholder-managing
director of SEJ Gm-
bH-Steuerberatungs-
gesellschaft

Management coach

August 19, 2023
2020
June 19, 2022
2019
June 15, 2025
2018
June 22, 2025
2022
November 4, 2023
2020

September 3, 2024
2021
June 15,
2018 2025
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SB Stréer Management SE

CM SPORT-
FIVE Global Holding GmbH

CM Plastic Energy Global SL
CM Liposhere Ltd.

CM MedShr Ltd.

SB Stréer Management SE
SB Pirson Montage AG

CM DSD Steel Group GmbH

SB Stréer Management SE
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Profile of skills and expertise of Supervisory Board members

The Supervisory Board as a whole should meet the Company-specific and functional requirements that are
essential in view of the business activities of the Stréer Group. According to the assessment of the shareholder
representatives, criteria of the profile of skills and expertise are met if they are highlighted in the following table:

N ~N
N ~
o o
~ ~N
~ N -
o~ ~N c
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e c 3 = [ s = £ Q ]
c [T (%} o o o S c =
S &= =T ¢ gc w o
£ gec 2 s £S5 3 5 = S
Criterion < m 2 [a) | 4 = wn n > >
Personal suitability
. . o 5 ] 9]
Duration of membership; = o o~ S s 2 _ 5 o am
Member since S o o o OO ~N 8o 0w =m L
SN L= 2= 3 N N BN 2 E S= o _:
o o o < o - o o
IR 3R 3R z« 3R &m 3R <R &¥
Independence x x x x x x x X x
Diversity m f m f f m f m m

Integrity, commitment, interpersonal
skills, analytical skills, vision, openness to X X X X X X X x X
innovative thinking and new ideas

Sufficient time to be able to perform

duties adequately x x x x x x x x x
Age when last elected 57 54 59 49 59 58 51 54 57
Professional suitability

Familiarity with the business area/sector X x x
Finance/capital markets x x x
Accounting expert X X X X
Auditing expert X x X
Management and board experience X X X X x x x x x
Sustainability X X
Experience of corporate strategy

development and M&A processes x x x X X
Actively working in a professional

capacity X X X X X X X X X
Risk management X X
Compliance X x x

77 N




Governance @

Remuneration incentives for sustainable actions
v

Sustainability is an integral element of Stréer's day-  meeting of Stréer SE & Co. KGaA in 2021. The
to-day business, and of its long-term corporate  rights of the members of the Board of Manage-
strategy in particular. The successful implementa-  ment of the general partner are grandfathered so
tion of the strategy and its sustainability compo-  the members were remunerated using the previ-
nents is reflected in the Board of Management's  ous system in 2022. The system satisfies AktG re-
remuneration. The remuneration system for the  quirements and is based on the recommendations
Board of Management of the general partner that ~ set out in the German Corporate Governance
was adopted in 2021 encompasses key sustain-  Code. It complements the strategy and boosts the
ability aspects and takes stakeholder interests into  long-term growth of the business.
account by introducing environmental, social, and
corporate governance (ESG) targets. The back-  The Supervisory Board of the general partner reg-
ground to the first ESG target, which focused on  ularly reviews the remuneration of the members
CO2e emissions, is described in B chapter 5.2. In  of the Board of Management to assess whether
2023, Stroer plans to develop an ESG target fo- it is appropriate and typical for the market. Such
cused on social matters, which will also be incor-  reviews are based on comparisons from both ex-
porated into the Board of Management’s incen-  ternal and internal perspectives. They include the
tivization arrangements in the future. This makes  structure as well as the amount of the remunera-
the system more closely linked to the corporate  tion. An independent, external remuneration advi-
strategy and to sustainability. Environmentally  sor assists the Supervisory Board with the review.
friendly practices and long-term profitable growth  In addition, during its meeting on June 22, 2022,
are equally of the utmost importance. the Supervisory Board of the general partner re-
solved to establish a Remuneration Committee
The remuneration system for the Board of Man-  as at July 1, 2022.
agement of the general partner has been used
for new and extended employment contracts fol-  The remuneration report of Stroer SE & Co. KGaA
lowing approval of the system by the shareholder  for 2022 contains more detailed information.

System of performance-related Board of Management remuneration from 2022 onward
Timeline Performance criteria Objective

Short-term incentive Operating cash flow Promotes the strategic objective of profitable growth
and now also the importance of the environmental,

ESG targets _
social, and corporate governance factors.

Long-term incentive ROCE Promotes the strategic objective of profitable growth
and ensures that the incentives have a long-term im-
pact on conduct. The new structure has an even stron-
ger reference to the capital markets and takes even
Operating EBITDA greater account of the long-term interests of investors.

Organic
revenue growth

Share price
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Shareholder meeting and shareholder communication

v

In accordance with the articles of association, Stroer SE & Co. KGaA's
shareholders exercise their rights in the shareholder meeting of
Stroer SE & Co. KGaA. The shareholder meeting adopts the Compa-
ny’s annual financial statements and decides on matters such as the
appropriation of profits, the formal approval of the acts of the gen-
eral partner and the Supervisory Board, the election of the indepen-
dent auditors, and the legal foundations of the Company including,
but not limited to, amendments to the articles of association. Since
2021, the shareholder meeting has also adopted advisory resolu-
tions on the approval of the remuneration system to be presented
by the Supervisory Board.

Each share entitles the holder to one vote in the shareholder meet-
ing. Voting rights can be exercised by an authorized agent. There are
no shares with special voting rights. Unless the law or the Compa-
ny’s articles of association stipulate a larger majority, the shareholder
meeting’s decisions are approved by simple majority of the votes cast.
Where the German Stock Corporation Act stipulates that resolutions
require a majority vote by the represented share capital, a simple ma-
jority of the represented share capital is sufficient if the law permits.

The ordinary shareholder meeting takes place annually. The no-
tice of the shareholder meeting and agenda are also published on
Stroer's website along with the reports and documents required
for the shareholder meeting. To make it easier for them to exercise
their rights, Stréer provides the shareholders with proxies who are
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bound by their instructions. The proxies can also
be contacted during the shareholder meeting.
Shareholders may also cast their votes in writing
or electronically (absentee voting). The Company
may stipulate that shareholders can participate
in the shareholder meeting without being phys-
ically present and without appointing an autho-
rized representative, and can exercise all their
voting rights or specific voting rights wholly or in
part electronically.

As part of its investor relations activities, Stréer
publishes regular, comprehensive reports on
developments within the Stréer Group on its
website. In addition to the quarterly statements
and half-year financial and business reports, the
Company also publishes results announcements,
ad hoc disclosures, analyst presentations, and
press releases here along with the financial cal-
endar for the current year. The calendar contains
key publication dates for financial communica-
tions and the date of the shareholder meeting.

In June 2022, Stroer issued its first ever ESG-linked note loan with BayernLB, ING, and LBBW.
The note, which has a three-, five-, or seven-year term, was significantly oversubscribed. It
was issued on attractive terms with a total volume of EUR 200 m.

The coupon payable was linked to our MSCI ESG rating and thus to measurable and ambi-
tious minimum sustainability targets.

With its first ESG-linked note loan, Stroer is catering to growing demand from the credit mar-
ket for financial instruments with sustainability components. Such instruments encourage
companies to focus on sustainability and give investors the opportunity to invest in business

models that are fit for the future.
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3.2 GOVERNANCE, RISK &
COMPLIANCE SYSTEM

Stréer has brought together the compliance, risk
management, internal control system, internal
audit, data protection, and information security
functions within the Stréer Group in an integrated
governance, risk & compliance (GRC) system. This
approach enables the Company to utilize syner-
gies between the six functions, identify interde-
pendencies at an early stage, and intervene where
necessary. Strategies, processes, people, and tech-
nology are closely coordinated with a view to effi-
ciency and effectiveness. The GRC corporate unit
established at Stréer SE & Co. KGaA is supported
by a decentralized organization in all key areas
of the business (clusters). This ensures that seg-
ment-specific risks and circumstances can be ad-
dressed appropriately, and that Stréer can respond
quickly to specific requirements and changes.

The head of the GRC corporate unit reports direct-
ly to the Board of Management of Stréer SE & Co.
KGaA, and is also in direct contact with the chair
of the Audit Committee of Stroer SE & Co. KGaA's
Supervisory Board. The overarching corporate gov-
ernance, risk & compliance principles apply to all

Structure of Stroer’s GRC system

the Group's majority-held subsidiaries and create
minimum organizational standards and a uniform
framework for the implementation and monitor-
ing of, and reporting on, the GRC system. They
also provide a clear allocation and demarcation of
responsibilities. Within the six functions brought
together in the GRC system, there are separate
policies, responsibilities, and structures in place
enabling the function-specific requirements and
risks to be addressed.

Close cooperation with the Investor Relations &
Sustainability corporate unit and the associated
sustainability management team, as well as other
business units of Stroer SE & Co. KGaA, ensures
that sustainability aspects are an integral part of
the governance systems — particularly risk man-
agement and the internal control system.

The cross-disciplinary and cross-divisional com-
position of the Governance, Risk & Compliance
(GRC) committee enables it to advise and support
the Board of Management. This ensures that over-
arching issues are discussed on a regular basis and
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Board of Management of Stréer SE & Co. KGaA

GRC division / Chief Compliance Officer

GRC Group functions

Internal control system
Information security

T

Risk management
Data protection

T

Devolved GRC clusters by business segment

Compliance
Internal audit

T

OOH Media Digital & Dialog Daa$S & E-Commerce
Out-of-home advertising Germany Content Data-as-a-service
Stréer Poland Digital marketing E-Commerce
blowUP Call centers

Door-to-door




that the Board of Management has a fully
rounded view of the relevant issues. Alongside
generally advising the Board of Management
on GRC issues, the committee’s main focus
areas are its involvement in important compli-
ance cases and compliance measures, and the
comprehensive assessment of the Company’s
risk-bearing capacity and risk position. The
committee meets at least twice a year and its
meetings are attended by the CFO of Stroer
SE & Co. KGaA and chaired by the head of
Governance, Risk & Compliance.
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3.3 INFORMATION
SECURITY

Data security and confidentiality are integral elements of Stroer’s
operating policy. Key priorities of information security are ensuring
that customers and employees can trust the Stréer Group to use
their data in a responsible and legally compliant way and protect-
ing the Company’s assets against cyberattacks. This is even more
important in an environment where cybercriminals are becoming
increasingly professional and the risk to companies of data surveil-
lance and attacks on IT systems is thus constantly growing.

Stréer has defined authenticity, integrity, confidentiality, and avail-
ability as the overarching objectives of information security. The em-
phasis is on protecting the Stréer Group’s most valuable assets. In
order to achieve these objectives and take account of developments
in the field at an organizational level, Stréer has prioritized the on-
going enhancement of the Group’s information security systems
since 2020. This process is based on the international ISO 27001
standard for information security.

The information security guidelines and the information security
management system (ISMS) defined therein apply to all companies
in the Stroer Group. They define in detail the minimum standards
that the Stréer Group companies must meet with their individu-
al information security organization and associated measures.
In addition to these definitions, the policies are developed as re-
quired for the individual companies in the Stréer Group, to match
local circumstances.

In 2022, Stréer continued to develop processes, organization, and
responsibilities in the area of information security on this basis. A
key element is the overarching Group Information Security Office.
This department has grown from two employees at the end of
2021 to seven employees as of the end of 2022.

The Group Information Security Office has the power to issue
guidelines in information security; it drives improvement initiatives
across the Group, carries out audits within the Group, and advises
the Group companies. The head of the Group Information Security
Office reports on a monthly basis to the relevant member of the
Board of Management about information security. This is supple-
mented by a quarterly status report to the full Board of Manage-
ment of Stroer. The Group Information Security Office is assisted
by employees in the departments and Group companies (cluster
information security officers and, if necessary, IT operations team
members) who deal with local information security and data secu-
rity matters. The Group Information Security Office also provides
groupwide services, such as a security-awareness training platform,
an attack surface management solution, a risk-scoring solution,
and a threat intelligence service.

81 A




Identifying weaknesses in systems and processes and finding solu-
tions to remedy them are key to further improving information se-
curity. With this in mind, a groupwide solution for managing all
internet-facing assets was launched in 2022. The solution runs
monthly weakness tests that automatically check the web appli-
cations against the OWASP Top 10 most common weaknesses and
help to remedy any security breaches, such as the recent Log4j and
Log4Shell or the OpenSSL v3 bugs. Regular internal and external
penetration tests are also carried out in order to identify potential
technical weak points in specific test objects. In addition, red team
exercises were commissioned in which an external service provider
carries out comprehensive and realistic cyberattacks in order to test
the ability of the security organization to withstand an attack. In
this spirit, the security incident process was also enhanced this year
and introduced in all local clusters of the business units.

Another element of our efforts to improve information security is
the empowerment of employees and raising awareness across the
Group. To this end, the Group Information Security Office publishes
regular articles on the topic of information security on the intranet,
runs an active cybersecurity community within the Group and pres-
ents its information security goals in (tech) talks at the Group com-
panies. Phishing simulations are also carried out in order to test the
workforce’s security awareness in fictitious real world scenarios.

Stréer introduced mandatory training in 2021 on the current chal-
lenges of cybersecurity and how to deal with it correctly. This com-
plemented its existing mandatory basic training on information se-
curity and data protection. At the start of 2023, Stréer will hold a
new mandatory cybersecurity training course for all staff, replacing
the previous cybersecurity training. This new course, which is deliv-
ered using a state-of-the-art training concept, is due to be held an-
nually in the future as well as when risks arise. It covers topics such
as phishing and how to work securely from home and elsewhere. In
order to lighten the year-end load for employees, the training was
moved from the fourth quarter of 2022 to the start of the new year.

The Group Information Security Office’s ongoing efforts to raise
awareness among staff meant that a major CEO fraud attack across
several Group companies at the end of 2022 was quickly identified
and did not have any negative impact.
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3.4 DATA
PROTECTION

Data protection protects the right of custom-
ers, business partners, and employees to pri-
vacy. With this in mind, Stréer takes all ap-
propriate measures to ensure the security of
personal data and protect it from misuse. The
main legal basis for this is the EU's General
Data Protection Regulation (GDPR), and every
employee must agree in writing to adhere to it.

Data protection organization
v

As with GRC, Stroer’s data protection orga-
nization is decentralized. Each cluster has an
information security manager (ISM) who takes
on specific tasks defined in a separate guide-
line. Where required, a data protection officer
(DPO) is also appointed at Group-company
level. Each DPO is responsible for advising and
monitoring their company and acting as the
contact person for data subjects on matters of
data protection. The contact details of the data
protection officers are publicly available. Each
Group company has appointed one or more
data protection coordinators (DPC). The DPC
is the link between the ISM and the relevant
Group company. The DPC is also the first port
of call for employees and offers them advice.

In 2022, nine ISMs, ten DPOs, and 88 DPCs
were employed in the data protection organi-
zation. The number of DPCs has been increased
by 20 year on year to effectively support the
implementation of data protection processes at
the Group companies.

At Group level, the Group Data Protection
function within the GRC corporate unit man-
ages the coordination of all Group compa-
nies within the data protection organization.
Its responsibilities include issuing groupwide
data protection guidelines and monitoring
the implementation of, and compliance with,
agreed measures. The General Data Protection
Policy that was issued in 2018 was revised in
2022 and supplemented by the Policy on Data
Protection Responsibilities and Tasks and the
Group Data Protection Principles. Group Data
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Protection also ensures the regular sharing of information
within the data protection organization, for example as
part of monthly data protection roundtable meetings be-
tween all relevant data protection stakeholders. The func-
tion is also responsible for coordinating important matters
relating to data protection and running the data protection
management system (DPMS) based on the audit standard
IDW PS 980 in conjunction with auditing practice state-
ment IDW PH 9.860.1. To support central data protection
processes, data protection management software has been
introduced across the Group. The software increases the
automation and standardization of data protection pro-
cesses and is used to manage data protection tasks across
the entire data protection organization.

Complaints and data incidents
v

The management of data protection and related incidents
is integral to data protection compliance at Stréer. In cer-
tain cases, the GDPR stipulates that a personal data breach
must be reported to the relevant supervisory authority and
the data subject, and so back in 2018, Stréer published a
data incident response plan for the reporting of personal
data breaches and as a guideline for the Stréer Group.

The guidelines define how data incidents are managed
in the Stréer Group and what the responsibilities are in

Data protection training
v

Stroer offers a wide range of data protection training tai-
lored to each target group through its groupwide learning
platform, JUMP’n’train. In 2022, the basic GDPR training
for staff was updated and is mandatory for all employees
of the Stroer Group. The Group’s range of training mod-
ules on data protection, which are available to employ-
ees for self-study, was also expanded. Classroom-based
sessions on the topic of data protection are also on offer
for decision-makers at senior management level, and new
hires receive relevant training as part of the onboarding
process. Additionally, in 2022, 49 DPCs were trained,
45 managers attended classroom-based sessions to raise
awareness of data protection issues, and 7,526 basic data
protection training sessions were carried out.
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Key guidelines, procedures, and tools have been combined
in a 'data protection toolbox’, which is made available to
Stréer Group subsidiaries to support their compliance with
data protection requirements. Employees can also find ex-
planations of the key data protection roles, requirements,
and applications on the Stroer intranet.

Data protection at Stroer is regularly reviewed by Internal
Audit. Two data protection audits were carried out with-
in the clusters in 2022 with the primary aim of develop-
ing an understanding of the decentralized data protection
organization and the compliance with current respon-
sibilities. The data protection audits were also aimed at
identifying any gaps in the implementation of the GDPR
in order to create a follow-up action plan for the relevant
Stréer Group companies.

this context. Complaints about data protection breaches
and the loss of data can be reported to Stroer via exter-
nal reporting mechanisms or the supervisory authority. In
2022, eight justified complaints were received in connec-
tion with breaches of customers’ privacy by Stréer Group
companies in Germany. None of the complaints received
related to the theft or loss of data and accordingly the
authorities did not impose any measures on the Group
companies concerned.



3.5 COMPLIANCE

Compliance is of prime importance to the general part-
ner and the Supervisory Board of Stroer SE & Co. KGaA.
Compliance involves adhering to legal requirements, obli-
gations undertaken voluntarily, and internal company pol-
icies. Given its importance to the Company, it is directly
overseen by Stroer’s CFO.

Compliance management
v

The head of the GRC corporate unit is appointed Chief
Compliance Officer by the Board of Management of the
general partner. Under the decentralized structure, he or
she is supported by additional compliance officers within
the clusters. The Chief Compliance Officer (CCO) reports
directly to the CFO of the general partner on an ongoing
basis, and at regular intervals to the Audit Committee of
the Supervisory Board of Stroer SE & Co. KGaA. The CCO
monitors adherence to the compliance processes within
the Stréer Group, and supports and advises employees
and the Board of Management on compliance matters.

The Chief Compliance Officer oversees the implementation
of Stroer's compliance management system (CMS) and is
responsible for continually updating and adapting it. All
essential tasks, measures, and guidelines relating to com-
pliance are organized in the CMS, which includes preven-

Stréer’s compliance management system
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In particular, compliance includes combating corruption
and bribery, both of which contravene the overwhelming
majority of national and international legal frameworks.
Stroer explicitly condemns all such actions, including facil-
itation payments, both in relation to holders of public of-
fice and in dealings with business partners and customers.

tion, detection, and action components. It has a clear fo-
cus on prevention and thus avoiding compliance violations
occurring in the first place. The CCO is also responsible for
carrying out legal assessments of non-compliance reports
received and coordinating the investigation into these.

He or she is supported in this by the Compliance function,
which is based in the GRC corporate unit. Compliance de-
velops guidelines that apply across the Group and is re-
sponsible for delivering training initiatives.

Promoting a compliance culture and ethical behavior at Stréer

T

T

T

Stréer's compliance management system (CMS)

Compliance risk management

4

Prevent

m  Compliance guidelines
m  Compliance training

m  Compliance advice ®  Ad hoc audit

Identify

m  Compliance risk analysis

S
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React

®m Implementing risk-mitigation
measures

m  Whistleblowing system

Compliance reporting

Compliance communication




The Code of Conduct is the main compliance
guideline for all Stréer employees. It provides a
binding framework across the Group for lawful and
ethical conduct within the Company and in deal-
ings with business partners and customers. The
Code of Conduct applies across the Stréer Group,
including for the Board of Management. It provides
guidance on antitrust law and anti-corruption, and

Compliance hotline
v

Stréer encourages all employees and third par-
ties, such as business partners or customers, to
discuss their compliance-related concerns openly
and report any potential misconduct as soon as
possible to the compliance organization. Various
external and internal channels are available to em-
ployees for reporting potential misconduct, includ-
ing their line manager, senior management, the
compliance organization, or, for Group companies
that have one, the works council. There is also a
groupwide compliance hotline, which any mem-
ber of staff or the public can use to anonymously
report potential compliance violations. The hotline
can be contacted in writing or by telephone, in
a range of different languages, and is secured
through a special form of encryption. The launch
of this hotline for whistleblowers was accompa-
nied by a comprehensive communication cam-
paign and a training plan.

In this context, the Board of Management of the
general partner has imposed a special confidenti-
ality obligation on the Chief Compliance Officer in
all cases, including vis-a-vis the Board of Manage-
ment itself. The aim is to promote an open com-
pliance culture within Stréer that does not involve
the risk of suffering any disadvantage.

0

cases of corruption or bribery were
reported to Stroer in 2022

As a rule, employees who have general compli-
ance-related queries can contact the Chief Com-
pliance Officer, the Compliance function, and the
compliance officers in each area of the business.
This ensures that any matters that require clarifica-
tion are identified and resolved as early as possible.

covers data protection, conflicts of interest, insider
dealing, and the protection of intellectual property.
The code also covers receiving or giving gifts and
inducements, and contains information on the ex-
ternal and internal channels available to employees
to report potential misconduct. The Code of Con-
duct is regularly reviewed, updated, and adapted to
changes in the legal framework.

In the reporting year, 18 reports were made via the
compliance hotline. All reports were fully inves-
tigated in line with internal rules and action was
taken where necessary. In 2022, as in previous
years, Stréer was not made aware of any cases of
corruption or bribery.

Compliance incidents

2021

Notifications of 1
compliance violations

of which corruption/bribery -
of which antitrust law -
of which conflicts of interest -
of which human rights violations” -
of which other™ 1
not pursued as unsubstantiated 1
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2022

18

16



Compliance training
v

In 2022, the compliance training plan and the
compliance-related training modules were
fully revised and updated. There was a par-
ticular focus on the ‘Compliance basics’ and
"Whistleblowing and protecting whistleblow-
ers’ courses. Both modules were rolled out via
the groupwide learning management system
JUMP'n’train, and more than 85% of the staff
invited to take the modules have already com-
pleted them (as of December 31, 2022).

Number of
Training employees trained
module in 2022
Comphance 4,961
basics
Whistleblowing
and protecting 4,828

whistleblowers

The training initiative is set to be continued
on a wide range of topics in the years ahead,
focusing on anticorruption, conflicts of inter-
est, the prevention of money laundering and
financing of terrorism, and antitrust law.
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3.6 OTHER AREAS OF GRC

Risk management
v

The Board of Management of the general partner is responsible for
risk management at Stroer SE & Co. KGaA, which forms an integral
part of corporate governance and of the Stréer Group’s planning
and control processes.

The Board of Management is supported in this by the GRC cor-
porate unit, which provides the necessary guidelines and policies
as a basis for the operational and organizational structure of risk
management. The GRC corporate unit, assisted by the cluster risk
officer, is responsible for managing, monitoring, and reporting risk
across the Group and provides training to ensure that the process is
implemented consistently and in accordance with central policies.

Opportunity and risk management at the Stréer Group is designed
in such a way that the opportunities and risks relevant to the in-
dividual segments, clusters, and companies of the Group are ful-
ly documented. This includes opportunities and risks in relation to
the environment, social matters, and corporate governance (ESG),
which are continually monitored and managed. When identifying
these opportunities and risks, a distinction is made in terms of
the duration (short, medium, or long term) and the nature (out-
side-in or inside-out) of the ESG-related opportunities and risks
in order to take these factors into account in the coordination
and monitoring of risk.

In 2022, none of these opportunities and risks in the areas of ESG
were classed as material for the purposes of risk management.

Further information on the risk management process, the latest
risk situation, and material opportunities and risks is available in
the ‘Opportunities and risks' chapter in the latest annual report of
Stréer SE & Co. KGaA.
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Internal control system
v

The internal control system (ICS) is a key element
of corporate governance at Stroer SE & Co. KGaA
and its majority-held subsidiaries and is based on
the latest legal requirements and best practice.

The ICS at Stroer SE & Co. KGaA is defined as the
entirety of all systems-based controls and monitor-
ing measures that bring about reliable operating
information, compliance with internal and exter-
nal rules, and the functionality and efficiency of
business processes. The overarching aims of the
ICS are to ensure that the Group achieves its busi-
ness objectives and that its financial reporting is
reliable, to avert any damage to the Group, and to
protect its assets. The achievement of the business
objectives and protecting the Group are particular
areas of ongoing focus.

In order to fulfill its overarching aim, the ICS fo-
cuses on the core accounting processes with direct
relevance for financial reporting. In view of the
growing significance of non-financial reporting
and forthcoming regulatory requirements relating
to ESG, the centrally managed ICS also includes
controls for ESG-related processes (sustainability
reporting, corporate carbon footprint).

Internal audit
v

The internal audit function carries out indepen-
dent audits in order to monitor the propriety,
security, adequacy, and efficiency of the imple-
mented processes, the internal controls, and the
risk management system. Internal Audit supports
the Board of Management in performing its mon-
itoring responsibilities. The internal audit manager
reports directly to the CFO of the general partner,
and is free to liaise directly with the chair of Stroer
SE & Co. KGaA's Audit Committee.

When selecting the objects to include in its risk-ori-
ented audit planning, the internal audit function
at Stroer SE & Co. KGaA takes into account oper-
ational and financial criteria, the results of the risk
inventory, the internal control environment in the
relevant functions or areas of business, and com-
pliance-related matters and reports.

At least once a year, the Board of Management
and the Audit Committee of the Supervisory Board
receive a comprehensive report on the current
state of the ICS (standard report). The key aim of
the report is to ensure that the decision-makers are
provided with complete, accurate, and compre-
hensive information on the adequacy (design and
implementation status) and effectiveness of the
ICS to enable them to initiate adequate risk-miti-
gating measures in good time when required.

The adequacy of Stroer SE & Co. KGaA's ICS for
the core accounting processes with direct rele-
vance for financial reporting was tested by KPMG
AG Wirtschaftsprifungsgesellschaft (KPMG) in a
test of design in accordance with the requirements
of audit standard IDW PS 982 of the Institute of
Public Auditors in Germany. Based on that test,
the ICS has all of the fundamental interrelated ele-
ments of an ICS, as described in IDW PS 982, and
is thus suitable and appropriate for meeting the
ICS objectives for reporting with reasonable assur-
ance. The implementation of the ICS in terms of
the core processes for accounting with direct rele-
vance for financial reporting was also confirmed as
of August 31, 2022.

In audits with an operational or financial focus,
Internal Audit always checks conformity with the
control environment embedded in the processes,
with the risk management system, and with the
applicable compliance requirements. It also per-
forms audits of specific parts of the governance
systems at Group and business unit levels. Internal
Audit thereby helps to ensure the efficient mon-
itoring of the risk management system and the
internal control system and provides key informa-
tion for dealing with risk and enhancing the entire
system of corporate governance.

The risk-based annual audit plan for 2022, which
was approved by the Board of Management and
presented to the Audit Committee of Stréer SE &
Co. KGaAin 2021, was implemented in its entirety
and without restrictions.
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The audit plan comprised a total of 13 au-
dits consisting of eight standard audits and
five special audits. The audit procedures were
mainly carried out in the departments and
business units under audit. There were no
COVID-19-related restrictions in 2022.

All audit results and reports were made avail-
able to the audited departments, business
units and Group companies and the Board
of Management of Stréer SE & Co. KGaA
promptly and on time.

The Board of Management and the Audit
Committee received a six-monthly summary
of the audit results and a status report on the
follow-up measures from the head of GRC
and the internal audit manager.

In 2022, the internal audit function of Stroer
SE & Co. KGaA also commissioned an outside
firm to review its adequacy and effectiveness
based on audit standard IDW PS 983.

Governance @

Internal audit in the Stréer Group

2021 2022

Audits in total 6 13
of which focused on compliance 0 0
of which focused on IT security/data 2 2
protection

of which focused on the ICS 0 2
of which focused on risk management 1 0
Other audit focal points 3 9

3.7 POLITICAL
RELATIONSHIPS

Political lobbying
v

The representation of society’s interests vis-a-vis policymakers and
the general public is one of the fundamental characteristics of
democracy. Part of this is being transparent about lobbying in the
policymaking and decision-making process.

Stréer maintains a constructive dialogue with policymakers and ex-
presses its positions via its memberships in industry associations, in
particular. The focus in this respect is on Germany. Stroer is firmly
committed to ethical political lobbying. It is a matter of course and
an integral part of Stroer's compliance management system that
lobbyists adhere to applicable legal provisions and act within the
rules. To preserve its neutrality, Stréer does not donate to political
parties. As in prior years, the amount donated to political parties in
2022 therefore came to EUR 0.

Tax strategy
v

Compliance with national and international tax law is a fundamen-
tal principle that underpins sustainable corporate governance at
Stréer. The Company’s tax strategy aims to ensure that tax matters
at home and abroad are managed in line with the law. The most
important region in terms of tax is Germany, where the Company
generates around 90% of its total revenue. Stréer is aware of its so-
cial responsibility in Germany and of the role that tax plays in terms
of infrastructure, education, and supporting the common good. It
pays any monies due in line with the principles laid down in tax
law. Internationally, Stroer follows the same standards and pursues
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the same objectives, pays taxes according to the value created, and
complies with all applicable laws.

Overall responsibility for managing and monitoring tax positions,
and for ensuring compliance across the Group with legal and in-
ternational provisions, lies with the Board of Management of the
general partner. The head of Corporate Tax and the Finance de-
partment maintain an active dialogue with the Chief Financial Of-
ficer (CFO) about all material tax-related topics and risks, and their
impact on the Group’s financial figures. The Corporate Tax depart-
ment is firmly integrated into day-to-day business, in particular by
providing guidelines and opinions on individual matters aimed at
achieving legal certainty in relation to taxation.

EUR 60 m

taxes paid by Stréer in 2022

In accordance with its legal obligations, Stréer complies with nation-
al and international disclosure requirements (country-by-country re-
porting under OECD guidelines, reporting on international equity
investments) in a timely manner and maintains a transparent and
constructive relationship with the tax authorities and public bodies.

Commercial aspects are the most important consideration for
Stréer when choosing new locations. At no time in 2022 did Stroer
attempt to shift taxes to a low-tax country, and generally the Com-
pany does not pursue aggressive tax models or attempt to shift
profits. The provision of internal cross-border services is limited to
transactions between individual groups of subsidiaries.

Further information on the amount of tax Stréer has paid is avail-
able in the 2022 annual report of Stréer SE & Co. KGaA.
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9.1 ABOUT THIS REPORT

Contents and structure
v

Stréer is committed to transparency toward its
stakeholders. This sustainability report is Stréer's
fourth successive stand-alone publication on the
Group’s sustainability performance. It comple-
ments the information contained in the 2022 an-
nual report of Stréer SE & Co. KGaA and in Stroer’s
separate combined non-financial report under the
German CSR Directive Implementation Act (CSR-
RUG) (section 289b-e and section 315b—c of the
German Commercial Code (HGB)).

The focal points of the sustainability report were
determined by means of a materiality analysis,
with further topics added based on aspects of
strategy and transparency. This report was pro-
duced in accordance with the standards of the
Global Reporting Initiative (GRI). The relevant GRI
Content Index is presented in chapter 9.3. Chap-

Methodology
v

With every successive publication, the scope of
reporting has been expanded and improved in
terms of quality and quantity. The sustainabili-
ty data contained herein is collected in the rele-
vant areas of the Group and the business using
various internal systems, and reported to Sus-
tainability Management.

The calculation of the corporate carbon footprint
(CCF) included all Group companies and employ-
ees. All sources of emissions included in the CCF,
all related greenhouse gas emissions (scope 1
to 3), and the material areas of consumption were
presented in this report.

The calculation of the CCF was based on the in-
ternationally recognized standards of the Green-
house Gas Protocol. Where necessary, projections
were made for 2022 based on primary data, and
average values or data from 2021 were used if
the methodology permitted. It is also important
to note with regard to office space that landlords
frequently invoice service charges with a consid-
erable delay, which thus impacts the availability

ter 9.4 of this report also contains notes on the
criteria of the Sustainability Accounting Standards
Board (SASB) and the Task Force on Climate-relat-
ed Financial Disclosures (TCFD). The transparency
of this publication will continue to be enhanced in
line with nationally and internationally recognized
reporting standards as they evolve.

The Stroer sustainability report is published annual-
ly in German and English. This report covers 2022.
The report on the prior period was published on
July 11, 2022. The information contained in this
report covers all Group companies listed as fully
consolidated entities in the 2022 annual report of
Stroer SE & Co. KGaA. Any deviations from this re-
porting scope or time frame have been highlight-
ed. The content of this sustainability report has not
been audited by an independent external party.

of consumption data. As a result, the figures for
all office space used by Stréer in 2022 were cal-
culated based on the service charges and related
consumption available up to mid-January 2023,
and on data from 2021 taken as reference. For ad-
vertising media, the annual invoices for 2022 that
were available by mid-January 2023 and the pay-
ments on account to the utility companies posted
in 2022 were used to calculate consumption. Ac-
cordingly, the data for 2022 is provisional as no
final billing information from the utility companies
was available at the time the data was calculated.

The CCF figures for electricity (stationary) and up-
stream electricity were calculated using the loca-
tion-based method, using grid-average emission
factors. In order to comply with the rules of the
GHG Protocol regarding the dual reporting of
electricity emissions and to further enhance data
quality, the market-based method will be used for
subsequent reporting years. This method takes
account of the specific emissions factors of the
purchased electricity and any grid-specific residual
factors. For the current 2022 CCF, emissions from
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purchased electricity come to 13,186.3 tonnes of
COz2e under the market-based method. Howev-
er, it should be noted that due to a lack of data,
the majority of the emissions figures are based on
grid-specific residual factors, which can differ from
supplier-specific emission factors. More data will
be captured in the 2023 CCF in order to ensure
that reporting is in line with the market-based
method. The electricity emissions calculated under
the location-based method will be presented sep-
arately in the future.

The calculation of the 2021 CCF and significant
consumption was updated together with the
Group companies in the period from August to
November 2022, based on the invoices from utility
companies and landlords that had been received
by that point in time. This means that we can pro-
vide a more precise picture of the Group’s actual
GHG emissions for 2021, increasing our transpar-
ency. Compared with Stréer’s last sustainability

Forward-looking statements
v

This sustainability report contains forward-looking
statements that entail risks and uncertainties. The
actual business performance and results of Stroer
SE & Co. KGaA and of the Group may differ sig-
nificantly from the assumptions made in this sus-
tainability report. This report does not constitute
an offer to sell or an invitation to submit an offer
to purchase securities of Stroer SE & Co. KGaA.
There is no obligation to update the statements
made in this report.

report covering 2021, the CCF and the consump-
tion figures for advertising media and properties in
2021 have been restated. The electricity consump-
tion for advertising media in 2020 and 2021 and
the related GHG emissions have also been restat-
ed based on late figures received from group en-
tities in other countries. These adjustments mean
that the proportion of green electricity in the
Group’s electricity consumption for digital adver-
tising media has decreased from 100% to 90%.
All in all, the absolute GHG emissions reported
by Stroer for 2021 (adjusted) are 3% higher than
previously reported.

The conversion of the consumption data calculat-
ed by Stréer into CO2e emissions was carried out
by a service provider using recognized conversion
factors. These included, among others, the latest
country-specific emissions factors of the Interna-
tional Energy Agency (IEA).
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9.2 GROUP NON-FINANCIAL REPORT OF
STROER SE & CO. KGAA

Stroer has published a separate combined non-fi-
nancial report (‘Group non-financial report’) for
the period 2017 to 2022. That report fulfills the
reporting requirements of Stroer SE & Co. KGaA
under the German CSR Directive Implementation
Act (CSR-RUG) (sections 315b, 315c in conjunc-
tion with section 289b—e of the German Com-
mercial Code (HGB) and the Taxonomy Regulation
(EU) 2020/852). The Audit Committee and Su-
pervisory Board examined this Group non-finan-

cial report, which was prepared by the Board of
Management for the Stréer Group as at December
31, 2022. The documents were discussed in detail
at the meetings and the Board of Management
answered additional questions raised by members
of the Supervisory Board. The Supervisory Board
raised no objections following its review. The cur-
rent Group non-financial report for 2022 is avail-
able on the Group’s website.

In addition to that report, the main disclosures required by CSR-RUG that are presented in this sustain-

ability report are summarized in the table below.

Topic
Business model

Sustainability approach

Disclosures for 2022 in the sustainability report
Group structure, strategy, and key products

Sustainability strategy

Management approach to sustainability

Identifying relevant matters

Materiality analysis 2022

Management of risks and opportuni-
ties in sustainability

Aspect 1: Environmental matters*

Climate strategy, GHG emissions, and energy

Materials management

Aspect 2: Employee matters

HR management

Diversity

Staff development

Fair working conditions

Occupational health and safety

Aspect 3: Social matters

Aspect 4: Respect
for human rights

Aspect 5: Anti-corrup-
tion and bribery matters

Information security and data protection

Sustainable supply chain and human rights

Fair working conditions

Sustainable supply chain and human rights

Compliance
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9.3 GRI CONTENT INDEX

GRI
standard  Disclosure Omission Page

Statement

Stréer SE & Co. KGaA has reported in accordance with the GRI standards for the period
January 1-December 31, 2022.

GRI 1 used

GRI 1: Foundation 2021

Applicable GRI Sector Standard(s)
None

GRI 2: General Disclosures 2021

The organization and its reporting practices

2-1 Organizational details 6-7, AR*
2-2 Entities included in the organization’s sus- 91, AR
tainability reporting
2-3 Reporting period, frequency and contact point 91, 100
2-4 Restatements of information 91-92
2-5 External assurance 91
Activities and employees
2-6 Activities, value chain, and other 67
business relationships
2-7 Employees 47-48
2-8 Workers who are not employees 47
Governance
2-9 Governance structure and composition 73-76,
CGD**
2-10 Nomination and selection of the 73-76, CGD
highest governance body
2-11 Chair of the highest governance body 73
2-12 Role of the highest governance body in oversee- 16-17,
ing the management of impacts 73-76,
80-81
2-13 Delegation of responsibility for managing impacts 16-17,
73-77
2-14 Role of the highest governance body in sus- 16-17

tainability reporting
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GRI
standard

2-15

2-16

2-17

2-18

2-19
2-20

2-21

Disclosure Omission

Conflicts of interest

Communication of critical concerns

Collective knowledge of the
highest governance body

Evaluation of the performance of the
highest governance body

Remuneration policies
Process to determine remuneration

Annual total compensation ratio

Strategy, policies, and practices

2-22
2-23

2-24

2-25

2-26

2-27

2-28

Statement on sustainable development strategy
Policy commitments

Embedding policy commitments
Processes to remediate negative impacts
Mechanisms for seeking advice

and raising concerns

Compliance with laws and regulations

Membership associations

Stakeholder engagement

2-29

2-30

Approach to stakeholder engagement

Collective bargaining agreements
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73-76,
84-86,
CGD

84-86

16-17, 77,
CGD

CGD

RR***, 78
RR, 74, 78

RR

3-5
10-12

10-12, 33,
55, 69

16-20, 55,
85

55, 85

31, 66-68,
84-86

23-24, 61,
68

23-24

55
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GRI stan-
dard Disclosure Omission Page

GRI 3: Material topics 2021
3-1 Guidance to determine material topics 21-22
3-2 List of material topics 21-22

Climate change mitigation

3-3 Management of material topics 31-36

201-2 Financial implications and other risks and 17-20, 35
opportunities due to climate change

302-1 Energy consumption within the organization 37-38

302-2 Energy consumption outside of the organization 37-38

302-3 Energy intensity 37-38

302-4 Reduction of energy consumption 37-38

302-5 Reduction in energy requirements of 39, 60-63
products and services

305-1 Direct (scope 1) GHG emissions 37

305-2 Energy indirect (scope 2) GHG emissions 37

305-3 Other indirect (scope 3) GHG emissions 37

305-4 GHG emissions intensity 37

305-5 Reduction of GHG emissions 32-41,

60-63

Diversity and equality

3-3 Management of material topics 50-52
405-1 Diversity of governance bodies and employees 51-52
405-2 Ratio of basic salary and remuneration Information incomplete. The re- 52

of women to men view of pay for sales specialists in

2022 did not identify any gender
pay gaps, see chapter 6.3

406-1 Incidents of discrimination and corrective 85
actions taken

Training and development

3-3 Management of material topics 53-54
404-1 Average hours of training per year per employee 53
404-2 Programs for upgrading employee skills and 53-54

transition assistance programs
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GRI stan-
dard Disclosure
404-3 Percentage of employees receiving regular perfor-

mance and career development reviews

Occupational health and safety
3-3 Management of material topics

403-1 Occupational health and
safety management system

403-2 Hazard identification, risk assessment, and
incident investigation

403-3 Occupational health services

403-4 Worker participation, consultation, and communi-
cation on occupational health and safety

403-5 Worker training on occupational health and safety
403-6 Promotion of worker health
403-9 Work-related injuries

Fair working conditions
3-3 Management of material topics

401-2 Benefits provided to full-time employees that are

not provided to temporary or part-time employees

401-3 Parental leave
Product stewardship
3-3 Management of material topics

416-1 Assessment of the health and safety impacts of
product and service categories

417-3 Incidents of non-compliance concerning
marketing communications

Sustainable supply chain and human rights
3-3 Management of material topics

204-1 Proportion of spending on local suppliers
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Omission

Information incomplete. Stréer
does not stick to rigid intervals,
preferring to maintain ongoing
dialogue between managers and
employees in day-to-day opera-
tions instead, see chapter 6.1
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48-49,
53-54

57-58

57

57-58

57

57

57
57-58

57-58

55-56

55

55-56

66-68

66-68

66-68, 85

69-70
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GRI stan-

dard Disclosure

308-1 New suppliers that were screened using
environmental criteria

308-2 Negative environmental impacts in the supply
chain and actions taken

414-1 New suppliers that were screened
using social criteria

414-2 Negative social impacts in the supply

chain and actions taken

Corporate governance

3-3 Management of material topics
Information security

3-3 Management of material topics
Data protection

3-3 Management of material topics

418-1 Substantiated complaints concerning breaches of
customer privacy and losses of customer data

Compliance

3-3 Management of material topics

205-1 Operations assessed for risks related to corruption
205-2 Communication and training about anti-corrup-

tion policies and procedures

205-3 Confirmed incidents of corrup-
tion and actions taken
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Omission

Information incomplete. Digital
supplier platform is being estab-
lished, see chapter 7.6

Information not available. Digital
supplier platform is being estab-
lished, see chapter 7.6

Information incomplete. Digital
supplier platform is being estab-
lished, see chapter 7.6

Information not available. Digital
supplier platform is being estab-
lished, see chapter 7.6
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9.4 FURTHER NOTES

Task Force on Climate-related Financial Disclosures (TCFD)

v

Area Indicator Page

Corporate governance Disclose the Group’s governance approach to climate-related 16-20,
risks and opportunities 33-35, 86

Strategy Disclose the actual and potential impacts of climate-related risks 16-20,
and opportunities on the organization’s businesses, strategy, 33-35, 86
and financial planning

Risk management Disclose how the organization identifies, assesses, and manages 16-20,
climate-related risks 33-35, 86

Metrics and targets Disclose the metrics and targets used to assess and manage relevant 32-41

climate-related risks

Sustainability Accounting Standards Board (SASB) for the marketing and advertising sector
v

Area Indicator Page

Data protection (SV-AD-220a.1.) Discuss policies and practices relating to behavioral 66—68
advertising and consumer privacy
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